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SOME ENCOUNTERS YOU WEAR FOREVER.
RINGS AND EARRINGS IN BEIGE GOLD, WHITE GOLD AND DIAMONDS.
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This month, Vogue is published with 
two covers. Thandiwe Newton wears, 
above left, silk-cady and macramé 
gown embroidered with pearls and 
beads, to order, Fendi Couture. Gold, 
platinum, tsavorite and diamond ring, 
price on request, Tiffany. Below left: 
Lurex top, £550. Lurex miniskirt, £875. 
Both Isabel Marant. Leather sandals, 
£850, Tom Ford. White-gold and 
diamond earrings, price on request, 
Messika. White-gold, diamond and ruby 
ring, price on request, David Morris.  
Get the look: make-up by Estée Lauder. 
Above left: eyes, Pure Color Envy 
Sculpting Eyeshadow 5-Color Palette 
in Currant Desire. Lips: Pure Color 
Envy Sculpting Lipstick in Pink Berry. 
Skin: Re-Nutriv Ultra Radiance Liquid 
Makeup SPF20. Below left: eyes, 
Sumptuous Extreme Lash Multiplying 
Volume Mascara in Extreme Black. 
Lips: Pure Color Envy Sculpting 
Lipstick in Oblivious. Skin: Double 
Wear Stay-in-Place Makeup SPF10.  
Hair by Wella Professionals. Above left: 
Oil Reflections Luminous Smoothing  
Oil. Below left: EIMI Glam Mist.  
Hair: Eugene Souleiman. Make-up: 
Ammy Drammeh. Nails: Ama Quashie. 
Set design: Andy Hillman. Styling: 
Edward Enninful. Photographs:  
Mikael Jansson
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“More than a 
pretty face”, 
on page 110
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131 Taking the lead  
Actor Max Harwood, writes Kerry 
McDermott, is ready for the spotlight 
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137 ON THE COVER  
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146 ON THE COVER  
The many lives of Thandiwe Newton  
The actor, and this month’s cover  
star, talks to writer Diana Evans about 
the things that life has taught her. 
Photographs by Mikael Jansson. 
Styling by Edward Enninful 

“Draw glances  
as a living work of art  

in the season’s most 
extravagant looks” 

The exhibitionist, page 186

CONTENTS
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156 Steezy does it  
Freewheeling LA skate style. 
Photographs by Craig McDean. 
Styling by Dena Giannini
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this summer? Just add denim. 
Photographs by Scott Trindle.  
Styling by Kate Phelan 

180 Amazing Grace  
When it comes to fashion, Grace 
Coddington has seen it all. On the eve 
of her 80th birthday, she tells Vogue 
everything. Portraits by Craig McDean

186 The exhibitionist 
Spring/summer ’21 plays to the gallery. 
Photographs by Jamie Hawkesworth. 
Styling by Benjamin Bruno

196 Mother of industry 
Is Bethann Hardison fashion’s 
original multi-hyphenate? asks Joan 
Morgan. Photographs by Sharif 
Hamza. Styling by Dena Giannini

Vogue asks 
238 What would Penelope Tree do? 
The legendary 1960s model takes  
our quiz









Lucky Spring collection 
Clip and bracelet, rose gold, carnelian, 
onyx and white mother-of-pearl.

Haute Joaillerie, place Vendôme since 1906

9 NEW BOND STREET - HARRODS - SELFRIDGES 

www.vancleefarpels.com - +44 20 7108 6210



Right: Thandiwe 
Newton, this month’s 

cover star, tells Vogue 
about her renewed 

purpose, on page 146
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EDITOR’S LETTER

through an issue of Vogue almost of its own volition. This 
month that thread is legacy. Perhaps it was inevitable that, 
at this crossroads, we would all be thinking more deeply 
about our priorities and what a well-lived life means today. 
As the world begins to emerge and reorder itself during  
this new, vaccine-tempered chapter in the pandemic, I am 
delighted to see how many of the extraordinary women in 
this issue demonstrate how one’s personal choices have the 
power to shape the future for the better.

Take Thandiwe Newton, our cover star. In the 1990s, along 
with actors such as Josette Simon, she was one of the few 
leading black British actresses you saw on the big screen. 
Beyond talented and beautiful, she went on to transcend each 
decade that followed, picking up major awards, leading 
blockbusters, becoming a mother, and working tirelessly for 
charitable causes. Though it was not an easy ride, and she 
has often endured racism and abuse in the film industry. Yet, 
astonishingly to me, she still seems fearless somehow, never 
flinching from the hard conversations and calling out toxicity 
wherever she finds it. On page 146, she tells author 

Often, a theme  
will weave itselfÉ
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Enjoy responsibly. Over 18s only.



Above: Bethann Hardison tells it like it is in  
Mother of Industry, on page 196. Right: in honour  
of her 80th birthday, we asked Grace Coddington  

to reflect on her years in the world of fashion
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Diana Evans how she almost gave up on acting, but has found 
her way back to herself with a new purpose, to tell the stories 
that matter, while also returning to using the W of her birth 
name. We had enormous fun on the shoot in London, where 
we brought together the duel influences of her Zimbabwean 
and British heritages. I am so pleased to at last see her on 
the cover of the magazine. 

From Hollywood to Westminster. On page 166 you will 
find a quartet of Parliament’s future legacy-makers, as 
journalist Marie Le Conte meets four rising stars of the 
Labour Party. Amid the political noise of Brexit and Covid, 
the fact that a record number of women entered Parliament 
in 2019 (220 of 650 MPs are now women) wasn’t talked 
about enough. Clearly, there is more work to be done with 
those numbers, but, despite wider losses for Labour, 20 of 
its 26 newly elected MPs were women. Young, diverse and 
with a natural affinity for the shifting concerns of younger 
voters, whatever your political persuasion, it is clear that Taiwo 
Owatemi, Sarah Owen, Charlotte Nichols and Zarah Sultana 
mark a positive evolution in politics. 

When it comes to putting positivity into the world, it’s 
hard to beat Bethann Hardison, model-turned-agent, “oracle”, 
de facto mother to many in the fashion industry and one of 
its chief educators. On page 196, Bethann, who gained fame 
for her wondrous runway appearances in the 1970s, talks to 
Joan Morgan about steering the careers of leading black 
models through many decades marked by prejudice, and her 

current role on Gucci’s Changemakers Council, where she 
continues to set the blueprint for what an inspirational life 
in fashion can look like. 

Of course, no legacy feels as urgent as how we handle the 
climate crisis today, for the good of tomorrow. In a Viewpoint 
on page 94, Jemma Wadham, professor of glaciology at Bristol 
University, writes of the beauty and fragility of the planet’s 
ice reserves, and how a near-fatal brain tumour saw her 
redouble her efforts to protect them. I hope you will find her 
bravery and passion as moving as I do. Then, on page 180, 
we wish a very happy 80th birthday to Grace Coddington. 
Photographed in Long Island and New York City to mark 
the occasion, Grace reflects on her 60-plus years with Vogue, 
first as a model within its pages, then as a pre-eminent fashion 
editor at the magazine’s British and American editions. What 
lessons does she wish to impart? Kindness, tolerance and 
holding on to your creativity, she writes. I couldn’t agree more. 
We all have a legacy. Let’s build it well.
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NOTICES

MEET & GREET
Introducing the faces  

behind this month’s issue

“The atmosphere in  
the studio was one of pure 

love,” says photographer 
Sharif Hamza (below) of his 

shoot with the legendary 
model and activist  

Bethann Hardison (right),  
on page 196. “She’s a 

natural performer, and it 
was inspiring to see  

how she transformed in 
front of the camera.”

Photographing cover  
star Thandiwe Newton  
was “a lot of fun”, says  
Mikael Jansson (above).  
“She was so easy to work  
with, and really into building 
the different characters.  
We kept going until midnight.” 
In a candid interview with 
author Diana Evans (left), on 
page 146, the actor discusses 
racism in the film industry,  
Me Too and why she reinstated 
the W in her given name.

For The Exhibitionist, on page 186, photographer Jamie Hawkesworth 
visited The National Gallery to capture model Merjem Cengic in spring/
summer 2021’s most artful looks. “It felt like we had the whole place to 

ourselves,” says Hawkesworth, “which was incredibly special.”

On page 92, Otegha Uwagba, 
author of upcoming book We 
Need to Talk About Money, 
shares the hard-won lessons 
she learnt about saving and 
splurging in her twenties.

Marie Le Conte meets four rising 
stars of the Labour party – Taiwo 
Owatemi, Sarah Owen, Charlotte 

Nichols and Zarah Sultana –  
who are promising to shake up 

Westminster (page 166).  

44 





Winning  
workout wear

Optimise the benefits 
of exercise with the 
right gear. From new 
tech to emerging 
trends and breakout 
brands, we have  
you covered. 

Celebrity top-tips

From Hailey Bieber, Priyanka Chopra 
Jonas, Victoria Beckham and more…

Treatments to try

Ice baths, eye yoga, forest 
bathing... Discover the latest 
wellness experiences at 
Vogue.co.uk. 

The best  
of health
Your definitive, up-to-the-
minute guide to wellness is  
just a click away

Product 
developments

Game-changing 
gadgets, potions  

and lotions,  
road tested by  

the Vogue team.

Recipes  
for life

If eat well, feel 
great is your 

mantra, try out  
a few of the 

nourishing recipes 
given to us by 

some of our 
favourite chefs.

Above: Endorphin Speed 
trainers, £155, Saucony

Clockwise from left: Epara 
Brightening Night Balm, £100; 
Afroani Rose Hair Comb, £6; 
Rosen Gold Tides Toner,  
£22, at Candourbeauty.com;  
La Roche-Posay Anthelios  
Age Correct SPF50, £25 

Above: 
Wunder 

Train 
Long-line 
Bra, £58, 

Lululemon. 
Right: 

ColdGear 
Base 3.0 

Leggings, 
£60, Under 

Armour 
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12  
summer style  

UPDATES
Tricks and tips for taking your 

wardrobe into s/s 2021 in a flash.  
By Eniola Dare.  

Photographs by Scott Trindle

1 
INVEST 

IN A 

KNITTED 

MINI
Knitwear just got  

a summer makeover.  
Seek out short dresses in 
pastel hues: Salvatore 
Ferragamo’s buttermilk-

yellow example presents 
the perfect starting point. 
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Scrunchies are back, and they’re better than ever.  
Channel Celine or Blackpink’s Lisa and wear on your wrist.

From Mowalola’s logo-emblazoned examples to 
Gabriela Hearst’s chic tweed iteration, baseball 
caps are the headgear of the season. Proudly 
proclaim your fashion-house affiliation.

SHOW YOUR SUPPORT

THE RETURN OF THE SCRUNCHIE

Above: 
£230, 

Valentino 
Garavani, at 

Matches
fashion.com 

Slip a bandeau 
top beneath your 

favourite suit  
and segue into 

evening.

SUITS 
YOU, 

MA’AM

Holding your 
phone is so last 
season, and a new 
wave of accessories 
presents an alluring 
alternative to your 
boring old pocket. 

GO 

HANDS-

FREE5

N
O

 2
1

Whether you prefer subculture  
pioneers or runway big hitters,  
there are endless skate-tee designs  
to add to your wardrobe. 

SKATE 
IT OFF

Right: T-shirt, 
£445. Scrunchie, 

£190. Both 
Hermès. Jeans, 

£95, Levi’s

Leather 
phone 

bag, from 
£1,120, 

Givenchy
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Clockwise from 
above: £460, 

Gabriela Hearst. 
£260, Burberry. 

£50, Mowalola 

T-shirt, £40, 
Palace

C
E

L
IN

E

Above: 
£180, Celine 

by Hedi 
Slimane. 

Left: £220, 
Prada



9
Minimalism  
is back in 
business: a 

classic shirt and 
shorts combo is 

a shortcut to 
chic, no matter 
where you’re 

headed. 

NICE ’N’ 

EASY

The transition from  
our living rooms to the 
world outside got a  

little easier when Molly 
Goddard and Balenciaga 
adapted slipper silhouettes 

for the great outdoors.

8
HOUSE & 

ABOUT 

FOOTWEAR

The new way to  
wear denim is big. 

Paint-splattered  
styles or in simple 
indigo, SR Studio 
offers some of the 

best of both.
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Carried in your hand in bag  
form or worn oversized as a layer, 
fishnet fabrics are no longer  
the preserve of Camden grunge.

 THE FISHNET REVIVAL

The oversized square is the shape you need to know right now.  A PAIR OF SUNNIES
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£320, Ugg & Molly Goddard, 
at Dover Street Market

£570, Proenza Schouler

11
BIGGER IS  

BETTER

12

Hand-dyed jeans,  
from £650,  

SR Studio LA CA,  
at Ssense.com

Bag, £70, 
Longchamp 

£350, Balenciaga

£330, Celine by Hedi Slimane £305, Marni£160, Jordan Simek & Pared Eyewear
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Dress, £2,255, 
Ralph Lauren 
Collection. 
Sandals, from 
£201, Essen

Perfect 
Asymmetry

One-shoulder  
dresses have never 

looked more desirable. 
Pair yours with 

sandals



Leather, £395, Jimmy Choo Leather, £450, JW Anderson Leather, £155, Russell & BromleyLeather, £400, Acne Studios

WEAR with
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Left: jacket, 
£1,590, Gucci. 
Below: blouse, 
£280, Aje, 
at Matches
fashion.com 

Above, from top:  
jacket, £1,628, Chloé.  

Blouse, £395, Martine Rose

Above, from top: jacket, £2,175,  
Saint Laurent by Anthony Vaccarello. 
Blouse, £710, Paco Rabanne, at Browns

Right: jacket, 
£595, Paul Smith. 

Below: blouse, 
£375, Rejina Pyo

TRENDS
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Opposites  
ATTRACT

Masculine blazer plus  
pretty blouse equals an 

irresistible pairing
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“Upgrade your  
denim via Levi’s  
and Valentino’s 

collaboration – it’s  
a match made in 
fashion heaven”

LAURA INGHAM,
FASHION MARKET DIRECTOR

Jacket, £2,100. 
Blouse, £2,980. 
Both Valentino. 
Jeans, £790, Levi’s 
1969 517 for 
Valentino. Belt, 
£340. Shoes, £790. 
Both Valentino 
Garavani







“Sportswear 
just entered a 

glamorous new 
arena. The way to 

wear it now? Served 
with a little sparkle 
and plenty of sass”

SARAH HARRIS,
DEPUTY EDITOR & FASHION 

FEATURES DIRECTOR

Embellished 
jacket, £2,380. 
Jacket, worn 
underneath, from  
a selection. Skirt, 
£655. All Miu Miu
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Track  
STARS

Sporty looks with  
elevating embellishment 

are a win-win

Above: shoes, £745, 
Manolo Blahnik. 
Right, from top: 

jacket, £495, Wales 
Bonner, at Selfridges. 

Sandals, £675, Ancuta 
Sarca, at Selfridges

Above: 
sweater, £400, 

Casablanca,  
at Browns. 

Right: skirt, 
£1,045, David 
Koma. Below: 
shoes, £715, 

Miu Miu

Above: sunglasses, £355, Magda Butrym.  
Below, from top: dress, £260, Michael Michael 
Kors. Shoes, £695, Jimmy Choo & Marine Serre
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Clockwise from above: 
sunglasses, £340, Loewe. 
Embroidered canvas bag, 

£2,390, Fendi. Monogrammed 
leather bag, £3,500, Louis 

Vuitton. Sandals, £780, Chanel

Clockwise from above: 
earrings, £890, Celine 
by Hedi Slimane. 
Sweater, £470, Charles 
Jeffrey Loverboy, at 
Matchesfashion.com. 
Shirt, £750, Balenciaga

Cape, £3,350.  
Dress, £2,090. 
Turtleneck sweater, 
£905. All Prada
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Loco for 
LOGOS

Shout or whisper  
their names, but wear 
your fashion-tribe 
brands with pride
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“The most flattering shade is often the one closest to  
your skin tone. This season, seek out your perfect match” 

DONNA WALLACE,  
FASHION & ACCESSORIES EDITOR

1 Cardigan, £675, Dolce & Gabbana, at Matchesfashion.com. 2 Skirt, £475, Stella McCartney. 3 Shirt, £305, Marc Cain. 4 Coat, £2,890, Alexander McQueen. 
5 Knitted polo shirt, £330, Shushu Tong, at Browns. 6 Skirt, £2,030, Salvatore Ferragamo. 7 Shoes, £470, Jacquemus. 8 Dress, £400, Silked London
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Rainbow 
OF NUDES

The chicest approach  
to colour right now? Tonal 
dressing in shades that match  
your complexion

Top, £1,305. 
Trousers, £840. 

Both Loro Piana





A meadow of original,

hand-painted wildflowers.

Shop the collection from 12th April



Leather bags: from top left, £1,360, Versace. £1,290, 
Burberry. £560, Jil Sander by Lucie & Luke Meier. 

£1,995, Bottega Veneta. £1,500, Giorgio Armani

Right: dress, £820, Alberta 
Ferretti. Leather bag, £1,550, 

Celine by Hedi Slimane
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Soft 
FOCUS
Spring’s pastel-hued 

bags have dreamy 
appeal 

TRENDS



“DEFINE WHAT SUCCESS 
is to you.” That is one of the main 

takeaways from actor and singer 
Naomi Scott’s Vogue Visionaries class 

in partnership with YouTube. As part of 
this new series, the former Vogue cover star 

and Aladdin lead shares the lowdown on 
everything she’s learnt in her career as a performer. 

Split into five video chapters – her first steps into 
the industry, how to ace an audition, the defining roles 

of her career so far, the best way to handle critics, and 
the advice she would give her younger self – Scott reveals 

how she forged a path from church choir singer to Hollywood.   
Whether you want advice on successfully self-taping, or ways 

to silence feelings of imposter syndrome, Scott has invaluable 
words of wisdom for all aspiring actors. She also tackles the topic 

of finding the confidence to speak up when things don’t feel right, 
and her rules for maintaining a healthy relationship with social media. 

(Number one? No phones in the bedroom.) Most importantly? “Always 
be curious and keep learning, don’t shy away from the things you’re not 

good at – lean into them,” she says. Scott’s is the first of eight videos from 
the new Vogue Visionaries series, which will see experts from the worlds of 
fashion, beauty, music and more – from Alexa Chung and Sam McKnight to 
Celeste and Patricia Bright – share the stories behind their success.                n
Watch every episode for free at British Vogue’s YouTube Channel. For more information 
and updates on when each video will be released, sign up at Vogue.uk/visionaries 

in partnership with



Belted dress, 
£1,730, Ports 
1961. Mules, 
£270, Kalda

Better  
HALF

How best to improve  
on black or white?  

Go fifty-fifty



TRENDS

“Two-tone accessories –  
such as Chanel’s ridiculously 
good handbag – present the 
perfect entry point for those 

with a proclivity for the 
darker side of dressing”

OLIVIA SINGER,
FASHION NEWS DIRECTOR

Above, from top: 
necklace, £1,910, 
Chanel. Sandals, 
£305, Neous. 
Jacket, from 
£1,715, Marni. 
Miniskirt, £290. 
Elzinga, at Matches 
fashion.com

Above, from top: sunglasses, £200, 
Gigi Studios. Shoes, £765, Manolo 
Blahnik. Watch, £7,700, Hermès. 
Belted dress, £805, Taller Marmo, at 
Net-a-Porter.com. Bag, £3,675, ChanelS
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I 
’ve already found my fashion holy grail. It 
wasn’t expensive – it wasn’t even bought  
in a store. The colours are simple stripes of 
maroon, yellow and blue, a palette not 

developed in accordance with Pantone colour 
forecasting. It is a jumper basic in all ways except 
one: my mum knitted it for me when I was five 
years old. It sits in the attic of my childhood home, 
and though it’s now too small for me, I could circle 
the globe and never find a garment as special.

This season, several brands are engaging that 
same energy to create clothing that is not only 
handcrafted but proudly looks it. You see the touch 
of the human hand right there; in the dangling 
strings, obvious seams, clashing patterns patched 
together and, maybe most importantly, in the 
exposed imperfections.

If there’s a designer who laid the groundwork 
for this trend, it’s Emily Adams Bode. With her 
eponymous New York brand, she repurposes 
antique blankets, tablecloths and even used sugar 
sacks into homey, nostalgic menswear. Bode  
sells at 70 stores worldwide, plus a flagship in 
Manhattan. It’s taken off, too, with celebrities such 
as Jay-Z, Bella Hadid and Harry Styles. The brand 
also collaborates with factories to reintroduce 
traditional techniques. “We’re reproducing antique 
textiles with mills, going back to the ways they 
were making things historically,” says Emily. 
“Sometimes a material we find was literally rotting 

in an attic for a hundred years. If we recreate it, 
we keep the sensibility but change the material. 
Instead of linen wool, we’ll do silk.” 

And Bode now has company in the crusade. 
Take London brand Chopova Lowena. “Every 
skirt is unique,” says Laura Lowena of its homespun 
methods. “There has to be feeling instead of fast 
fashion.” Lowena and Emma Chopova (the other 
half of the duo) bonded as students at Central 
Saint Martins over a love of craft and a scepticism 
of luxury excess. “It was an existential crisis. ‘What 
are we making? Why is this ever going to matter?’” 
says Chopova. “Things could be beautifully made, 
but not something special that you would cherish.” 
Their signature is imaginative womenswear in 
mismatched shards, such as kilts assembled from 
contrasting tartans. Aside from appearing free-
spirited, Chopova Lowena is almost all upcycled, 
with thousands of vintage materials sourced each 
season. “There’s no point if it isn’t sustainable,” 
Chopova explains.

Some designers are literally patching history 
together. New York’s Sarah Nsikak, of the zero-
waste, made-to-order brand La Réunion, uses 
vintage fabrics and deadstock to reimagine a style 
developed by the Herero people in Namibia. After 
surviving a genocide at the hands of the German 
Empire between 1904 and 1908, the Herero 
women began to create extraordinary dresses that 
appropriated the shape of the ballgowns worn by 

Sense of  
CRAFT

Below: Trainers,  
from £125, Nike

As designers embrace 
the power of the 

homespun, there’s 
purpose in this  

season’s patchwork,  
says Alex Frank
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rich colonists but with a melange of brilliant prints, 
stitching together any available materials to turn 
a relic of oppression into a point of pride. Nsikak 
now pays homage to the style. “They used what 
they had, taking the thing that held them back 
and transforming it into what is most celebrated,” 
she says. “My parents emigrated to Oklahoma 
from Nigeria – there were no African studies, no 
education for people who looked like me. I’ve been 
on this journey to reunite with my background.”

The top tier of luxury is looking to a sense of 
place and identity, too. At Dior, Maria Grazia 
Chiuri returned to Puglia, where her father was 
born, for her recent cruise show. There she worked 
with Le Costantine Foundation, an organisation 
that safeguards the region’s crafts. For delicate 
lace embellishments of butterflies and flowers, she 
commissioned Marilena Sparasci, one of the last 
specialists in a 15th-century embroidery called 
Tombolo. “People preserve through their hands a 
knowledge we cannot lose,” Chiuri says. This 
emphasis on the artisanal is also a response to the 
pandemic. She describes her s/s ’21 collection – a 
cosy swirl of paisley and hand-knit lace – as clothes 
for a “new style of life”. The effect was of a barefoot 
Arcadia, a way of seeing our post-Covid lives as 
a pastoral fantasy. “To create communities, to be 
more than clothes, to respond to what happens.”

Even one of the world’s largest apparel brands, 
Nike, is flirting with crafts, albeit futuristic ones. 

The Space Hippie is “exploratory footwear… 
created from scraps”. It’s the brainchild of 
Noah Murphy-Reinhertz, the company’s 
sustainability design lead, and incorporates 
industrial leftovers, such as yarn for the knit 
base that’s made from shredded T-shirts and 
plastic bottles. Another trailblazing process 
injects recycled rubber into a blend of foams 
to create a galaxy of random, speckled colour 
on the Space Hippie’s outsole. All in all, the 
result is remarkably unlike what we think a 
sleek, aerodynamic sneaker is supposed to be. 
“Fuzzy imperfections and stitches – that’s the 
unpredictable,” says Murphy-Reinhertz. 

There is an obvious explanation for this 
shift toward the homespun. During a time 
of economic despair, when quarantine is de 
rigueur, these clothes are snug for ambling 
around the house and humble when extreme 
luxury feels gauche. If screens saved us from 
boredom, they’ve also made us feel alienated 
from the real world. “The first thing I did 
when the travel limitations were lifted was 
to visit Dior ateliers in Tuscany,” remembers 
Chiuri. “It brought me back to my roots, to 
the beginning of my work.” If you understand 
the virtue of bread you knead with your own 
hands, think of this as the sourdough starter 
of style. “Our parents’ generation could sew 
a button. Now, I have friends who go to a 

tailor. It takes five seconds,” says Bode. 
“Something is not destroyed if you rip it. 
We encourage people to mend. It just adds 
more of a story to it.”

The DIY approach can also be seen as a 
protest, a counter to a culture of more-is-more 
that is no longer feasible. As the industry 
adapts to ever-shifting social and environmental 
climates, this smaller production, with less 
quantity and distinctive quality, can be a model 
of using old modes to create a survivable  
and more honest future. “These crafts were 
forgotten because capitalism took a hold  
and now all we care about is buying shit,” says 
Chopova. “There’s so much integrity to 
making something cool out of nothing.”

Or, like my childhood sweater sitting in 
the attic, maybe the phenomenon is simpler, 
just a human reaction to the feel of an object 
made with care. Our wild and wretched 
moment has clarified what we need and what 
we don’t – and something real to the touch, 
with tangible value and profound warmth, 
has never seemed so essential. “When you 
know the history of the objects that have 
shaped your life, that have shaped your 
grandparents’ lives, you’re able to make a 
connection with your own story,” says Bode. 
“People need a sense of comfort, an emotional 
response. It’s just natural.”  n

“Something is not destroyed 
if you rip it. We encourage 
people to mend. It just adds 

more of a story to it”

EMILY ADAMS BODE,
DESIGNER

TRENDS
Below left: shorts, 
£520, Bode, at 
Mrporter.com.  
Right: belted 
dress, £1,135, 
Chopova Lowena
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FORCES  for CHANGE

Official partners

EDWARD ENNINFUL

I CAN FEEL THE ENERGY OF    
   GENERATIONS UNITING,  
 OF COMING TOGETHER  
   TO STAND IN SOLIDARITY



VOGUE DARLING

“I loved Alina from the first time I went into 
the audition room,” says 25-year-old English-
Chinese actor Jessie Mei Li, of taking on the 
role of Alina Starkov in Netflix’s forthcoming 
fantasy drama Shadow and Bone. Based on the 
bestselling series of novels by Leigh Bardugo, 
the main shift from the cult books is that Starkov 
(a cartographer with a “legendary mythical 
ability to summon sunlight, who is going to 
change the world”) is written as being of mixed 
heritage. “Growing up, I wish I had seen more 
faces like mine,” says Li, who is currently based 
in Bristol. Before acting – Shadow and Bone 
marks Li’s first major on-screen role – she 
worked as a teaching assistant in a secondary 
school. She says, “I could sit down and talk to 
someone who was having a hard time and say, 
‘I get it, I went through this, too.’” Her character 
sounds similarly relatable. “Alina is someone 
who doesn’t necessarily understand herself at 
first,” but as the show goes on she gains “agency 
and doesn’t let people take advantage of her.  
We need more heroines like that.” Naomi Pike

Jessie Mei Li

Jessie Mei wears 
dress, £9,935, 
Chanel. Boots, 
£590, Legres, at 
Matchesfashion.
com. Jewellery, 
Jessie Mei’s own. 
Photograph: Liam 
Jackson. Styling: 
Julia Brenard

“Bristol has lots of amazing vintage and charity 
shops, such as The Vintage Thrift Store. I love the 
excitement of finding a little gem. I have quite a 

collection of second-hand Buffalo trainers.”

“The Chinese side of 
my family is big on 
skincare. They are 

always telling me to 
wear sunscreen.  

The one I’m using at 
the moment is Pai 

British Summer 
Time SPF [£29] – I 

use it every day.”

“I love jewellery, and I’ve been  
wearing one necklace since I was  
a baby. It has my Chinese zodiac  
sign, the pig, on it.” Year of the Pig 
pendant necklace, £195, Alighieri

“When we went  
to Budapest to film 
Shadow and Bone, 
you could often 
find the whole cast 
in The Workshop 
cocktail bar.  
It was like being 
on a hilarious 
school holiday.  
It was such a 
precious time.”

“I don’t think you can  
really compare yourself or try  

to be the next someone, but  
there are actors, such as Frances 
McDormand, who I look up to.”

“No one wears a cheongsam 
quite like Maggie Cheung in  
In the Mood for Love. I hope 
to look that elegant one day.” 

“Every time  
I see a dress by  

The Vampire’s Wife,  
I think about how I 
want to wear that  

all the time. I’d go to 
the grocer down the 
road wearing one.” 

Dress, £1,075,  
The Vampire’s Wife
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Vogue 
Talent

Contest 
2021

Since 1951, the Vogue 
Talent Contest has helped 

to launch the careers of 
gifted young creatives. 
This year, it’s back and 
bigger than ever, as we 

seek the best new writer, 
photographer and 

illustrator. The winners 
of each category will 

win £1,000, the chance 
to be published in our 

September issue and on 
Vogue.co.uk, as well 

as mentoring from the 
British Vogue team.

THE COMPETITION

Writers 
Submit a first-person memoir or cultural observation essay of 800 words, 
inspired by the theme of “reset and renewal”. Your submission can centre 
on fashion, culture, beauty, politics or personal experience. Provide a short 
covering letter to explain where you are in your studies or early career,  
and outlining your interest and aspirations in journalism.

Photographers 

Submit an image or short series of photographs inspired by the theme  
of “reset and renewal”. Your submission can be in the form of portraiture,  
still-life or fashion photography. Provide a short covering letter to explain 
where you are in your studies or early career, and outlining your interest  
and aspirations in photography.

Illustrators 
Submit an illustration or short series of illustrations inspired by the theme  
of “reset and renewal”. Your submissions can focus on fashion, culture, 
beauty, politics or personal experience. Provide a short covering letter  
to explain where you are in your studies or early career, and outlining  
your interest and aspirations in illustration.

Entries must  
be submitted by  
email and should 
include your name, 
permanent address, 
telephone number, 
date of birth and 
occupation. The 
judging panel will 
include British 
Vogue’s editor- 
in-chief Edward 
Enninful and senior 
members of the 
British Vogue team. 
Finalists will be 
invited to a series  
of Zoom discussions 
with members of the 
team, after which 
the winner will  
be announced.

CONDITIONS OF ENTRY 
1. Entrants should be 14 years old or above and should not have reached their 25th birthday by 1 January 2021 (under-18s will need to seek 

permission from a parent or guardian before entering). 2. Entries must be submitted by email, to arrive no later than the closing date,  
to voguetalentcontest2021@condenast.co.uk. 3. Copyright on entries belongs to the Condé Nast Publications Ltd. 4. The competition results 

will be announced in the September 2021 issue of British Vogue and on Vogue.co.uk. 5. The editor-in-chief’s decision is final. 
For full terms and conditions, visit Condenast.co.uk/terms/competitions. For details of our privacy notice, visit Condenast.co.uk/privacy 

CLOSING  

DATE: FRIDAY  

30 APRIL 2021 
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HYPER

Whichever design you  
      click with, make your chain  
  fine as stitching or strong  
      as armour – there’s no space  
 for anything in-between.  
          By Rachel Garrahan.  
  Photograph by Jack Wilson

1 Vintage 
Cartier 

gold necklace, 
Hancocks London.  

2 Gold necklace,  
Lauren Rubinski. 3 Gold, 

multicoloured-sapphire and 
diamond necklace, Carolina Bucci.  

4 Bicolour gold and diamond 
necklace, Jessica McCormack.  

5 Rose-gold and emerald bracelet,  
Anita Ko. 6 Bicolour gold and diamond 

necklace, £4,588, Yvonne Léon, at 
Matchesfashion.com. 7 Gold necklace, 

Tiffany. 8 Gold and diamond necklace, 
Patcharavipa. 9 Vintage Carimati jade,  

gold and diamond bracelet, £9,750,  
Bentley & Skinner. 10 Gold necklace, Louis 
Vuitton Fine Jewellery. 11 Vintage Georges 

Lenfant gold bracelet, £7,800, Omneque.  
Prices on request unless otherwise stated. 

For stockists, see Vogue Information
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I 
n the year 2000, Jhumpa Lahiri was “hit by lightning”. 
At least, that is how she describes winning the Pulitzer 
Prize for fiction, aged 33, for her debut collection of 
short stories, Interpreter of Maladies (recently reprinted 

for its 20th anniversary, it has sold more than 15 million 
copies worldwide). Overnight, Lahiri became a rare kind of 
literary celebrity – when she married Alberto Vourvoulias-
Bush, then deputy editor of Time Latin America, in Calcutta 
the following year, “photographers climbed on to scaffolding” 
to take pictures of the glamorous Indian-American author. 

Now 53, in person – or rather, on-screen – Lahiri is as 
considered and unhurried as the books that followed, each 
one critically acclaimed. From her volume-lined office at 
Princeton University, where a blizzard rages outside, she 
presents herself as the quintessential professor of creative 

writing, as direct and warm as the pared-back stories of 
domestic life she has made her name with. 

Her debut novel, The Namesake, came three years after 
that “bewildering” Pulitzer win, and was adapted into a 
Hollywood film; her follow-up short-story collection, 
Unaccustomed Earth, won the Frank O’Connor award (there 
was no shortlist – no other book was deemed worth 
considering), while her 2013 novel The Lowland was 
shortlisted for both the Booker Prize and National Book 
Award. Not long after, President Obama presented Lahiri 
with the 2014 National Humanities Medal. “Oh yeah,” she 
smiles modestly. “That was nice.”

It’s been eight years since she published a novel. Actually, 
that’s not true – it is eight years since Lahiri published a 
novel in English. Several years ago, at the height of her 

A powerful new work begins a fresh chapter in novelist Jhumpa Lahiri’s now 
bilingual career, says Olivia Marks. Photograph by Brigitte Lacombe

WORDS COLLIDE

Jhumpa Lahiri
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career, the author decided she would only write in Italian,  
a language that she’d only recently become fluent in. Her 
upcoming novel, Whereabouts, is in fact a work of translated 
fiction. Lahiri first published it in Italian – Dove mi trovo –  
in 2018, before translating it into English herself.

“I mean, it wasn’t a very rational thing,” she admits of her 
pursuit of Italian, which in 2012 led her to uproot her husband 
and two young children from Brooklyn to Rome. Beguiled 
by the language since a trip to Florence as a student, lessons 
at home could only get her so far – this was the tongue that 
she wanted to live, think and write in. 

“For so many years, I felt it the way one might have a kind 
of sixth sense about something that they can’t explain,” she 
says. “I just felt the language was going to offer me a sense of 
place and of joy. And those were two things that I had really 
lacked in my life, in either of the other two languages I speak.”

The daughter of Bengali parents (her father was a librarian; 
her mother a teacher), Lahiri was born in London, before 
the family moved to Rhode Island in America when she was 
two. She has described herself as a linguistic exile, always 
“outside” of the languages she has grown up with. Subsequently, 
life in the margins is a recurring theme of Lahiri’s; her work 
has largely been concerned with belonging and identity, 
history and connection, specifically in relation to the South 
Asian immigrant experience.

Take the stories in Interpreter of Maladies, in which Lahiri 
inhabits various perspectives – from a grieving Indian couple 
in Boston to a male tour guide encountering an American-
Indian family on holiday in Odisha – that probe what it is 
to never quite fit in, to always have the feeling of being a 
stranger in your surroundings, wherever they may be.

While Whereabouts may mark a linguistic departure for 
Lahiri, it is still a novel that deals with life on the periphery. 
This time, her protagonist is a nameless woman in her mid-
forties, single, unmarried, childless. Throughout the book, 
compiled like a “mosaic” into short chapters (“On the Street”; 
“In the Piazza”; “At the Beautician”) that reveal the intimacies 
of the woman’s everyday life as she moves through the 
unnamed Italian city she has always lived in, she finds herself 
at a crossroads, chewing over her past, how she got to where 
she is and what might be left to come.

“I was thinking about what it would be like to be a woman 
more or less my age, in an urban setting, and to be living your 
life according to certain social-cultural expectations,” explains 
Lahiri. “How would she wear that reality?”

On the outside, Lahiri – with a 20-year marriage and two 
teenage children, who says she belongs “nowhere” – has little 
in common with her protagonist. “I was curious what it might 
be like to be a person who’s always lived in the same place, 
because that is so not my experience,” she says. “Even though 
I’ve lived in the United States for years, when I would go 
away and come back, I never felt that I was going home. I 
just felt like I was going back to the house where I lived.”

After their first year in Italy, the family decided to stay – it’s 
now been more than eight years of “moving back and forth” 
between Rome and Princeton. “I think our children have 
been totally shaped by this decision,” Lahiri says. “They were 
never allowed to feel comfortable in any one place. And I 
know that that took a toll on them. But I think that that also 
has made them who they are and who they will be.” 

She never thought this life would “supersede” her old, 
Stateside one, but it has. “It’s strange to say, but I have so 
many more friends there than I have in America,” she says. 
Among them is the Italian writer Domenico Starnone, the 

husband of Anita Raja, who allegedly wrote the Neapolitan 
novels under the alias Elena Ferrante. Lahiri translated the 
foreword Starnone wrote to the anniversary edition of 
Interpreter of Maladies. “That was particularly satisfying to 
me,” she smiles, pulling a copy from the bookshelf. 

How does she feel, 20 years on, about the sudden success 
she received as a debut author? “Sometimes I think I would 
have enjoyed it a lot more if it did come later,” Lahiri admits. 
“I really questioned it for years. I just sort of thought, ‘Why 
did they give that to me?’ I didn’t know it wasn’t a mistake.”

Currently, she is the teacher of that next crop of young 
writers. “I think that they’ll have a lot on their plate, but  
I think every generation does,” she says of her students,  
who are trying to forge a career. “They’ve had to confront 
and cope with a set of challenges I certainly never had to, 
but I always want to be optimistic about young people. There’s 
imagination, ingenuity and determination. They care deeply 
about correcting the wrongs in our world, in our society. It’s 
older people we need to worry about.” 

For now, she is eagerly awaiting the vaccine, not just to get 
back to Rome, but because it is being able to travel and find 
new places and cross borders that “enables you to understand 
most of humanity. Why is it so important to us to feel that 
we belong somewhere? That a place is ours?” she asks. “What 
makes a language yours? And what makes it mine? They’re 
such huge, problematic questions.” And ones, she continues, 
that cause “so much strife in the world”.

“Movement has been what’s made our civilisation move 
forward,” Lahiri says. “We are from nowhere and we are from 
everywhere. We need to acknowledge and appreciate that.” n  
Whereabouts by Jhumpa Lahiri (Bloomsbury, £10) is published 
on 4 May

Lahiri probes what it is 
to never quite fit in, to 
always have the feeling 
of being a stranger in 
your surroundings, 

wherever they may be

Clockwise from top: 
Lahiri receives the 
2014 National 
Humanities Medal 
from President 
Obama; the  
debut collection 
Interpreter of 
Maladies; and 
Whereabouts, 
her latest release
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D
espite every indication to the contrary, Emily Beecham never 
imagined herself as an award-winning actor with a 
Hollywood career. In fact, in 2019, when there was talk that 
she might become the first Brit to win Best Actress at Cannes 

in more than 20 years (for her role in the eerie sci-fi thriller Little Joe), 
she believed it so far-fetched that after the film premiered she flew 
home to London without a second thought. She was in her pyjamas, 
feeling the after-effects of the previous night’s champagne, when a 
festival official telephoned asking her to return immediately. 

When she arrived back at Nice airport, a matter of hours later, Chanel 
had sent a car to collect her and ensure that she made it to the ceremony 
in time – they drove at getaway speed, flanked by a motorcycle, halting 
only at the Chanel store to dress her. She was told of her win moments 
before she went on stage to collect the award in front of the three-storey 
auditorium. Afterwards, she says, “I sat with my head between my legs, 
because I felt so dizzy I thought I was going to faint. The only time 
that had ever happened to me before was skydiving.”

Now almost 37, success keeps coming. This spring, you can see her 
starring alongside Lily James, Andrew Scott and Dominic West in the 
BBC’s new adaptation of Nancy Mitford’s The Pursuit of Love; and 
opposite Emmas Stone and Thompson in Disney live-action prequel 
Cruella. There’s also a busy filming schedule to contend with, including 
playing Charlotte to Emma Mackey’s Emily in an Emily Brontë biopic; 
starring in Netflix horror series 1899; and The Outside Room with Vanessa 
Redgrave and Lashana Lynch. 

“I’ve been isolating on my own since I finished filming The Pursuit 
of Love,” says Beecham over Zoom from her east London home (which 
she usually shares with her partner, and fellow actor, Max Befort, who 
has been in Germany for the past few months, caring for his family). 

Gentle and thoughtful in conversation, it’s not hard to discern the eye-
drawing qualities that make her so captivating on-screen. She takes 
long, hair-twirling pauses between answers, seeming to retrieve a thought 
from a pool, examine its every angle, then swim away with it elsewhere, 
often losing track of the question in the process. 

It’s possible she’s feeling more floaty than usual, this being her first 
interview about The Pursuit of Love. Published in 1945, the book was 
the first of a much-treasured trilogy of novels by Mitford, and has been 
adapted for the small screen by actor Emily Mortimer. Anticipation is 
high. “It’s basically about women discovering what on earth they want 
to do in their lives,” Beecham says. 

Nancy Mitford, of course, was one of the socialite daughters of Lord 
and Lady Redesdale, and a member of the Bright Young Things. Her 
novel follows the romances of upper-class cousins, the wild Linda Radlett 
and sensible Fanny Logan. Beecham plays “secure and stable” Fanny, 
while Linda, played by Lily James, is “desperate for passionate, dangerous 
love” but gets “vilified as a bolter”, explains Beecham. 

The aristocratic whirl of the 1920s and ’30s is in full effect. Many 
grand properties provided filming locations, including Badminton House 
in Gloucestershire, where Queen Mary lived for much of the Second 
World War and where the cast stayed for a week. The sleepovers were 
a little hair-raising. “Lily was supposed to be sleeping in the room next 
door to me but she was elsewhere, and so there was one night that  
I was a bit spooked, I have to say,” explains Beecham, who discovered 
a secret door that led from her four-poster bedroom to a web of other 
rooms. “It took me a couple days to actually stop being quite frightened. 
My imagination ran riot,” she says. 

Beecham has been working in the industry for more than a decade, 
though as she entered her thirties she felt demoralised by the offers of 
parts that were often “subservient to the male roles; described as pretty 
and lovely and amicable and two-dimensional. Even if I wanted to pay 
the bills, I just don’t know how to do that.” Despite her then agent’s 
push to go more commercial, she longed for the juicier roles she felt 
she’d find in theatre or independent cinema.

Those instincts were rewarded. Her breakout came as the star of 2017 
indie hit Daphne, in which she played a Fleabag-esque character (self-
destructive, middle class, lost) who witnesses a violent crime. Any excuse 
to play against the clichéd femininity people tend to ascribe to her 
delicate, feline features – high cheekbones, small pout, perfect symmetry 
– and plummy, soft-spoken voice. 

The daughter of an airline-pilot father and a psychologist mother 
from Arizona, the family moved around a lot in Emily’s early years, 
making her the perpetual new girl (and a natural for acting). “Some 
schools are way easier to fit into than others,” she says. Born in 
Manchester, her northern accent dropped quickly when she moved 
south. “I didn’t really like people to keep talking about it.” In one  
school, she was the class clown, in another, almost silent. It was at her 
last, just outside London, that she escaped into the world of theatre, 
before heading to Lamda at just 18.

Today, the world is at her feet. “I feel very lucky,” she says. And what 
of the equally anticipated Cruella, the origin story of the Dalmation-
obsessed villain? Beecham is tight-lipped on her still secret character, 
saying no more than that she is “kind”. Set in 1980s London, it is 
costumed in a Vivienne Westwood-punk style, and the filming experience 
was as outlandish as the film promises to be. “I loved the call sheets,” 
is all she will say, laughing. “There were so many Dalmatians.”  n 

The Pursuit of Love airs on the BBC and BBC iPlayer later in the year 

HOT PURSUIT 
A new BBC adaptation is the latest step in actor Emily Beecham’s  

unstoppable career, finds Amel Mukhtar

Above: Emily 
Beecham as  
Fanny Logan 
(far left) in The 
Pursuit of Love. 
Left: the actor 
with her co-star, 
Lily James
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“Even if I wanted to, I just
          don’t know how to  
do pretty and lovely and amicable 
      and two-dimensional roles”
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“There’s a lot to 
be said for a good 
mule. Although, 
when it comes to 
bejewelled dusty 
pink ones from 
Miu Miu,  
words are 
unnecessary.”  
Mules, £875,  
Miu Miu

This month’s edit, from  
Julia Sarr-Jamois

“To me, graphic 
sunglasses are an  
art form. Black 

Eyewear has aced 
the discipline with this 
glamorous ’60s shape 
that will take me into 
summer.” Sunglasses, 
£197, Black Eyewear

“Eye-catching  
chandelier earrings 

should be on everyone’s 
wishlist. These sculptural 

pink resin numbers  
from Brazilian designer 
Vanda Jacintho 

are on mine.”  
Earrings, £276,  
Vanda Jacintho

“If there’s one thing I’ve learnt from a  
year of lockdowns, it’s the importance of 

perfect pyjamas. Make mine a gentlemen’s 
pair from Budd London.”  
Pyjamas, £315, Budd London

“The moulds for  
artist and designer 

Piera Bochner’s 
candles are taken  

from unusually shaped  
fruits and vegetables, but 
I like to think of them as 

fantastical sea creatures.”  
Candles, from £40 each,  

Piera Bochner, at  
12thirteen-store.com

“The names  
of Brooklyn 

perfumer  
DS & 

Durga’s 
scented  

candles are  
like olfactory 

stories.”  
DS & Durga  

Big Sur After 
Rain scented 

candle, £60

“Jim McDowell,  
a ceramic artist from  

North Carolina, calls himself 
The Black Potter. I’m in love 

with his face jugs, which  
are inspired by black history 

and family tradition.”  
Whisky sippers, from £185  
a pair, Jim McDowell, at 

Tiwa-select.com

“I feel like Hermès’s silver 
Chaîne d’Ancre, or anchor chain, 

is pretty much an outfit in 
itself.” Bracelet, £1,100, Hermès

“Augustinus Bader  
makes the kind of skincare you 
come to depend on. My latest 
faithful companion is its amazing 
new lip balm.” Augustinus Bader 
The Lip Balm, £30
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Left Bank 
paradise

Out in the garden or 
in the house, Christine 
d’Ornano’s home is a 

Parisian idyll, finds Dana 
Thomas. Photographs  
by Matthieu Salvaing

C
hristine d’Ornano has lived all over the world – England for 
boarding school, Princeton for university, New York and 
London as a young executive for the family firm (beauty giant 
Sisley Paris). But her childhood was spent in Paris, on the 

Left Bank’s riverfront Quai d’Orsay. When d’Ornano moved up 
the company ladder to take the position of global vice president of 
Sisley in 2018, it was time to leave London and return to France. 

She knew she preferred the Left to the Right Bank – it’s the artier, 
leafier side of the Seine. While d’Ornano was house-hunting two years 
ago, she was invited to an art dealer’s Left Bank home for dinner. To 
get to the apartment, she recalls, “You came in through the garden. And 

I thought, ‘What a dream to be in the middle of town and have a garden!’ 
In London, most houses have gardens. But in Paris, it is very rare.” That 
evening, she realised she wanted her home in the French capital to have 
a garden, too. As luck would have it, she found one in a magical spot 
in Saint-Germain-des-Prés: a ground-level flat in an 18th-century hôtel 
particulier – a real gem in a city full of architectural treasures – with a 
terrace, trees and flower beds out back. Albeit that when she saw the 
apartment, which sits regally on a cobblestone courtyard, it was a mess. 
For years, it had served as office space, “with partition walls, plugs 
everywhere and fluorescent lighting,” she recalls. “It took some imagination 
to see what it could be.” Happily, she had that imagination. She could 

Below: Kaori 
Tatebayashi’s porcelain 

flowers bloom on a 
wall of the guest room/
office. Right: Christine 

d’Ornano in the garden 
of her Paris home. 

Hair: Leslie Thibaud. 
Sittings editor: 

Gianluca Longo 

88

LIVING



see that, behind all the soulless corporate clutter, there was noble 
architecture waiting to be rediscovered. And when she laid eyes on the 
garden – well, she knew she’d found her Paris home. 

First, she set to work on the flat. She managed to also buy the floor 
above, and with the help of architect Brenda Altmayer, she joined the 
two floors with a turn-of-the-century staircase she found at the Porte 
de Clignancourt flea market, and rearranged the floorplan to three 
bedrooms and bathrooms upstairs – for herself and her three teenage 
daughters – plus a kitchen, dining room and guest room/office downstairs. 
In the kitchen, she put in a big bow window that opens on to the garden.

Next came the decor. D’Ornano had grown up in a famous French 
home: the apartment of her parents, Count Hubert and Countess 
Isabelle d’Ornano, which had been decorated by revered interior 
designer Henri Samuel in a “colourful, almost baroque and very eclectic 
style,” she says, and had been featured in magazines many times over 
the years. Similarly, d’Ornano’s home in London was full of colour, 
but, “Unlike my parent’s home, which had a lot of pattern, mine in 
London had blocks of colour – a pink fabricked room, a grey lacquered 
living room,” she recalls.

Now, she thought, “I want white.” But not flat white. “I had a very 
good French artisan painter who mixed marble powder in to give it a 
sheen, or plaster to make it chalky. All the rooms are slightly different 
white, with different textures. My mother came to see it and said, 
‘Everything is white! It’s just white!’ She was kind of appalled,” 
d’Ornano says with a laugh. “But I wanted something calm.” 

With time, she admits, “colour has crept in”. Like the anise green 
velvet covering the cupboards in her guest room/office. And the > 

“All the rooms are slightly  
different white, with different textures.  

I wanted something calm”

An Alexander Calder gouache, Hervé van 
der Straeten’s Miroir Pelote (2004), Still Life 
with Small Cat (2011) by Jonas Wood, Jonny 
Niesche’s Infinite Plasticity and an Adam  
Fuss photograph are among the artworks 
in the living room. Below: marble adds a 
decadent touch in one of the bathrooms
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S-patterned red and black floor tiles in the kitchen. And the shocking 
pink inside her bookshelves. “Brenda had just come back from the Francis 
Bacon show at the Centre Pompidou, and said, ‘The colours! The colours!’ 
She showed me pictures of the paintings, and we chose that pink.” 

D’Ornano shipped over a few pieces from London, including her 
favourite armchairs by Howard & Sons. Almost everything else is new; 
much of it from flea markets. “I’m obsessed with them,” she confesses. 
“I go all the time and often find furniture for friends. It’s a hobby.”

When she does up a space – say, the interiors of the Institut Maison 
Sisley Paris on the Avenue de Friedland, or a new home – she will 
“become interested in an aspect of design and go deep into it,” she says. 
For the Left Bank duplex, she got hooked on post-war Italian design. 
She bought an Ettore Sottsass marble table for her entrance hall, and 
a palm-tree lamp, also a Sottsass. “He did all the Fiorucci stores,” she 
notes. There is a pair of wood chairs in her living room by Paolo Buffa, 
and quite a few pieces by Angelo Mangiarotti, like the double-pedestal 
marble table. The white teardrop-back chair at her desk is by Gio Ponti. 

Much of the art is by family friends. She has a slew of Yves Saint 
Laurent’s Love posters, which the couturier designed and sent out 
each year as Christmas cards. Her parents, who also owned the Jean-
Louis Scherrer couture house, knew Saint Laurent well and were on 
the list. “I remember the poster arriving in a tube,” d’Ornano says. 
“My mother kept them and gave me a few. Now they are collector’s 
items.” Cheerfully, they hang in the master bathroom. “They have 
always been modern,” she says. “Always been cool.”

“I’m obsessed with flea markets.  
I go all the time and often find furniture  

for friends. It’s a hobby”

The master bedroom 
is decorated with 

Madeleine Castaing’s 
Branches de Pin 

wallpaper. Below: 
flashes of colour in 

the kitchen
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On the guest room/office wall, she has branches of flowers in white 
porcelain, by the Japanese artist Kaori Tatebayashi. D’Ornano discovered 
her work at a botanical-themed show at the Tristan Hoare Gallery in 
London in 2019, and liked it so much that she commissioned the artist 
to create a series of pieces based on flowers from Amanda Brooks’s 
garden in the Cotswolds. “I had been to a lunch at Amanda’s, and she 
has these mixed borders that her husband planted, and everything was 
in bloom,” d’Ornano remembers. “I took pictures of the flowers, and 
gave them to Kaori, and she made the pieces. I just love them. They 
are so ethereal. They make the room.” D’Ornano also has a penchant 
for collecting paintings of clouds. She did so unconsciously, she says, 
until, “My daughter, when she was six or seven, painted a cloud in 
watercolours, and wrote on it, ‘For mummy, who collects clouds.’” It 
now sits, framed, on the bookshelves in d’Ornano’s bedroom.

Once the home was in decent shape, d’Ornano tackled the garden, 
which was long-neglected and wildly overgrown. “I planted a magnolia, 
and when it flowers, it looks like it’s happy,” she says. “And since there 

is not much sun, I planted a lot of big ferns, which are really pretty, and 
climbers on the walls – jasmine and some roses – and lots of hydrangeas 
and phlox. A quite simple planting, really.” She finished with gravel 
paths, “since that’s easy to maintain”. 

D’Ornano knew she’d use the garden for entertaining, such as when 
she launched a new product line, Sisleÿa L’Intégral Anti-Age La Cure, 
last September with a luncheon al fresco for 25. And, when permitted 
by lockdown rules, she has friends, family and neighbours over. “I love 
mixing all the generations, the teenage nephews with my friends, and 
my children and their friends. Relaxed brunches with a buffet – take your 
plate, eat where you want. That’s how my parents entertained, informally.” 

With all museums, restaurants, theatres and cinemas closed since 
November, however, the garden has become even more of a focal point 
for the family, and their whippet, Lily. “I sit out there and read, and I 
park my bike there, and we have all our meals there,” she says. “We are 
so lucky to have this garden. But what I love most about my home is 
being in it. It’s very nice to work from home, you know?”  n
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Christine in the entrance hall. Right, from top: 
Angelo Mangiarotti’s double-pedestal table is 

offset by the likes of Marina Adams’s Eight 
Singing Sixteen, on the mantelpiece; beside the 

garden door is Desire Painting: Vento forte 
Giorgio Corte (2019) by David Renggli
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I
have always been good with money. I was 
eight years old when my mother took me 
to open my first bank account, 27 when  
I finally got my first credit card (for the 

points, you see), which I still use sparingly and 
pay off every month without fail.

I say this not to brag, but rather to illustrate 
how illogical and inconsistent our emotional 
relationship with money can be – because while 
I have always been “good” with money, I have 
rarely felt good about money. Until fairly 
recently, money – or rather, worrying about it 
– underpinned pretty much every aspect of how 
I lived my life. More so than any relationship, 
person or job, it was money that was the defining 
feature of my twenties, the great fact of my life, 
to borrow a line from the late Roger Ebert.

The makings of my own particular concoction 
of money neuroses have their roots, I think, in 
childhood, and later on in the anxiety brought 
on by trying to survive in the post-graduation 
hinterland, while intermittently renting in  
one of the most expensive cities in the world. 
I came of age during the aftermath of the 2008 
financial crash, when graduate jobs were thin 
on the ground but unpaid internships were in 
ready supply. I remember the constant headlines 
hand-wringing about the fate of this “lost 
generation” – my generation – as graduate 
unemployment spiralled and I tried desperately 
to find a foothold in the workplace. 

Twelve years and one pandemic later, the 
class of 2020 is facing similar headlines. It’s 
hard, when you’re still deep in your student 
overdraft years after graduating, to imagine a 
reality where you won’t be. But as I crossed 
over into my thirties recently, I began to reflect 
on what the financial ups and downs of the 
preceding decade had taught me, and what I 
wish I’d done differently, sooner, or not at all.

Most surprising, perhaps, was the realisation 
that there is such a thing as being too good at 
saving. Ultimately it has served me well – I was 
recently able to achieve the increasingly rare 
feat of buying a flat in London – but I also 
spent most of my twenties denying myself even 
the smallest of pleasures, something I now kind 
of regret. I still feel bad about the time I flaked 

on a friend’s 28th birthday plans because the £30 
return train fare to get there felt like an indulgence 
too far (I feel especially bad as I lied and said 
that I was “feeling ill”). At times that self-denial 
crossed over into self-flagellation and made me 
intensely, unnecessarily miserable. In hindsight, 
I wish I had allowed myself to live a little – to 
book that holiday to Tulum or go to that Beyoncé 
concert – even if it meant saving a little less each 
month. Life is hard, and long, and sometimes 
you need to treat yourself to get through it. 

At the same time, keep in mind this essential 
truth: everything on Instagram is fake. The 
bodies are fake, the flawless skin is fake, the 
enviable wardrobes and custom-built kitchens 
– well they’re not fake per se, but they are 
probably #gifted. Allowing Instagram to 
influence your spending – or even your 
aspirations – is a fool’s errand, though god knows 
I’ve been there. After months of seeing that 
chequered faux-fur coat all over social media 
last winter, I finally succumbed and ordered 
one of my own, only to realise once it arrived 
that it was completely out of step with the rest 
of my wardrobe. You will bankrupt yourself 
trying to emulate other people’s lifestyles. So 
treat Instagram like a visual moodboard, but 
don’t get confused and assume it’s anything 
other than very sophisticated advertising.

Sometimes, though, comparison culture can 
strike a little closer to home. Realising that 
some of your friends have a lot more money 
than you is an unavoidable fact of your 
twenties. My advice? Make sure you have some 
friends whose lifestyles mirror yours, because 
while it’s not impossible to sustain friendships 
across financial divides (I have done so, and 
very successfully) there will be times when 
you want to bitch about ridiculous rent prices 
to someone who just gets it.

On which note: renting in London was one 
of the most stressful aspects of my twenties. 
I’ve shed hot tears of frustration over everything 
from the shock of an unexpected rent increase 
to a landlord dragging their feet over returning 
my deposit. How I wish that I’d spent a little 
more effort making my rental flats feel more 
homely, deposit be damned. I was always of 

the mindset that, because these homes were 
temporary, there was no use spending time or 
money on sprucing them up – but really those 
changes are an investment in your own happiness.

That goes for your job, too. It’s likely you’ll 
encounter some variation on this particular 
dilemma: either take the more prestigious or 
better paying job that, ultimately, leaves you 
cold; or embark on a less lucrative career path 
that actually excites you. My advice is to choose 
the latter. Always. I spent the first half of my 
twenties agonising over whether to continue 
along the moderately well paid and stable career 
path I’d fallen into after university (advertising), 
or risk pursuing the notoriously poorly paid 
career I’d always dreamt of (journalism). The 
sense of satisfaction I felt after finally making 
the leap was indescribable. Having made the 
switch, my takeaway is this: if you know deep 
down you’re not where you want to be, the sooner 
you get out the better. There’s no point climbing 
a ladder you don’t even want to be on.

A few weeks ago, having realised I had a gas 
leak in my flat, I called out an engineer, who 
eventually presented me with a £600 repair bill. 
Ouch. As I paid it, I thought of everything I’d 
rather have spent that money on. Au revoir, 
Marni loafers. But texting a friend about it 
later, I realised my overriding emotion wasn’t 
one of panic, as it would have been in my 
twenties, but rather intense gratitude – that 
after a year that had been financially catastrophic 
for so many, and that had proved financially 
challenging for me as well, I was even in a 
position to afford an unexpected and not 
insubstantial expense. I saw in that moment 
how far I’d come from the panicky, stressed out, 
penny-pinching mentality of my younger self. 

My relationship with money is something 
that will continue to evolve over the years – 
hopefully for the better, although I’m realistic 
enough to know there will be rough times. No 
doubt the decade ahead will impart as many 
lessons as the one just passed, so who knows 
– perhaps I’ll be back here in another 10 years 
to tell you what I’ve learnt.  n 

We Need to Talk About Money by Otegha Uwagba 
(4th Estate, £15) is published on 8 July 

Checks and balances
Galvanised by the financial crash of 2008,  

Otegha Uwagba dedicated her twenties to saving money.  
But, she reflects, at what cost to her happiness?  

Illustration by Michele Marconi
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Ice queen 
A lifelong fascination with glaciers has taken biogeochemist  

Jemma Wadham to the furthest reaches of Earth. But it took a near-fatal 
brain tumour for her to realise just how precarious life on our planet is

I
magine that one morning you woke up, pottered into your kitchen 
to make a cup of tea, found you hadn’t shut the freezer properly 
last night, and ice was now teasingly protruding out of a crack 
in the door. And that the next day the ice had grown, bursting 
open the freezer door, and starting to advance across the floor, 
then over the counters, effortlessly sweeping up the toaster, 

kettle and dirty dishes into its icy folds. A week later it had filled the 
entire house, its icy fingers pointing like antennae skyward through 
the fractured window frames, then continuing its merciless advance 
down the street, soon to entomb your city, your country, your continent. 
Now imagine the minute amounts of meltwater produced at the edges 
of this vast body of ice, pooling together to feed tumultuous rivers the 
size of the Nile, finally to disgorge their watery load into the Earth’s 
seas, shaping what life thrives, how ocean currents flow and, sometimes, 
whether our climate warms or cools. This is not myth – this is the scale 
of glaciers, almost beyond what a human mind can grasp.

My interest in glaciers was first awakened while roaming the Cairngorms 
in Scotland as a teenager. I was intrigued by the bald, ashen grey hills, 
sculpted by the passage of glaciers at the height of Earth’s last intense 

cold period, nearly 20,000 years ago. The valleys were unusually broad 
– scoured by the ice, presenting lumpy terrain at their edges where 
glaciers had eroded, unceremoniously dumped and then modelled soft 
sediments into clutches of giant eggs, called “hummocky moraine”. The 
thought of a snake-like torso of moving ice hundreds of metres thick 
having once upon a time advanced down these valleys astounded me.

Yet my fascination with the Cairngorms was not coincidental. Over 
the first 15 or so years of my life, their weather-ravaged slopes had become 
a source of freedom for me, where structures were erased and I could feel 
the pulse of something much, much bigger than myself. I’d trudge with 
purpose to the summit of my favourite peak, Ben Gulabin at the Spittal 
of Glenshee, barely able to draw in enough air to fuel my leaden legs. 
Austere steely-grey crags loomed from the toe of the hill softened by 
the rusty tones of its heathery scalp – this panorama swept me away from 
what had become a disconnected and sometimes bewildering upbringing.

The confusion found its roots, I suppose, after I lost my father in a 
car accident on Christmas Day when I was eight. Children in those 
days were kept away from funerals, we never talked about the event 
much afterwards, and I felt numb for many years, aware only of a strange 

Wadham on the shores of  
the Steffen Glacier lake  

in Patagonia, Chile
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sense of disconnection. One moment I had a father, the next he was 
gone without trace. I created my own world in my head, immersing 
myself first in novels, in a fantasy land of characters and places, and 
then later in the Cairngorms, where I came to find serenity and calm 
– just “me” and “the mountain”. The barren sweeping landscapes gifted 
me a connection to “something bigger”, as I struggled to find my 
footing in an increasingly tumultuous family life.

Yet against this backdrop, the kernels of my future as an explorer and 
glaciologist also found their beginning. By the age of 11, I was organising 
family holidays, writing away to hotels and holiday cottages enquiring 
about booking. “Dear Mr Woodman,” they wrote back… always 
misspelling my name and utterly oblivious to the fact that I was but a 
girl still at primary school. Our first grand excursion was to the Lake 
District – I had recently learnt to sail a sailing dinghy and wanted to 
test my skills – and included my brother, who was recovering from an 
emergency appendix operation. I persuaded my mother to hire a sailing 
boat from which we ventured jauntily out on to the ripples of 
Derwentwater, until we came to ground on the mudbanks, narrowly 
avoiding capsizing. My brother was huddled in the bows clutching his 
side in pain as the boat veered over, and my mother, in her holiday finery, 
was left wading through murky waters up to her waist. Even at this 
young age, an independent instinct had started to develop, and I began 
to nurture a desire to go “out there” and discover Earth’s great wilderness.

From then on, mountains grounded me and helped me breathe – and 
drew me in, too, like a story in a book I never wanted to end. I first 
laid eyes on a real glacier in the Swiss Alps as a 21-year-old university 
student – in the flesh, glaciers were beyond anything I had imagined. 
White, pristine and unpolluted hinterlands, a blank canvas, capable 
of absorbing any negative emotion that pulsed through me and 
miraculously transforming it into pure exhilaration and joy.

Since then, I’ve followed that very same smell of the ice and its 
vertiginous white expanse. I’ve grown to know and understand glaciers 
better, and with that depth of learning, as always, comes heightened 
fascination, perhaps even obsession. In 2012, after nearly 20 years of 
toil in the field, I became a professor (of glaciers) at the age of 39.

Upon first glance, glaciers seem so silent, passive and lifeless; and 
yet, measured over decades, centuries and millennia, they are some of 
the most sensitive and dynamic parts of our planet, growing during 
ice ages and shrinking under the malign influence of our carbon-choked 
atmosphere. Their cyclic growth and decay over the last two million 
years, in response to very subtle shifts in the way the Earth orbits the 
sun, has caused our sea levels to fall or rise by over one hundred metres, 
as vast amounts of meltwater have been stored by, or released from, 
ice sheets blanketing North America, Europe and the Antarctic – 
enough water to drown the Statue of Liberty.

Towards the end of 2018, I was rushed to hospital with a benign 
brain cyst the size of a tangerine. I had recently secured my first big 
job, as director of a research institute. My life was a chaotic blur of 
meetings and events, my friends described me as “manic”, and I felt 
utterly exhausted as I struggled to make a success of my new position 
– it was a far cry from my serene icy wildernesses and glaciers. I wouldn’t 
allow myself time off to visit a doctor, despite the fact that I was 
experiencing explosive headaches, starting to lose my sight, had numbness 
in my legs and couldn’t walk in a straight line down a corridor. This 
may sound a little mad, and to this day I’m not sure what stopped me 
from investigating further. I expect it had something to do with fear 
(most things do) – fear of failing at my job, of letting people down if  
I took time off, and perhaps even fear that behind my strange symptoms 
lurked something rather serious. Then bang – I was suddenly in A&E, 
and within 12 hours I was out cold on an operating table, my skull cut 
open in an attempt to rid my brain of the enormous, life-threatening 
growth. Over the months that followed, and as I recovered, I grappled 
to comprehend what had happened to me, and to re-evaluate what I truly 
cared about. This led me straight back to my old friends, the glaciers.

You see, our glaciers are not far off where I was in December 2018. 
They are amid an acute health crisis of their own, melting at unprecedented 

rates, as our climate warms year on year. Fossilised carbon (oil, gas, coal) 
takes millions of years to form, as layer upon layer of dead plants and 
animals are slowly bedded down and stored in the deep, but we have been 
returning this ancient carbon to the atmosphere in just a matter of decades. 
Rising greenhouse gases like carbon dioxide have already warmed the 
Earth by one degree Celsius since we started burning fossil carbon at 
the beginning of the industrial era (about 15- to two-hundred years 
ago). More terrifying still, we are on course to hit a colossal three degrees 
Celsius or more of globally averaged warming by the end of this century.

Already the impacts of this warming are being keenly felt on glaciers. 
In 2019, record melt rates were reported on the Greenland Ice Sheet; 
Himalayan glaciers were found to be thinning at much higher rates 
than scientists had thought; and the first obituary was written for a 
glacier in Iceland. I’ve witnessed this accelerating melt – glaciers I’ve 
studied in the European Alps have shrunk back more than a kilometre 
since I first visited them 25 years ago. It’s easy for me to believe in climate 
change, but it’s less easy for those who haven’t seen the drip, drip, drip 
of the ever-lengthening summer melt and the vast lakes which are forming 
precariously in the wake of the retreating ice – pinned only by rubble 
and the moving glacier, these lakes are quick to burst their banks if they 
become overfull with meltwater. Our newsfeeds are bombarded daily 
with reports of waning glaciers, but I can appreciate that to many people 
these are tales with little meaning. Oh, there goes another glacier, how 
sad. Do we ever act purposefully to save something if we experience it 
only through facts and figures, but lack a connection to it in our hearts?

None of us knows how long we have left on the planet – I thought 
I had decades left until that moment at the end of 2018 when my life 
seemed like it could be over in a flash. Nor do we know how long our 
glaciers have left – but certainly most of the glaciers in the European 
Alps will be gone by the end of this century if we continue to burn 
fossil fuels at the current rate. To me, glaciers are not just moving bodies 
of ice. When I’m with them, I feel like I’m among friends. My return 
to them in this round-the-world voyage heralds a return to my old self. 
A kind of personal re-wilding – borders dug up, earth left untilled, 
seeds of ideas allowed to drift freely in on the wind and to take root to 
sprout new, vibrant green shoots. A story of glaciers and people, their 
histories and mine, entwined. It is, in many ways, a love story. n

Ice Rivers by Jemma Wadham (Penguin, £20) is published on 6 May

In the flesh, glaciers were beyond 
anything I’d imagined… capable of 

absorbing any negative emotion and 
transforming it into pure joy 

The biogeochemist  
inside Norway’s 
Finsterwalderbreen 
glacier 
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For the chicest bridal inspiration, look no further than the Vogue Weddings special, 
featuring heavenly dresses, exquisite engagement rings, beauty tips and more
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Watch  
this SPACE...

W
elcome to the first dedicated Vogue 
Watches special, which couldn’t be 
more timely. Right now, a debate 
is raging in the world of horology 

about what some see as the industry’s outdated 
attitude to gender. For me, the bottom line is that 
whoever a timepiece is marketed at, we’re free to 
choose what we wear on our wrist. A smartwatch, 
a high complication, a jewellery watch covered  
in diamonds… Our wardrobe of timepieces can 
be almost as varied as our clothes. Some of  
the highlights that follow? Watch editor Tracey 
Llewellyn on how traditionally masculine brands 
are addressing this issue, and author Vivienne 
Becker on how fashion houses have evolved their 
horological offerings. But first up, six Vogue editors 
– including me – share the watch that makes them 
tick. Happy reading. Rachel Garrahan
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1 Rachel Garrahan, jewellery and watch director 
“I dream of one day owning a Van Cleef & Arpels 
Cadenas watch, which is as chic and contemporary 
now as it was when it was first created in 1935.” 
2 Rosie Vogel-Eades, fashion bookings director
“My watch is one of my most precious possessions.  
It’s a Rolex Air-King Date from the year I was born, and 
was given to me as a wedding present by my husband.  
It doesn’t keep the best time, but neither do I!”
3 Donna Wallace, fashion and accessories editor
“I love the understated design of the Omega 
Seamaster, based on a 1948 iteration of the same 
name. It looks like a piece you could have had forever, 
and by virtue of that, it will always feel like a classic.” 
4 Sarah Harris, deputy editor and fashion  
features director  
“I’ve always coveted the Audemars Piguet Royal  
Oak in brushed yellow gold. No longer available to 
buy, I find myself window-shopping it in auctions and 
adding it to virtual in-my-dreams wishlists. It has the 
power to make anything you wear look expensive.” 
5 Laura Ingham, fashion market director
“As a child, I remember sitting with my grandma, 
tracing the outline of her Longines watch. Fast forward 
30 years and I wear the very same watch every day. 
The interlocking gold chain forms the chicest of 
bracelets, and I even cherish how it’s slightly scuffed 
from being worn and loved for so long.”
6 Julia Sarr-Jamois, fashion director 
“While I usually wear a watch with a metal strap,  
I find the elegant leather strap of Jaeger-LeCoultre’s 
Reverso so appealing. It feels like a watch that would 
look very cool with an oversized shirt and jeans.” n
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WATCHES special

GOLDEN HOURS

GLISTENING gold watches STEAL  
                   the spotlight with intricately 
     crafted designs and finishes that  
                             SHINE in splendour

1. Gold, diamond and yellow sapphire, Chaumet.  
2. Gold, diamond and malachite, Buccellati. 3. Gold, 
tsavorite and multicoloured sapphire, Piaget. 4. Gold 
and diamond, Omega. 5. Rose gold, Patek Philippe.  
6. Gold, diamond and mother of pearl, Van Cleef & 
Arpels. Prices on request unless otherwise stated 
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This season, BASK in the  
glow of colourful STYLES  

and VIBRANT dials

The  
BRIGHT SIDE

1. £4,450, Rolex.
2. £1,820, Rado. 
3. £11,300, Zenith.  
4. Price on  
request, Hublot

5. £8,000, Carl  
F Bucherer.  

6. £3,440, Tudor. 
7. £875, Farer.  

8. £2,760, 
Breitling
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Right: Big Bang 
One Click Steel 

White Pavé, 
£15,600, Hublot

Big Bang One Click 
18K King Gold Black 

Pavé, £24,300. 
Above right: Big 

Bang One Click 18K 
King Gold White 

Diamonds, £19,570. 
Both Hublot 

FOR ITS LATEST TIMEPIECE, Swiss luxury watchmaker 
Hublot has adopted a sunny outlook. The Big Bang One 
Click 33mm comes in stainless steel and King Gold with 
interchangeable straps to modernise the accessory in keeping 
with your mood. Building on the success of the emblematic 
Big Bang Unico and its 39mm older sister launched in 2016, 
the expertly crafted One Click 33mm, with its gleaming bezel 
set with 36 diamonds, can change from classic to fresh with 
one easy click. Durable contemporary rubber or calfskin straps 
in mood-boosting raspberry pinks and terracotta oranges  
have a truly transformative effect, while discreet blacks let the  
Big Bang One Click 33mm’s immaculate craftsmanship take 
centre stage. The characterful and wonderfully simplistic 
invention allows Hublot customers to wear and newly style 
haute joaillerie every day, because life is too short to keep fine 
jewellery and watches for best. During an era when the concept 
of joie de vivre has never felt more apt, Hublot’s versatile watch 
is a sign of the times.                                                                   n
To discover the full Hublot Big Bang One Click 33mm collection, 
visit Hublot.com

CHOOSE  
& CLICK
With 192 versatile combinations, Hublot’s 
Big Bang One Click 33mm watch proves 
that variety really is the spice of life 
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A brief  
HISSSTORY 

OF TIME
Rachel Garrahan looks back at 

Bulgari’s Serpenti archive

Actor Marisa 
Berenson 
wearing  
a Serpenti 
Tubogas 
bracelet 
watch  
in 1981
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Since Ancient Egypt, the snake has  
been used in jewellery to symbolise  

strength, power, wisdom, eternal love  
and more. In 1948, Bulgari created  
the first Serpenti bracelet-watch in  

Rome (far right). The highly stylised  
piece wound itself sensually around  

the wrist thanks to its flexible Tubogas  
links. A watchmaking icon was born. 

The serpent began to take  
on a more lifelike quality in 
the 1950s. This 1955 iteration 
(left) concealed the time inside 
the creature’s emerald-eyed 
head, while the meshwork  
of its scale-like gold bracelet 
gently made the sound of  
a rattlesnake when worn.

Bulgari became a global brand 
in the 1960s, thanks in no 

small part to Elizabeth Taylor. 
The star fell in love with the 

jeweller while filming Cleopatra 
in Rome. Here we see Taylor 

on set, wearing the circa 1961 
Serpenti model (right),  

which was reportedly a gift 
from the film’s producers. 

The Tubogas 
returned in abstract 

force in 1972.

Gina Lollobrigida wearing 
the Tubogas in 1980.

In 2009, the Serpenti 
returned in elegantly 

sinuous form.

High jewellery 
and high 
watchmaking 
combined in 
2019’s Misteriosi 
Intrecciati.

The new Serpenti Misteriosi Cleopatra cuff watch – 
designed by Bulgari’s Fabrizio Buonamassa Stigliani, 
with coloured stones hand-selected by its jewellery 
creative director Lucia Silvestri – is “a masterpiece 
that shows how we’re able to continuously reinvent 
our beloved Serpenti icon,” says the former.

1940

1950

1960

1970

1980

20002010

2020

WATCHES special

This multicoloured 
Serpenti from 1962 was 
typical of the decade.
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Shirt, £1,600. 
Scarf, £330. Steel 

and diamond 
watch, £5,280. All 
Hermès. Gold pin 

earring, £395. Gold 
and sapphire hoop 

earring, £1,395, 
sold as a pair.  

Gold stacking ring 
with arc, £695.  

All Hannah Martin. 
Gold nail hoop 

earring, £770. Gold 
nail ring, £1,070. 

Both Cartier. 
Multicoloured-

sapphire ear cuff, 
£2,143, Diane 
Kordas. Gold, 
diamond and 

multicoloured-
sapphire bangle, 
£3,610, Suzanne 

Kalan, at Harrods
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“More 
    than a 
pretty face”

  As Vivienne Becker explores the       
          ever-evolving relationship between    
haute horlogerie and haute couture, 
              model Jean Campbell showcases  
        today’s fashion-led timepieces. 
        
                         Photographs: Ben Weller.  
                  Watch director: Rachel Garrahan.  
                            Styling: Poppy Kain

Jacket, £2,700, 
Dior. T-shirt, £115, 
Agnès B. Gold and 
multi-gemstone 
watch, Dior 
Watches. Gold 
elongated earrings, 
£1,675, Tiffany. 
Emerald and onyx 
earrings, £1,845, 
Hannah Martin. 
Gold hoop earrings, 
from £395 each, 
Maria Tash. Gold, 
tsavorite and 
diamond ring, 
£5,449, Robinson 
Pelham
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Dress, £2,910. 
Diamond-set 
watch. Both Louis 
Vuitton. Scarf, 
from £79, Lescarf. 
White-gold and 
diamond hoop 
earrings with 
peaked tip, £810 
each, Repossi. 
Spiked hoop 
earrings, from £213 
each, Maria Tash. 
White-gold and 
diamond stud 
earrings and 
bangle, Suzanne 
Kalan, at Harrods



Y
ou would think they’d make strange bedfellows: fashion 
– fleeting and changeable; watches – methodical and 
rational. Yet since couture houses seized hold of fine 
jewellery in the 1980s, the two worlds have come 
together to create a new genre of fashion-fuelled, 
design-driven, often fantastical women’s watches. 

Fashion has brought femininity, artistry and emotion to the previously 
technically oriented and deeply traditional world of watchmaking. 
Women’s timepieces tended to be scaled-down versions of men’s watches, 
perhaps with a token sprinkling of diamonds, and designs were essentially 
classic and unchanging. Fashion houses transformed the watch into an 
ever-evolving object of desire with modern relevance, succeeding in 
fusing haute couture and haute horlogerie with spectacular results. 

As early as 1928, Hermès drew on its saddle-making origins and 
leatherwork expertise to collaborate with watchmakers such as Jaeger-
LeCoultre and Vacheron Constantin. In 1978, the maison established 
its own dedicated watch company, and Henri d’Origny, a specialist in 
silks and ties, designed the Arceau. Since then, Hermès has stamped 
its identity on a trail of timepieces from the H-Our and Kelly padlock 
cuff, through various iterations of the Cape Cod (a square within a 
rectangle) and the Nantucket (a rectangle within a rectangle), both 
inspired by the signature Chaîne d’Ancre, and the stirrup-shaped Le 
Galop, recalling Hermès’s equestrian roots. Guillaume de Seynes, great-
grandson of Emile Hermès and executive vice president of La Montre 
Hermès, explains that the maison’s free spirit and brand identity is captured 
in these unexpected shapes as well as in the numerals. “The brand was 
born in an active world, of horse riding, travelling. We are talking about 
elegance in movement.” With that in mind, the newest Nantucket comes 
on a fluid, supple chain bracelet in reference to the Hermès chain.

Chanel introduced storytelling and a couture spirit with its first aptly 
named Première watch, launched in 1987 under the direction of Jacques 
Helleu. Designed expressly for women, Première reflected Chanel with 
its case shaped like the stopper of No5 perfume, and its chain bracelet 
threaded with leather that mimicked the strap of the Chanel handbag. 
At the time, it was an anomaly in the watch world, explains Marianne 
Etchebarne, Chanel’s global head of watches and fine jewellery 
marketing. “From the start, we wanted to enable women to express their 
style and personality, to complete their look with their watches.” Then, 
in 2000, came Chanel’s game-changing J12, also designed by Jacques 
Helleu, a sporty, slightly masculine design made of shiny hi-tech ceramic, 
at first in black and a few years later in white, expressing Mademoiselle’s 
“absolutes”. “It is instantly recognisable as Chanel, very practical, 
intended for day-to-night wear, adapted to modern life,” says Etchebarne. 
For 2021, the J12 will come dressed in a rainbow of coloured sapphires.

In 2001, three years after Victoire de Castellane joined Dior as creative 
director of the new Dior fine jewellery collection, the mighty maison 
pivoted its attention to watches, setting up its own manufacturing facility 
in La Chaux-de-Fonds, the centre of Swiss watchmaking. De Castellane’s 
La D de Dior launched in 2003, inspired by her grandfather’s classic 
watch, with a 1970s-flavoured hardstone dial and a provocative hint of 
masculinity that drew attention to the sensuality of the female wrist. 
The huge success of La D has bred an ongoing panoply of models, 

from the Satine, with its silky mesh bracelet, to the newest bejewelled 
La D de Dior Précieuse à Secret Rose Dior with a lavishly gem-set 
rose covering the dial. The strikingly modernist Gem Dior collection, 
de Castellane’s first new watch since 2003, she describes as “abstract-
organic, an organised disruption”, inspired, she adds by the natural 
formations of rough tourmaline. The open cuff watch has an off-centre 
octagonal dial, and on the multi-gem version, the bracelet is composed 
of jumbled, jostling slices of lapis lazuli, pink opal, tiger’s eye and carnelian. 

As the market developed and matured, women began to build watch 
wardrobes for different occasions and moods; sporty or sparkly; 
boardroom or ballroom. They began to crave the technical wizardry of 
mechanical watches and complications, desiring a timepiece that, like 
us, is more than a pretty face, possessing both beauty and brains. Fashion 
houses stepped up the technical aspect of their watches, forming alliances 
with horological specialists. Dior worked with Soprod to create the 
dazzling Dior Grand Bal. The materials and mastery of couture, as well 
as its fantasy and eccentricity, were transferred to the dial in a daring 
feat of technical ingenuity. The idea was that it would swish and swirl 
like a Dior ballgown, and so the oscillating weight was moved from the 
back to the front, intricately crafted to look like lace, silk and pleats.

Chanel bought a stake in Kenissi, the atelier that produced its new 
Calibre 12.1 movement, while Louis Vuitton announced its arrival in 
the watch world in 2002 with the Tambour. Its drum-shaped case of 
unconventional proportions made a bold statement of creative 
independence. The Tambour has since been tweaked into a variety of 
models: slim, bejewelled, with dials pierced and decorated with LV 
monograms, or loaded with clever complications. This year’s Tambour 
Street Diver blends the credentials, functions and accoutrements of a 
serious diving watch with fashion’s cool, colourful, skater-style edge, 
hinting at Virgil Abloh’s influence. On the other hand (or wrist), catering 
to today’s multifaceted femininity, the quirkily fashion-forward Vivienne 
Bijou Secret watch turns the cute little face, made up of LV monograms, 
into a gem-smothered jewel that, if you wish, will tell the time. 

As watches have become an essential fashion accessory and brand 
communicator, so more fashion names have joined the throng, many 
focusing on style rather than fine or precious timepieces. From the launch 
of its watches in the 1980s, Fendi continues to bring a logo-led identity 
to models such as the new Fendimania, its strong square case composed 
of two facing Fs, while the latest IShine model boasts a mother-of-pearl 
centre mosaic and gem-set hour markers. Ferragamo’s Double Gancini 
Round, made under licence by Timex in Switzerland, explores the ongoing 
chain trend, its round case and dial echoed in circular links each embossed 
with the Ferragamo logo, while Versace’s Virtus Mini Duo, also made 
by Timex, draws on the V-shaped gilt Virtus motif of its handbag. 

Gucci has been producing fashion watches since 1972, but this year, 
it combines serious watchmaking with its powerful aesthetic and gender-
neutral philosophy. The Gucci G-Timeless Tourbillon expresses the 
brand’s ornamental style: bees decorate the midnight-blue aventurine 
dial, and diamonds cover the case and bracelet and surround the tourbillon 
aperture. It’s an imposing statement and no doubt Gucci’s entry ticket 
to the universe of haute horlogerie, where fashion is now firmly 
ensconced, perfectly poised and ready to take time into the future.  n
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Dress, £4,850. 
Body, £3,300. Both 

Chanel. White- 
gold, sapphire and 

diamond watch, 
Chanel Haute 

Horlogerie.  
Onyx and diamond 

drop earrings, 
£2,620, Hannah 

Martin. Black-gold 
and diamond  
hoop earring,  

£830, Repossi. 
Multicoloured 
diamond and 
sapphire ear  
cuff, £1,131,  

Diane Kordas.  
Prices on  

request unless 
otherwise stated. 
For stockists, all 
pages, see Vogue 

Information.  
Hair: Daniel Martin. 

Make-up: Laura 
Dominique. Nails: 

Michelle Class. 
Digital artwork: 

Grain Post 
Production
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THE FEMALE FORM
Masculine-focused BRANDS are pivoting to meet demand FOR women’s 

WATCHES that don’t compromise on function or technicality,  
says Tracey Llewellyn. Illustration by Jeanne Detallante

From top: price on 
request, Vacheron 
Constantin. 
£30,300, Audemars 
Piguet. £10,400, 
Hublot. Price on 
request, Richard 
Mille. £37,350, 
Patek Philippe

T
here have always been watch houses specialising  
in feminine timepieces, from Cartier to Bulgari, 
Chopard to Piaget, while others including Omega, 
Rolex and Jaeger-LeCoultre have tended to cater 

equally to both genders. But, without doubt, there has been 
a large faction of horology that has fallen prey to the “boys’ 
club” approach, from the size of the watches created down 
to the marketing of them (who can forget IWC’s “Engineered 
for Men” campaign from the early 2000s with advertisements 
declaring: “Ladies, you ride our Harleys, smoke our Havanas, 
drink our Glenmorangie. Hands off our IWC”?). The past 
decade, however, has seen a new focus from brands which, 
until recently, have been stuck in a culture of machismo. This 
is largely thanks to a dawning realisation that women, as well 
as men, are interested in watchmaking at all levels and, 
importantly, have previously untapped disposable incomes. 
The companies that today ignore the buying power of women 
are effectively decreasing their turnover by up to 50 per cent.

As women have voted with their wallets, brands have been 
forced to recognise that a smattering of gems and a battery-
powered movement are no longer enough to satisfy us. The 
savviest manufacturers – including those who have previously 
focused on the male market – have responded by rethinking 
their output and designing new timepieces from scratch. As 
a result, the boundary between traditionally male and female 
watches has blurred. Arguably, the world’s most in-demand 
watch brand – with waiting times for certain models 
rumoured to stretch up to a decade – Patek Philippe has a 
long history of designing for women. While the house 
admittedly has more male clients than female, international 
communications and public relations director Jasmina Steele, 
says: “Women are looking for the same level of performance, 
technical features and quality as men… complications such 
as annual calendars, chronographs and multiple time-zones 
– watches that offer useful features and adapt to the busy 
active lives of today.” Proving that this sentiment is more 
than just lip service, CEO Thierry Stern threw the horological 
world into a state of agitation when, in 2009, he showcased 
the house’s new chronograph movement in a cushion-cased 
timepiece provocatively titled the Ladies First Chronograph. 
The gesture has since been repeated with a Ladies First 
Split-Seconds Chronograph, Minute Repeater and Perpetual 
Calendar all joining Patek’s collection.

The Patek Philippe philosophy is echoed by relative  
new-kid-on-the-block Richard Mille. The founder of the 
eponymous company, famed for its groundbreaking technical 
innovations, launched his first women’s watches in 2004, saying 
that he never questioned the demand for them. According 

to Cécile Guenat, director of creation and development at 
Richard Mille, women’s watches are approached in the same 
way as men’s, “with an incredible variety of materials, 
movements, functions, straps and sizes – all created with 
the same approach to detail and technicity”.

At Vacheron Constantin – a brand with a 200-year history 
of designing for women – recent times have been dedicated 
to the evolution of men’s collections. Last year, however, 
saw the launch of the Egérie, a new collection of date and 
moonphase watches developed by a female-led design team. 
With two new models added for 2021, Vacheron Constantin 
archivist Sigrid Offenstein says that the brand had seen a 
growing demand from women for technical watches, stating: 
“Egérie is our response.” 

For Hublot, supersized cases and powerful complications 
have long been the order of the day, but, for 2021, CEO 
Ricardo Guadalupe has turned his attention to women’s 
watches with the Big Bang One Click 33mm, which takes 
an iconic design, strips it down and rebuilds it. While the 
new proportions are what really makes this watch a winner, 
the quick-release, interchangeable-strap system gives the 
added benefit of transformability.

Another brand with a macho reputation that has, in fact, 
always catered to the women’s market is Audemars Piguet. 
As well as unique high jewellery watches and myriad 
feminine versions of the uber-successful Royal Oak 
(redesigned for smaller wrists by Jacqueline Dimier in 1976, 
four years after its debut), there is also the truly unisex, 
ovoid Millenary collection. Commenting on the development 
of watches for women, AP’s chief brand officer Olivia 
Crouan points out: “The watch industry has been mainly 
run by men and it is interesting to see that more women 
are stepping into this world. At Audemars Piguet, we have 
Jasmine Audemars as chairwoman, and women joining the 
company across all our departments.” Summing up the 
feelings of many, she concludes: “We need to have more 
women thinking about watches for women.”   n 

Brands have been forced  
to RECOGNISE that  

a smattering of gems and a 
battery-powered movement 

are no longer enough  
to SATISFY us
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In the wake of a quartz crisis, the MUST DE CARTIER 

revolutionised the house’s timepiece offering – now IT’S 

BACK with a new face for 2021, says Rachel Garrahan 

The watch that     
SAVED CARTIER

T
he 1970s were a bleak time for the Swiss 
watchmaking industry. The advent of 
the quartz watch – a cheap, accurate, 
battery-powered alternative to the 

mechanical timepiece – blew a hole in the heart 
of many a traditional watchmaker. Cartier, however, 
which had recently been acquired and restructured 
by a group of investors, embraced quartz in a move 
that kept it in business in the short term, and assured 
its future as a global luxury brand in the long. 

The Must de Cartier, introduced in 1977, was 
a quartz-powered version of its iconic original 
Tank watch beloved by everyone from Clark 
Gable and Muhammad Ali to Jackie Kennedy 
and Diana, Princess of Wales. Andy Warhol once 
said, “I don’t wear a Tank watch to tell the time. 

In fact, I never wind it. I wear a Tank because it’s 
the watch to wear.”

The Must was based on the purest of all Tank 
designs, the Tank Louis Cartier that was originally 
created by its namesake in 1922. The new watch 
combined the LC’s clean rectangular shape with 
dials in a host of bright colours. Its minimalist 
bezel had a gold vermeil silver finish, rather than 
solid gold, thus making an iconic design accessible 
to a new, younger clientele. According to Pierre 
Rainero, Cartier’s director of heritage, it quickly 
“became a cult creation” in its own right.

The Must was the Tank favoured by fellow 
Parisian style icon Yves Saint Laurent, and it sold 
in its hundreds of thousands before being 
discontinued in the early 2000s. With vintage 

Right: Muhammad Ali  
wearing a Cartier Tank  

during his meeting  
with boxing opponent  

Richard Dunn in 1976.  
Below, from top: during  

the 1990s, Diana, Princess  
of Wales, kept the Tank in  

the spotlight; the watch made 
an early screen appearance 

when Rudolph Valentino  
wore it in 1926’s silent film, 

The Son of the Sheik



versions rising in value over recent years, Cartier 
has brought the Must back into the spotlight. 
“There’s a desire for colourful dials,” says Rainero 
when asked why Cartier has chosen to re-release 
the watch now. It launches in the UK in June, 
with lacquered dials and matching straps in red, 
blue and green to represent, of course, ruby, 
sapphire and emerald. Aside from a brand new 
quartz movement and customary beaded sapphire 
cabochon crown, this contemporary take is more 
stripped back than ever before. The Cartier logo 
is the only detail on the dial and the gold  
vermeil case is gone in favour of one in steel. 
With looks as good as this, the Must becomes a 
colourful and affordable luxury for an entirely 
new generation.  n

      The MUST combined the  

TANK LOUIS CARTIER’S  

        shape with dials in a host of  

                BRIGHT COLOURS

Above centre:  
the new Must de 

Cartier, which 
launches in June. 
The original Tank 

and the Must  
have been worn 

on- and off-screen 
countless times: 
clockwise from 

above, Catherine 
Deneuve, 1983;  

Andy Warhol, 1937; 
Ingrid Bergman, 

1967; Clark Gable 
with Mary Astor in 

Red Dust, 1932
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The all electric 
BMW iX is the latest 
fully electric 
offering from BMW, 
launching in 2021
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TWENTY-SIX YEARS AGO, when Ilka Horstmeier 
started out as a BMW management trainee fresh out of 
university, she never could have predicted that her career would 
ultimately see her managing the company’s 120,000-strong 
workforce, with a firm focus on sustainability – an area that 
resonates across the whole business, from HR to manufacture. 

From her Munich office, the BMW Group member of 
the board of management for human resources and labour 
relations director tells British Vogue about her progression. 
“I began in an HR role before moving over to the production 
side, so I spent 20 years working incredibly closely with our 
teams on the ground. Since the 2000s, I’ve really been at the 
centre of the transformation in terms of decarbonisation and 
electrification, so I’ve actually closed the loop by moving back 
into HR,” she says, her warmth and natural people skills 
unmistakable even via video call.

Specifically, Horstmeier worked as global head of engine 
production at BMW’s headquarters in Munich, going on 
to oversee the company’s Dingolfing plant. The largest vehicle 
production site in Europe, it covers more than 280 hectares 
and boasts a workforce of 18,000 people – an ideal training 
ground for Horstmeier. “Now I’m taking what I learnt on 
the production floor and using it to nurture and develop our 
talent on a global scale,” she adds.  >

GEAR  
SHIFT

What does premium really mean in 
2021? Impeccable design, top-quality 

materials and a 360-degree approach 
to sustainability, says British Vogue’s 

Forces for Change partner BMW



“Twenty-twenty 
proved the 

importance  
of a sense of 

responsibility at 
every level of a 

corporation – not 
just towards our 

own workforce but 
to society and the 
environment as a 
whole,” says Ilka 

Horstmeier, above 

“THE FUTURE WILL 

BE DEFINED BY  

OUR CREATIVITY IN 

FINDING SOLUTIONS 

TO THE PROBLEMS 

OF TOMORROW”

Having stepped into her role at the end of 2019, Horstmeier 
experienced a baptism of fire courtesy of the pandemic  – one 
that ultimately helped clarify her vision for BMW’s future. 
“Many people just talk about environmental sustainability,” 
she says. “But not very many people speak about social 
sustainability or responsibility, and HR is a critical lever for 
that. Twenty-twenty proved the importance of a sense of 
responsibility at every level of a corporation – not just towards 
our own workforce but to society and the environment as a 
whole. It also showed us that the future of work is not going 
to be defined by the number of hours our workforce spends 
in an office. It will be defined by our workforce’s creativity 
in finding solutions to the problems of tomorrow.” 

On a day-to-day basis, Horstmeier and her team are focused 
on equipping BMW’s specialists to meet drivers’ evolving 
needs. “Our HR department works really closely with the 
more technical areas of the business such as our research and 
development and production divisions,” the 51-year-old 
emphasises. “That helps us keep up to speed with the changes 
happening in the industry and enables us to look at our 
competencies and adjust what we’re doing ahead of time.”

One example of her success? BMW’s shift towards 
manufacturing electrified cars over the last decade. In 2021, 

the automobile pioneer will have four 
fully electric vehicles on the road. By 
2023, that number will have tripled. 

“We started laying the groundwork 
for future-oriented jobs in the 
electrification field back in the 2010s 
– both for the sake of our people and 
the sake of our company as a whole, 
because developments such as the 
e-motor are what allow us to be 
competitive,” Horstmeier shares. 

Impressively, BMW Group has trained 50,000 people in 
electrification over the course of the last 12 years. 

Yet, British Vogue’s Forces for Change partner is dedicated 
to fostering positive change beyond its own 120,000-person 
global workforce – working to bolster the sustainability of 
its 12,000 business partners as well. Enter Dr Thomas Becker, 
the company’s vice president of sustainability and mobility 
strategy, who’s responsible for implementing the Paris 

Agreement throughout the 
company’s global supply chains. 
“It’s no longer just a question 
of how you produce vehicles, 
but a matter of comprehensive 
awareness about sustainability 
at every level of your business,” 
Becker emphasises, noting that 
BMW Group – recently listed as 
the most sustainable automotive 
company in the world in the Dow 
Jones Indices – is one of few 
major marques to never even 
discuss postponing its CO2 
targets in light of Covid-19.

“Manufacturing electric 
vehicles actually has a bigger 
footprint than conventional ones. 
Unless we take action across our 

supply chain, CO2 emissions per vehicle we produce would 
increase by more than a third by 2030. We intend to reverse 
this trend and by 2030, to have reduced supply chain CO2 
emissions per vehicle by 20 per cent from 2019 levels. For 
example, we’re now obliging all of our suppliers to use only 
renewable energies when providing batteries for us. That’s 
already had a significant impact, with around 10 million tonnes 
of CO2 saved – roughly the energy consumption of a mid-sized 
European city such as Munich.” That’s just the start of the 
strategy Becker is helping to roll out. “We’re [also] making sure 
that all of the materials for our vehicles are ethically sourced. 
That’s why we buy cobalt and lithium from mines in Australia 
and Morocco that fulfil our high sustainability standards.”

“It’s a really comprehensive approach, and it’s part of why 
BMW is so attractive to a younger generation of talent,” 
Horstmeier adds. “We’re giving people a really meaningful 
task. Individual mobility has been and will be central to society’s 
future, and BMW’s people are working to make it better for 
everyone on every level – without compromising on the sense 
of luxury that the brand is renowned for. On a personal level, 
whether I’m on my BMW e-scooter riding around Munich 
with my dog or taking my BMW 7 Series hybrid for a day 
trip to the country, the joy of driving is a major part of why 
I’ve worked at BMW for decades now.” Naturally, as a female 
STEM leader, Horstmeier is especially passionate about 
continually boosting the diversity of the BMW workforce in 
terms of gender, noting that she’s deeply proud of the “very, 
very high percentage of women who apply for roles at BMW” 
in spite of the company being “very engineering-driven”, and 
the range of female employees in leadership roles, such as 
BMW’s head of sustainable design, Daniela Bohlinger.

Yet, Horstmeier is clear that diversity “is never just ‘one-
dimensional’”. “We’ve also got to have a range of people 
from different cultural backgrounds, with different areas of 
experience if we’re going to maximise our creative problem 
solving,” she enthuses. “We’re looking for talents which will 
make a unique contribution to BMW, across a broad 
spectrum of gender, age, race, ability and sexuality. Diversity 
benefits us all, and we’re taking measures to find the leaders 
of tomorrow through initiatives such as the Forces for Change 
scholarship with British Vogue.”   n  
Discover more at Bmw.co.uk 



XXX

BMW interior 
designs now use 
more sustainable 
materials such  
as these Econyl 
yarns, which are 
produced from 
recycled fishing 
nets and other 
nylon waste

BMW’s head of 
sustainable design, 
Daniela Bohlinger, 
is one of many 
female employees 
in leadership roles. 
Right: the BMW i3
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MOOD INDIGO
Blue is the hue we can’t do without this season.  

Edited by Itunu Oke. Photograph by Antosh Sergiew

DEEP, DARK AND DELICIOUS 
If you haven’t found the right bucket bag yet, allow us to make an 

introduction. Giorgio Armani’s latest 2004 bag, named after the year 
in which the style was first launched, is soft to the touch, balances 

function and beauty, and is designed to be used day after day. 
Bag, £1,550, Giorgio Armani



CHECKLIST

Ring, £6,000,  
Nour by Jahan

Carafe, 
£50, 
Fiona 
Finds

Trousers, 
£1,205, 

Longchamp

Purse, £160, 
Aspinal of 
London

Jug, £370,  

Dior Maison

Shirt, £550, 

Celine by 
Hedi Slimane 

Bag, 
£635, 
Kenzo
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Murad 
InvisiScar 
Resurfacing 
Treatment, £35

Shoes, 
£1,195, 
Chanel
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Bag, £840, 
Versace

Elemis 
Pro-Collagen 
Renewal 
Serum, £70

Bag, £720,  
Ralph 
Lauren

Jeans, £100, 
Levi’s
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Shoes, 
£945, 
Manolo 
Blahnik

Notebook, £42, 

Smythson

Skirt, £1,050, 

Issey 
Miyake
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Watch, price 
on request, 

Chaumet

Jacket, £495, 

Sportmax





Timeless, yet modern, prints from
the world’s most iconic photographers

condenaststore.com
Use code CNS25 for 25% off

Mary E. Nichols, May 15, 2017, Architectural Digest

STORE



By mid-
summer, 
temperatures 
had soared, 
but there was 
a chill in the 
air between 
Bailey and 
Vogue

129

I
t’s spring 1976. As Vogue publishes David Bailey’s sun-
drenched picture postcard of a photograph of Marie 
Helvin, temperatures in Britain are already in the high 
twenties. The nation is entering a record-shattering 

heatwave. By summer, water rationing will be imposed and 
standpipes will pop up on street corners. A newly appointed 
minister for drought, Denis Howell, will tell reporters 
gathered at his Birmingham home that he is doing his bit 
by sharing baths with his wife, Brenda. (The prime minister 
will instruct him to perform a rain dance. He’ll comply.) In 
London, another married couple will also be busy making 
waves, this time at Vogue. 

Bailey and Helvin had tied the knot in November 1975, 
and spent much of their honeymoon abroad. Bailey wanted 
to discover the world outside his studio, and who better to 
accompany him than his adventurous wife? Thanks to the 
globe-trotting nature of the era’s Vogues – which dispatched 
photographers far and wide to see whose pages might reap 
the most exotic rewards – the pair became extremely well 

Mercury 
rising

Robin Muir looks back 
at photographer David 

Bailey’s heralding  
of a heatwave,  

Vogue May 1976

travelled. Assignments included Tahiti for the Italian edition, 
Haiti for the French, and Australia for the British, followed 
by North Africa, where Bailey took this vibrant shot. 

By the time the couple returned to Britain in midsummer, 
temperatures had soared even higher, but there was a chill 
in the air between Bailey and the magazine. The photographer 
had announced that he was co-founding his own large-scale 
glossy monthly, modelled on the broadsheet format of Andy 
Warhol’s Interview, which had launched in 1969. The result 
was Ritz Newspaper, which crackled with fashion and gossip, 
and became a showcase for Bailey pictures taken on his own 
terms. It was irresistibly chic, an insider’s look at café society 
– and an instant hit. Vogue was not amused, and though 
Bailey’s contract was renewed and normal service resumed, 
it was without much alacrity on either side. 

In August, days after Mr Howell’s dance, thunderstorms 
erupted over the southern half of England. By September 
and October, the rains came across the country. They would 
be uncommonly wet months. The sun had gone in. n

ARCHIVE
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W
hen drama student Max Harwood 
learnt he’d been cast as the lead in 
Disney’s upcoming film adaptation 
of West End musical Everybody’s 

Talking About Jamie, he bought a box of hair bleach 
and placed it in front of his two closest friends – 
his way of letting them know he’d landed the life-
changing job. “It was silent, then we were all like, 
‘Aaargh!’” He was under instructions not to tell 
anyone. “But you do, don’t you?” he grins. 

Harwood was bending the rules even by sending 
off a tape, as drama school pupils are discouraged 
from auditioning while training. “I was a bit 
naughty,” he laughs. “But I went into it like, ‘I’m 
not getting this job.’” The 23-year-old suspects 
that helped him stand out from the thousands who 
vied for the role of Jamie New, the bullied schoolboy 
who dreams of being a drag queen. “Maybe it made 
me seem cooler than I was.”

Soon, he was on set with Richard E Grant, who 
plays Loco Chanelle, the seasoned queen who helps 
Jamie create an alter ego. Harwood was “terrified”, 
but the co-stars bonded over RuPaul’s Drag Race. 
“He’s obsessed with Vanessa Vanjie Mateo. He’d 
send me memes of her,” beams Harwood, still 
incredulous that his number is in Grant’s phone.

The Hampshire-raised actor certainly looks 
every bit the Disney star – all lashes, cheekbones 
and puppyish enthusiasm. He says it feels like  
the right time for a major family musical with an 
openly gay hero. “The more people see it, the more 
people will feel seen. I’m so grateful for this project 
– I don’t know that a young queer actor would get 
an opportunity like this were it not for this movie. 
I certainly didn’t think I’d be landing a major 
feature film as my first role,” he says. “Life does 
throw you weird curveballs sometimes.”  n  
Everybody’s Talking About Jamie is out later this year

TAKING THE LEAD
Everybody’s talking about actor Max Harwood, says Kerry McDermott. 

Photograph by Greg Williams. Styling by Dena Giannini 

Long silk-jacquard 
shirt, £1,130,  

Saint Laurent by 
Anthony Vaccarello. 
White-gold bracelet, 

£8,550, Cartier. 
Grooming: Niall 
Monteith-Mann
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+ FREE GIFT 
+ FREE DIGITAL EDITIONS 
+ FREE HOME DELIVERY
FOR ONLY £28

INCLUDING 
LIMITED 
EDITION 
COVERS

FREE 
 GIFT*

NEW PRODUCT FROM EMMA HARDIE
MIDAS TOUCH SUPER SERUM, RRP £58

  

SUBSCRIBE NOW AND RECEIVE A NEW MIDAS TOUCH SUPER SERUM FROM EMMA HARDIE, RRP £58
The new Midas Touch Super Serum from Emma Hardie blends high-functioning botanicals with vitamins to help tackle multiple signs of ageing and help skin 
look younger naturally. Clinical trials revealed that in just four weeks 97 per cent saw an improvement in skin hydration, and 77 per cent agreed there was 

an instant reduction in the visibility of fi ne lines and wrinkles. For further information, visit Emmahardie.com

CALL 01858 438 819 REF CVO20462 OR VISIT WWW.VOGUE.CO.UK/SUBSCRIBE/CVO20462
*Offer closes May 8th, 2021. The offer and gift are subject to availability and limited to UK addresses. The rate of one year for £28 is limited to direct debit 

payments and will be renewed at the rate of one year for £28.
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BEAUTY
                     Edited by Jessica Diner

BRIGHT 
IDEAS

Whether it’s brilliant, no-budge lipsticks  
or trailblazers who mean business, the 

message is simple: make a lasting impression.  
Photograph by Scott Trindle

Earrings,  
£160, sold  
as a pair, Moya. 
Leather dress, 
£9,600, Herm•s
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BOBBI BROWN LUXE DEFINING  
LIPSTICK IN BOLD BAROQUE, £29

The precision of a crayon-style applicator along  
with the creamiest of matt finishes is what makes  

this lipstick so satisfying, from start to finish. What’s 
more, it boasts a built-in sharpener in the lid. 

L’OREAL PARIS  
BRILLIANT SIGNATURE  

SHINY COLOUR INK LIPSTICK 
IN BE OUTSTANDING, £11

With an applicator inspired  
by the way ink is dispensed  

from fountain pens, this unique 
high-shine-but-long-lasting lip 

colour is delivered quickly,  
evenly and precisely.

DIOR ROUGE 
FOREVER LIQUID 
LIPSTICK IN 
FOREVER STAR, £32

Transfer-resistant  
and weightless,  
you’d be forgiven for 
forgetting you have  
this on your lips. 
Settling more like a 
stain, the ergonomic 
doe-foot applicator 
also makes for a 
seamless swipe.
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GO THE  
DISTANCE
 All the staying power. All the hydration.  

Zero transfer. Welcome to the latest 
in longwear lipsticks, says Jessica Diner
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DIRECTOR’S CUT

CHANEL ROUGE 
ALLURE LAQUE IN 
IMMOBILE, £31

With incredible shine, 
and staying power,  
this formula has all  
the impact of a lipstick  
but without the risk  
of smudging. Select 
from 20 shades, 
ranging from wearable 
nudes to the brightest 
corals and reds.

YSL BEAUTY 
TATOUAGE 
COUTURE VELVET 
CREAM IN NUDE 
EMBLEM, £30

A matt stain in the 
softest of textures, the 
high-coverage creamy 
pigments won’t budge 
once applied – choose 
your colour wisely.

MAC COSMETICS 
POWDER  
KISS LIQUID 
LIPCOLOUR IN 
ELEGANCE IS 
LEARNED, £19

This liquid lipstick is 
powdery in texture 
but deeply hydrating 
in formula. The 
colour settles like 
suede on the lips, 
with all-day staying 
power in the most 
vibrant of shades. 

NARS AIR MATTE  
LIP COLOUR IN  
MAD RUSH, £23

Consider it a soft-focus 
veil of lip colour. The tight 
10-shade edit of pinks 
and reds in nourishing 
velvet finishes is the  
ideal lipstick wardrobe 
for everyday wear. 
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MOVERS  
& SHAKERS

Whether they’re innovating products or 
breakthrough cosmetic treatments, Vogue 

introduces five new beauty pioneers 

THE MAKE-UP-ARTIST-

TURNED-MOGUL  

VIOLETTE SERRAT,  
VIOLETTE_FR

Paris-born, New York-based  
make-up artist Violette Serrat is the 

epitome of French-girl cool. She  
has amassed loyal YouTube and 

Instagram followings for her simple 
tutorials, and her own line seemed 

inevitable. But the final result is 
reassuringly elevated and surprisingly 
multifaceted. “I never wanted to do a 
classic make-up brand,” she explains. 
“I see beauty as a lifestyle, meaning 

that beauty is what you wear on 
yourself, as well as what you do inside 

and how you feel. It is completely 
holistic – and that is a very important 

thing.” As such, Violette_fr (named after 
her Instagram handle) has it all: from 

the spray-on skincare serum that works 
as well on top of make-up as it does 

underneath to the unisex musk perfume 
oil, the velvet liquid lipstick and the 

liquid eyeshadows for perfect French 
smoky eyes. The fact it’s all cruelty-free 

and that she gained funding from 
venture capital funds Female Founders 
and Felix Capital (stablemates include 
Goop, Farfetch and Peloton) makes it 
all the more impressive. Jessica Diner 

Below, from left: 
Boum-Boum Milk 

All-Over Cream 
Spray, from £41. 

Yeux Paint Liquid 
Eyeshadow & Liner, 

from £20. Petal 
Bouche Matte Rose 
Lipstick, from £17. 

Avec Amour Oil 
Perfume, from £37. 

All Violette_fr,  
at Violettefr.com 
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THE CONFIDENCE BOOSTER 

NEZ HASAN

When it comes to medical-grade 3D areola tattooing,  
microblading and scar camouflage, Nez Hasan has built up a 

profile as best in class. Five years ago, Hasan embarked on a new 
career as a beauty therapist, but noticed a gap in the market for 

eyebrow microblading when she was unable to find anyone to treat 
her to the standards she expected. Tracking down the best 

educators, Hasan qualified as a microblader, set up a business and 
quickly gained a loyal client base via word-of-mouth on social 

media – which led to her first 18 months being fully booked. As 
Hasan’s success grew, “I added new, proven and beneficial 

treatments to make women feel good about themselves,” she says. 
These included areola and nipple tattoos for breast cancer  

survivors, medical camouflage for scars, burns and vitiligo, and the  
most mesmerising microblading and microshading. Hasan also  

offers a pigment wiper to correct old and unloved semi-permanent  
make-up tattoos. Take a look at the transformational before-and-after  

images of Hasan’s clients on her Instagram and you’ll soon get an  
idea of her talent. “If I can make a woman feel more confident in  

herself with small but significant steps, then what more can I ask for 
in my job? It gives me the motivation to go to work every day 
knowing I will make someone happy.” Lauren Murdoch-Smith K
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THE SKINCARE INNOVATOR  

NOELLY MICHOUX, 4.5.6 SKIN

What began as a personal skincare frustration led 
Noelly Michoux to realise a much larger problem:  
“If you look at the skincare industry, you’ll find that the 
process – from how ingredients are created to how 
formulations are made and tested for efficacy and 
tolerability – is set up for Caucasian skin,” Michoux 
says. “The way the industry has been trying to cater 
to darker skin has mostly been about finding ways to 
get them closer to those Euro-centric beauty standards. 
But times are changing, and people are demanding 
to be given genuine consideration,” she says. 

Cue Michoux, a Cameroonian-born French native 
who launched 4.5.6 Skin specifically for melanin-rich 
skin. Not only is each innovative product customised 
to the individual, it is the first skincare line created using 
the Fitzpatrick scale (which classifies skin according to 
six different phototypes, hence the name of the brand). 
It places emphasis on skin physiology, and not colour 
and ethnicity, which have no scientific ground. It 
considers the structural and functional principles 
specific to darker skins, such as how it’s less able  
to retain water in colder climates, the stratum corneum 
is much thicker, and it responds to inflammation 
differently. “Including women of colour in marketing 
campaigns because of their huge buying power is 
not real inclusivity,” says Michoux, explaining that 
4.5.6 Skin is not a commodity, it’s about “creating a 
paradigm-shifting brand that promotes a decolonised 
and inclusive concept of beauty.” Funmi Fetto

4.5.6 Skin To Be 
Clear Exfoliant 

Mask, £52

4.5.6 Skin 

Green Bae 
Cleansing  
Gel, £25

“I added  
treatments  

to make  
women  

feel better  
about 

themselves”
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THE SUPERFACIALIST  
JASMINA VICO

With radiant skin and a youthful rosiness to her cheeks, you’d be forgiven for thinking that 
facialist Jasmina Vico had only ever tended to her own face. In fact, she’s the one responsible 

for the clear, luminous complexions of everyone from Jodie Comer and Sienna Miller to 
make-up artist Isamaya Ffrench, plus a roster of in-the-know models and editors – put simply, 

she’s the facialist to visit. The Croatian’s skin know-how comes from training with a top 
dermatologist in her home country. But it was only upon arriving in London in the late 1990s 

that her forward-thinking (and holistic) skincare philosophy formed. “Good skin is as much 
about sleep, meditation, a nutritious diet and good gut health, as it is about skincare and 
facial treatments,” she says. She is emphatic that this formula is the real key to great skin.  

A session with her involves leaving with all manner of probiotic drinks (she makes her own 
kombucha, too), as well as recommendations for acupuncturists and sleep experts, and where 
to get a blood test to check everything is balanced internally. The treatment itself is second to 

none. She deploys sculpting facial massage, peels, microneedling and lasers, and tailors 
each treatment to your skin and its needs. A problem-solver, her deep and 360-degree 

understanding of the skin is sure to be the future of facial treatments. Hannah Coates

THE NATURAL MAKE-UP PIONEER  
LANEY CROWELL, SAIE

Looking at New York-native Laney Crowell’s  
CV, it is obvious that a beauty brand of her own 
was always on the cards. Working as a fashion 
editor at both Elle and Lucky magazines, she went 
on to hold top positions in digital content creation  
at Gucci and Estée Lauder. But it wasn’t until she 
started her own editorial site, The Moment – which 
focused on her passion for clean beauty and 
wellbeing – that she realised the gap in the market 
for a chic but clean make-up line. After a late-night 
Q&A on social media with The Moment’s followers, 
she had her lightbulb moment. “The message was 
straightforward: they wanted truly clean make-up 
that performs, isn’t too expensive, and feels cool 
and fun,” Crowell says. What followed was Saie,  
a concise six-pillar-strong line that consists of 
sustainable products with natural formulations that 
don’t compromise on performance. “It’s a make-up 
that’s good for your skin, safe for the planet and 
makes you feel good while wearing it,” she 
explains. And with investors such as Unilever 
Ventures, Queen of Clean and Gwyneth Paltrow, 
and an exclusive UK launch on Cult Beauty,  
she is clearly on to a winning formula. JD

BEAUTY

Clockwise from  
left: Glowy Super 
Gel, £22. Mascara 
101, £21. Cotton 
Balls, gift with 
purchase. All Saie

Saie Really 
Great Gloss  

in Chill,  
£18

“My followers  
     wanted truly 
clean make-up
     that performs 
and feels cool  
      and fun”
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skin,hair && nails
Advance your daily regime with Perfectil®

Original, the UK’s No.1 Triple-Active™ formula 
to support normal skin, hair and nails1. 

The Perfectil® Plus range provides the 
benefits of the original, plus more.

Perfectil® Platinum Collagen is a great tasting 
liquid beauty supplement available for
Hair or Skin. 

Perfectil® - because true radiance  starts within.

Advanced nutrition for

PERFECT IL .COM

Pioneering beauty 
from within
over 25 years

SCIENCE OF BEAUTYSCIENCE OF BEAUTY®®

PERFECTIL IS THE ONLY 
BEAUTY SUPPLEMENT TO 

RECEIVE THE QUEEN’S
 AWARD FOR INNOVATION†

Original NailsSkin Hair Platinum Collagen Drink

Available from , , 
, supermarkets,  

health stores and pharmacies
With biotin and zinc to help maintain normal hair.
*UK’s No.1 beauty supplement brand for skin, hair and nails. Source: Nielsen GB ScanTrack Total Coverage Value and Unit Retail Sales 52 w/e 31/10/2020. To verify contact Vitabiotics Ltd, 
1 Apsley Way, London, NW2 7HF. †Vitabiotics has received the Queen’s Award for Innovation on two occasions, in addition to twice for International Trade.
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BEAUTY

TRAVEL  
      NOTES
Scents to sate your wanderlust,  

edited by Twiggy Jalloh.  
Photograph by Thomas Brown

Clockwise from top right: 
Estée Lauder Bronze 
Goddess Azur eau de 
toilette, £44. Giorgio 
Armani Privé Cyprès 
Pantelleria eau de parfum, 
£96. Gallivant Los Angeles 
eau de parfum, £65.  
Tom Ford Costa Azzurra 
eau de parfum, £85. Dolce 
& Gabbana Light Blue  
eau de toilette, £58  
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WHILE THE TABOO surrounding facial aesthetics has 
diminished, a certain mystery surrounding the treatments 
themselves remains. How can you get natural-looking results? 
What can you expect from the treatment itself? Will it hurt? 
Will you need downtime? How long do the results last? 
While the answers to all these questions will differ from person 
to person, once you have decided that you want to have facial 
aesthetics and found an accredited practitioner, navigating 
the consultation and treatment with clarity and confidence 
sets you on the right path. Having a goal in mind is vital 
explains Dr Rekha Tailor, medical director of Health & 
Aesthetics: “Understanding that goals are part of [the 
aesthetic] journey, rather than an ‘instant fix’ is essential and 
this means exploring and learning about all the treatment 
options available to achieve the natural-looking results you 
might desire.” Speaking honestly about your expectations is 
paramount to the dialogue. A holistic approach to the face is 
important, too: “Rather than looking at individual elements 
such as cheeks, jawline or lips, I look at the patient’s overall 
facial features,” says Dr Tailor. “Each face ages differently, so 
getting individualised treatment is key.” Considering your 
options when choosing a facial filler matters, too. Juvéderm, 
a facial filler created by Allergan, who have more than 60 
years of experience in manufacturing aesthetic products, is a 
hyaluronic acid filler designed to refresh or enhance facial 
features. A range of different types of fillers for different 
parts of the face, whether you are looking to soften lines 
around the eyes, gently lift eyebrows, subtly add volume to 
cheeks, plump up lips or contour and define the jawline or 
chin, there is a Juvéderm product to suit your needs. With 
patented technology designed to blend with the tissue under 
the skin for as natural-looking and feeling results possible, the 
final effect can last from nine to 24 months. “Juvéderm is 
ultimately my first and only choice for facial dermal filler 
treatments due to its tissue integration ability,” confirms Sarah 
Donaldson, director of SarahLouise Aesthetics. “The gels have 
been meticulously formulated to mimic facial bone and fat, 
providing contour, structure, lift and seamless volume 
replacement.” And what to expect in terms of the actual 
treatment itself? Donaldson has some reassurance: “Today 
dermal filler treatments can be discreet in result, but also 
non-invasive to perform. Minimal pain and downtime are 
associated with the procedures, making them a more desirable 
anti-ageing treatment. Patients want to look and feel refreshed 
by having ‘tweakments’ that are subtle yet beautifying.” And 
that is the winning combination.  n  
For more information, or to find your nearest clinic provider,  
visit Juvederm.co.uk

Want to know the secret behind 
achieving natural-looking 

facial aesthetic tweakments? 
Vogue investigates. Illustration 

by Stina Persson

VALUESFACE

VOGUE PARTNERSHIP
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A CHANGE OF SCENE; a change of pace. Isn’t that what we’re all craving right now? Suddenly a beach – like LA’s Venice 
Beach, say (the one we visit in Steezy Does It) – looks more enticing than ever. Remember the feeling of sun on your skin, sand 

between your toes and of windswept, salty hair that says anything but Zoom-ready? Of course, it feels good to peel away the 
layers metaphorically, too, to choose clothes that are uniquely, authentically you – whether that’s the way you wear tie-dye and 
talismans, blazers and hoodies, or a host of other pairings. Call it a natural instinct for style. Certainly, it has come naturally for two 

women who have built a life in fashion: in this issue Bethann Hardison, the activist and former model, takes her pick of Gucci in all 
its retro-luxe glory; while fashion editor Grace Coddington turns 80 – and appears chicer than ever. Staying true to yourself is one 
diktat we will never tire of. This month’s cover star knows exactly who she is. Returning to her birth name, Thandiwe Newton goes 
all out in colourful stripes, playful patchworks and sparkling crystal. One way or another, the shine is returning to life after all.P
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California
Dreaming

From left:  
Julia Nobis 

wears jacket, 
£5,600, Hermès. 

Body, £615, 
Salvatore 

Ferragamo. 
Shorts, £105, 

Stüssy. 
Necklaces  

with charms, 
from a 

selection, 
Garland 

Collection, 
Jennifer Fisher 
and Marlo Laz. 
Stephanie Wise 

wears cardigan, 
£545, Erdem. 
Embellished 
dress, £595, 

Coach.  
T-shirt, worn 
underneath, 

from £25, Antix. 
Shorts, £450, 

Alaïa. Hat, 
£310, Celine by 

Hedi Slimane



It’s more than 22 years since 
Thandiwe Newton first spoke to Diana 

Evans. Today, the actor tells the writer, 

she is a different woman – no longer simply 

shaped by her experiences, but inspired to live a 

bigger, more outspoken life because of them. 

THE MANY 
LIVES OF 

THANDIWE 
NEWTON

PHOTOGRAPHS BY MIKAEL JANSSON. STYLING BY EDWARD ENNINFUL
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Thandiwe wears 
jacquard, cotton- 

drill and denim 
jacket, from £3,295. 

Patchwork boots, 
from £875. Patchwork 

bag, from £1,099.  
All Dolce & Gabbana. 
Reversible belt, from 

£215, Deborah 

Drattell. Silk blouse, 
£250, Me & Em. 
Vintage brooch, 

Audra’s Brooches



God’s Country. When offered the Westworld 
role in 2014 Newton was close to retiring from 
acting, having just had her last baby and quit 
her role in the Canadian police drama Rogue 
because of mistreatment, and was turning her 
attention to writing. Now, with Hollywood 
knocking more loudly than ever, it seems likely 
that we will see her ascend to middle-age 
thespian darlinghood, like a Helen Mirren or 
Regina King, starlit in maturity.

While amazed at her resurgence she is 
mindful of its shadow. “I find that acting takes 
more and more away from me,” she says with 
candour, “because I’m more connected to myself 
than I’ve ever been, whereas before I was 
delighted to get an excuse to go off to another 
personality. I couldn’t wait to get away from 
myself, truly, I had such low self-esteem. Acting 
was where I felt whole.” The nuns hadn’t helped. 
Nor had the dance teacher at her extracurricular 
lessons in Cornwall, who’d annually bypassed 
the brilliant brown ballerina at trophy time. 
Newton pursued her dance aspirations at a 
performing arts secondary boarding school in 
Hertfordshire before moving to London, but 
was curtailed by a back injury and switched her 
focus to acting. It was disconcerting, too, that 
this same brownness was to become a site of 
manipulation, confusion and psychological 
violence on entering the movie industry.

The summer she took her GCSEs, when 
auditioning for her debut role, alongside Nicole 
Kidman in Flirting, the Australian director John 
Duigan was not quite satisfied with her shade. 
“Can you be a bit darker?” he said. “I dunno,” 
said Thandiwe. “Be darker by Monday,” he said. 
So she spent the weekend covered in coconut 
oil and frantically bronzing. “Got the role. 
Colourism has just been the funniest. I’ve been 
too black, not black enough. I’m always black. 
I’m just like, whadda you people want!” It was 
Duigan, incidentally, who went on to play the 
real-life role of sexual predator to that darkened, 
virginal 16-year-old schoolgirl more than 20 
years his junior once filming began in Australia. 
That definitely didn’t help.

Newton has been a staunch and persistent 
whistle-blower on the subject of sexual violence 
and harassment, in Hollywood and beyond, for 
decades. Long before #metoo and Time’s Up, 
she was challenging the great wall of silence and 
enablement surrounding the high crimes and 
misdemeanours of the entertainment moguls, 
the Weinsteins and Epsteins, the Cosbys >  

“ACTING TAKES MORE AND MORE AWAY 

FROM ME, BECAUSE I’M MORE CONNECTED 

TO MYSELF THAN I’VE EVER BEEN, 

WHEREAS BEFORE I COULDN’T WAIT  

TO GET AWAY FROM MYSELF” 

he story begins with 
the thundering mist of Victoria Falls, 1972.  
A Zimbabwean princess and a lab technician 
from Cornwall were driving along a bumpy 
road about to enjoy a sardine snack. When the 
sardine can was opened, the oil spilled all over 
the woman’s dress and she laughed her head 
off. The man thought, “I need to be with this 
woman,” and there were rainbows criss-crossing 
the sky from the magic of the mist and the  
sun above the crashing water. On that trip, 
contained in this magic, a child was conceived. 
They named her Thandiwe, meaning beloved 
in Shona. She grew up to be one of the most 
successful black-British actresses of her time.

Switch now to Cornwall, three years later. 
“I mean holy hell,” she says. “We may as well 
have been the first black people anyone had ever 
seen. We didn’t have conditioner. We didn’t have 
anything.” There her mother, the granddaughter 
of a Shona chief, hence her royal lineage, became 
an NHS health worker, while her father took 
over his family’s antiques business. Meanwhile 
Thandiwe and her younger brother attended 
a Catholic primary school run by joyless nuns, 
where she was once excluded from a class 
photograph for sporting cornrows and made 
to feel like an in-house missionary project, and 
where the W of her name drifted inward, out 
of sight and earshot, in a futile hope to make 
her feel less different. She eventually replaced 
the greens and shores of the West Country 
with the urban smoke of north-west London. 

I first interviewed Thandiwe Newton around 
20 years ago in the lobby of a Covent Garden 
hotel, for the cover of black women’s magazine 
Pride (this cover story is about that much time 
overdue). She was wearing gym clothes and 
looked wistfully childlike. Nowadays you won’t 
see her in a gym, you will not see her jogging 
(“I hate exercise”), but back then she was 
preparing to star opposite Tom Cruise in Mission: 
Impossible II and had to do stunts. She played 
the beautiful thief and love interest Nyah 
Nordoff-Hall; a couple of years before that she 
had played the title role in the Toni Morrison-
adaptation Beloved; a year before that the waifish, 
moody singer in Gridlock’d alongside Tupac 
Shakur. She later won a Bafta for her performance 
in Crash and became the first woman of colour 
to play a prominent character in a Star Wars film. 

Despite these achievements she has never 
quite received the glory she deserves as a British 
national treasure and screen icon; that coy and 

elfin face, the dignified grace and the remarkable 
versatility of her talent, this is a career both 
long-standing and long undervalued. Her roles 
have been varied and cross-genre – among her 
favourites is Olanna in 2013’s Half of a Yellow 
Sun – spanning three decades and gradually 
becoming aligned with her political activism, 
culminating in her Emmy-winning and Golden 
Globe-nominated performance as the android 
brothel-madam Maeve Millay in the HBO hit 
sci-fi series Westworld, this year shooting its 
fourth season. “I can tell when people haven’t 
watched Westworld because they just think I’m 
being naked and sexy in it,” Newton says. “But 
I love how subversive it is. Wherever I position 
myself now, I don’t want to be part of the 
problem, I want to be part of the solution. I’m 
not for hire anymore. I’m not going to speak 
your story or say your words if I don’t feel they 
could’ve come from me.”

This time we meet in the flattening sphere 
of Zoom on the day that Trump defiled the 
Capitol. The streets of north-west London are 
spare. Britain is in its third national lockdown. 
Approaching the screen from across her warmly 
lit bedroom she arrives as a light, bright presence, 
wearing hoop earrings and an orange sweatshirt, 
looking, at 48, basically unaged. “I’ve changed 
a whole lot,” she laughs knowingly. “Many lives 
have been lived since then.” She is a passionate 
and expansive conversationalist, leaping from 
one subject to another (factory farms, colonialism, 
motherhood, literature), easily moved to tears 
and somehow tactile, even in this format. She 
is a vegan on political and humanitarian grounds, 
and counts among her heroes the Congolese 
gynaecologist, human rights activist and Nobel 
Peace laureate Denis Mukwege. 

In other parts of the house are her children 
– Booker, seven, Nico, 16, and Ripley, 20, 
whose girlfriend is staying with them during 
lockdown – and her husband of 23 years,  
the screenwriter and director Ol Parker, who  
pops into the room occasionally to bring  
her a drink or remind her about a meeting – 
she’s in discussions about adapting the story 
of a black-versus-white shoot-out in 1940s 
Cornwall between American soldiers, and is 
due back on set for the forthcoming CIA 
thriller All the Old Knives. This year also sees 
the release of sci-fi romance Reminiscence, the 
directorial debut of Westworld co-creator Lisa 
Joy, in which she stars with Hugh Jackman, 
and the completion of the timely neo-Western 
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Jersey slip dress  
with crystal trim, 

from £3,890, 
Alexandre Vauthier. 
Crystal-embellished 

durag, from £145, 
CheyenneKimora 



This page: tweed 
jacket, to order, 
Holland & Holland. 
Handwoven top with 
fringing, £2,175. 
Handwoven trousers, 
£2,025. Both Kenneth 
Ize, at Matches
fashion.com. Silk 
blouse, £225, Me & 
Em. Leather sandals, 
£810, Lanvin. Felt hat, 
£640, Edwina Ibbotson 
Millinery. Turban, 
from £505, Kokin. 
Vintage brooch, 
Audra’s Brooches.

Opposite: Lurex  
top, £550. Lurex 
miniskirt, £875.  
Both Isabel Marant. 
White-gold and 
diamond earrings, 
Messika. White-gold, 
diamond and ruby 
ring, David Morris 
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and Kellys, while meeting angry rebuff and 
gaslighting along the way, at one point 
terminating a contract with a publicist who 
begged her to stop talking about being sexually 
abused because it was “not good for your 
reputation”. For her, silence was not an option. 
Speaking out was a reflex, a reach for what had 
been lost and some justice to cushion the void. 
“There’s a moment where the ghost of me 
changed, you know,” she says thoughtfully, 
zoning back in time, eyes hardened, “and it was 
then, it was 16. He derailed me from myself 
utterly. I was traumatised. It was a kind of 
PTSD for sure. I was so distraught and appalled 
that a director had abused a young actress, and 
that it was happening elsewhere, minors getting 
abused and how f**ked up it was. I was basically 
waiting for someone to come along and say, 
‘Well, what shall we do about this?’’’

And they did, in droves, the women. Me 
Too, the phrase coined by activist Tarana Burke 
in 2006, became a hashtag storm that would 
morph into one of the largest social uprisings 
in modern history, defying structures of inequity 
and leading to such incredible things as a 
woman and a man earning exactly the same 
amount of money for exactly the same amount 
of work on-set, as recently occurred at HBO 
among the Westworld cast. Newton and Evan 
Rachel Wood now earn the same as their male 
counterparts, setting a precedent in the industry 
that Newton wants to see normalised. 

“It wasn’t a celebration. I was disgusted,” 
she says, and she is pragmatic about the 
continuing need to challenge silencing and 
abuses of power. “Even though people know 
they can speak out now, there is still the fear 
of losing their job. I mean literally, people still 
say, ‘There’s someone else who could take this 
position, if you’re not happy’, that kind of shit. 
I do think studio heads need to take much 
more responsibility.” Newton sees the money 
she earns from her acting as “compensation” 
for the emotional turmoil caused by such 
abuses of power – the casting director who 
filmed and shared intimate audition footage 
of her at 18, that prior derailment at 16 and 
its lethal fusion with an ego stunted by early 
racism. “I didn’t have a harbour, a lighthouse. 
I was just lost all the time. I punished my body 
to try and find my heart.”

The violations by Duigan lasted five years, 
two of which were termed a “relationship” after 
he sought Newton’s parents’ blessing for her 
to be his girlfriend when she was 18, while 
asking her to hide their previous intimacy.  
If passers-by questioned with their eyes what 
this older man was doing with this young girl, 
he would tell her they were being racist, 
towards her, and she believed him. “It was 
textbook, really boring textbook.” At 20, 
Newton managed to free herself and moved 
into her first flat, there continuing with her 
anthropology degree at Cambridge and doing 
two more films with Duigan out of shame 
and guilt for “abandoning” him. As a coping 

mechanism for these warped feelings, the ability 
to control her body’s intake of food became 
her friend. Thus ensued “the most horrific 
dance with something that’s supposed to bring 
you life”, which would almost kill her. One 
night, just before the filming of Gridlock’d in 
1996, she was rescued: “I was lying in bed,  
so thin, and my heart was beating against  
my ribcage so hard that I could see it, and my  
friend Jessica called. I said ‘Jessica, I’m worried  
I’m going to die.’ And that was it. I suddenly 
realised there was something very, very 
dangerous and dark within. She said, ‘You’ve 
got to go and talk to somebody.’” 

Therapy and personal development have 
benefited Newton substantially over time, in 
particular the Hoffman Process, as well as the 
philosophy of Buddhism. Years later that dance 
with death no longer rears its head. When 
asked what advice she would give to someone 
struggling with an eating disorder, she takes 
great care in answering. “I wish I could talk to 

you,” she says, “and the questions that I would 
ask you would range all over your life, from 
the first memory, because you’re unique, and 
the same power that is driving you to hurt 
yourself, you can change that to a power to 
nurture yourself, once you find the kernel of 
truth that has been denied you.”

Married to Parker at 25, Newton’s career 
progressed impressively through her twenties 
and thirties while she became a mother, always 
taking her family with her on projects abroad. 
But roles were lost in her refusal to play to 
racial and sexual stereotyping, such as 2000’s 
Charlie’s Angels, when derogatory and ignorant 
comments made by former Sony Pictures head 
Amy Pascal about what a black female character 
should be – sexy, not university educated (Pascal 
says she has no memory of the event) – made 
Newton quit, she was replaced by Lucy Liu. 
On the release of Beloved, Newton was asked 
by a South African Hollywood Foreign Press 
Association journalist, “Will you sign > 204
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Draped cape 
dress, £5,700. 

Knickers,  
£335. Both  

Saint Laurent  
by Anthony 
Vaccarello.  

Bra, £95, Myla. 
Rose-gold, 

mother-of-pearl 
and diamond 

bracelet, Bulgari. 
Yellow-gold and 

diamond bracelet, 
Stephen Webster
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Silk jacket, from 
£2,280. Tulle tops, 

from £395 each.  
Bra top, from a 

selection. Silk skirt, 
from £745. Leather 

shoes, from £690. 
Leather bag, from 

£1,305. All Versace. 
Headscarf, 

hairstylist’s own 

“I DON’T WANT  

TO BE PART OF THE 

PROBLEM, I WANT  

TO BE PART OF THE 

SOLUTION. I’M  

NOT GOING TO SAY  

YOUR WORDS IF  

I DON’T FEEL THEY 

COULD’VE COME 

FROM ME” 
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Silk/rayon jacket, 
£1,290. Cotton-
voile shirt, £890. 
Silk/rayon skirt, 
£980. All Duro 
Olowu. Leather 
bag, from £1,365, 
Dolce & Gabbana. 
Corsage, from a 
selection, M&S 
Schmalberg 
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Embellished  
tulle dress,  

to order, Giorgio 
Armani. Feather 
headband, made 

by hairstylist.
Prices on  

request unless  
otherwise stated.  
For stockists, all 
pages, see Vogue 

Information.  
Hair: Eugene 

Souleiman.  
Make-up: Ammy 

Drammeh. Nails: 
Ama Quashie.

Set design: Andy 
Hillman. 

Production: 
Holmes 

Production.
Digital artwork: 
Hempstead May. 

With thanks  
to Jill Demling, 
entertainment 

director-at-large
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STEEZY Does It
     The skate slang for style 
and easy is the perfect  
     descriptor for this  

season’s mood. And where better  

    to take it for a spin  
      than LA’s Venice Beach.  
Photographs by Craig McDean.   

   Styling by Dena Giannini
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Freaktopia’s tie-dye  
tee, Thames’s pink  

knit cardigan and Vans 
chequerboard socks 

prove that pop-punk 
aesthetics are back  

with a vengeance.

Opposite: cardigan, 
£135, Thames. T-shirt, 
from £215, Freaktopia. 
Shorts, £750, Emporio 

Armani. Socks, £10, 
Vans. Hi-tops, £590.  

Bag, £950. Both Celine 
by Hedi Slimane.  

Lapis and gold pendant 
necklace, Lisa Eisner 

Jewelry. Necklace  
with charms, from  

a selection, Garland 
Collection, Jennifer 

Fisher and Marlo Laz. 

A hoodie that suits  
a skateboard and the 

runway alike? Well  
done, Prada.

This page: hoodie,  
£680, Prada. Hand-

painted upcycled 
trousers, to order, 
Graveyard Garage



Shorts just got shorter. 
Tone down their impact 

for day with a bucket hat 
and sports socks.

Jacket, £1,225, Saint 
Laurent by Anthony 
Vaccarello. Hoodie,  

£560, Molly Goddard. 
Bandeau top, £235, 

Michael Kors Collection. 
Shorts, from a selection, 

Ermanno Scervino. 
Socks, £25, Rassvet, at 

Dover Street Market. 
Hi-tops, as before. 

Hat, £720, Dior. 
Jewellery, as before
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Hedi Slimane has  
translated Gen Z 

insouciance into perfect 
pairings. Celine’s  

sparkling golden zip-up 
over a floral day dress? 

Somehow, it works.

From left: Briana wears 
jacket, £6,500, Louis 

Vuitton. Top, from £680. 
Shorts, from £850. Both 

Givenchy. Hi-tops, £135, 
Nike. Socks, £17, Obey 

Clothing. Julia wears 
jacket, £5,500. Dress, 

£2,600. Both Celine by 
Hedi Slimane. Socks, 

hi-tops and jewellery, as 
before. Stephanie wears 

shirt, from £430, R13. 
Dress, £505, Sportmax. 

Socks, from £22, Rombaut. 
Trainers, £59, Vans. 
Beanie, £32, Palace. 

Sunglasses, £179, Versace
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Stand out at sunset in 
Dries Van Noten’s 

shimmering silver shorts.

Jacket, £8,725, Chanel. 
Shorts, £340, Dries  

Van Noten, at Net-a-
Porter.com. Socks, £22, 
Aries. Hat, £545, Louis 

Vuitton. Hi-tops, as before S
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Blazers aren’t just for  
the boardroom. Layer 
your Michael Kors  
atop Obey to liberate it 
from conventionalism.

From left: Julia  
wears blazer, £1,275, 
Michael Kors Collection. 
Hoodie, £75. Trousers, 
£75. Both Obey Clothing. 
T-shirt, from £25, Call 
Me 917. Jewellery, as 
before. Briana wears 
tracksuit jacket, £1,150. 
Skirt, £1,090. Both 
Balenciaga. T-shirt, 
stylist’s own. Hi-tops 
and socks, as before



Yes, Chanel’s tufted 
trousers work as well  
on the Venice Beach 

boardwalk as they do on 
Avenue Montaigne.

From left: Briana  
wears parka, from a 

selection, Longchamp.  
Hoodie, from £330, 

Freaktopia. Shorts, £60, 
Levi’s. Boots, £850, Louis 

Vuitton. Sunglasses, 
£270, Saint Laurent by 

Anthony Vaccarello. 
Stephanie wears hoodie, 
£75, Obey Clothing. Top,  

from £680, Givenchy. 
Trousers, £2,940, Chanel. 

Hat, £48, Palace. 
Sunglasses, £185, Prada 

Linea Rossa, at Sunglass 
Hut. Trainers, as before
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Toughen up Ulla 
Johnson’s pretty floral 

dress by slipping it 
beneath a Nike hoodie.

From left: Briana wears 
clothes and accessories, 

as before. Julia wears 
hoodie, £48, Nike. Dress, 

£899, Ulla Johnson. 
AirPods, £249, Apple. 

Magnetic AirPod chain, 
£75, Tapper, at Selfridges. 

Hi-tops, as before
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Missoni’s glistening 
fishnet offers  

day-to-night dressing  
at its very best.  
Consider it the  

catch of the day.

Hoodie, £1,170.  
Bikini top, worn 

underneath, £280.  
Both Missoni. Jeans, 

£240, Re/Done, at 
Matchesfashion.com. 

Wide cuff with  
“Cali” embellishment,  

Lisa Eisner Jewelry.  
Narrow cuff with  

inscribing, Marlo Laz.  
Ring, model’s own.  

Necklaces, as before 



Dolce & Gabbana’s 
patchwork flares elevate 

homespun tropes into the 
luxury realm. Wear with 

Dior’s monogrammed bra 
for full Noughties appeal.

Tracksuit jacket, from 
£55, Antix. Bikini top, 
£270, Dior. Patchwork 
jeans, £1,499, Dolce & 

Gabbana. Utility bag, 
£2,110, Louis Vuitton. 

Beanie, £395, The Elder 

Statesman, at Browns. 
Jewellery, as before. 

Prices on request  
unless otherwise stated.  
For stockists, all pages, 
see Vogue Information.  

Hair: Diego Da Silva. 
Make-up: Holly Silius. 
Nails: Ashlie Johnson.  

Production: Honor 
Hellon Production. 

Digital artwork: Jim 
Alexandrou. Models: 

Briana King, Julia  
Nobis, Stephanie WiseS
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B
orn into a family of trade unionists, 
it is unsurprising that Charlotte 
Nichols, the MP for Warrington 
North, became interested in politics 
at a young age. From three or four 

years old, she was “absolutely obsessed” with 
then speaker of the House of Commons, Betty 
Boothroyd. “My parents weren’t big on having 
a TV, so the only TV I remember as a kid was 
the news,” Nichols says from the flat that she 
rents in her constituency. “I didn’t understand 
what she did because I was too young, but  
I loved her shouts of: ‘Order!’”

More surprising, perhaps, is that one of the 
people who pushed her towards Westminster 
was her local Conservative MP, Theresa May. 
As a teenager, Nichols was roped into helping 
with after-school activities as punishment for 
her poor attendance. “For six weeks in sixth 
form, me and Theresa May ran the Youth 
Parliament for the year sevens. I remember her 
trying to give me career advice and me being 
really quite snarky and mean,” Nichols admits.

A dozen years later, Nichols – newly elected 
in 2019 and promoted last November to shadow 
minister for women and equalities – is hoping 
to bump into May to see if she remembers her.

It is an odd thing to win your parliamentary 
seat just as your party is losing others. In 2019, 
Labour handed the Conservatives its biggest 
majority in a generation. It was a gut punch to 
Labour, but came with a silver lining – for the 
first time, the opposition now has more female 
MPs than males: 104 to 98. 

In fact, the snap election proved to be a 
historic success for women in Westminster. A 
record 220 of 650 seats went to women, with 
the Conservatives gaining 20 women MPs 
(inevitably termed “Boris’s Babes” by tabloids), 
though only five members of Boris Johnson’s 
cabinet are women, compared with 17 men. >

NEW HOU  S
   For the first time  

         in history, women    

outnumber men  

       in the Labour Party.  

  Marie Le Conte meets 

         four MPs leading  
  the charge.  

     Photographs by Charlotte 

Hadden. Styling by  

               Julia Brenard 

From left: Sarah Owen, 
Charlotte Nichols, Zarah 
Sultana, Taiwo Owatemi. 
Hair: Roku Roppongi. 
Make-up: Zoë Taylor.  
Set design: Julia Dias. 
Digital artwork: 
Mammoth Retouch
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It is within Labour that the changes are truly 
striking: out of 26 new MPs, 20 are women, 12 
are from black or ethnic minority backgrounds, 
and half are under 45. You’d be forgiven for  
not having noticed – there’s been a lot going on. 
Between Brexit and the pandemic, the first-
time electees have barely had time to get used 
to the job, let alone make their mark on national 
politics. Nevertheless, this new generation of 
ambitious young women is not only poised to 
reshape their party, but Westminster, too. 

They do not represent politics as usual; from 
their backgrounds to their views, ages and 
gender, women such as Charlotte Nichols, Taiwo 
Owatemi, Sarah Owen and Zarah Sultana are 
determined to shift the agenda. With recent 
opinion polls indicating that Labour is still failing 
to connect with the electorate, it’s increasingly 
clear that new blood is what the party needs. 
Passionate about workers’ rights, the climate 
emergency and public health, they go against 
their own leadership when needed, and are 
reminiscent of “the squad”: the group of 

progressive Democrat women in America, led 
by Alexandria Ocasio-Cortez, who’ve gained 
global recognition for their approach to politics.

“There is a strong Labour sisterhood, 
particularly among the 2019 intake of female 
MPs,” says Owatemi, MP for Coventry North 
West. Though they may not always agree on 
everything, the women try to stick together 
despite being unable to meet up in person as 
frequently as they’d like. But, “It’s comforting 
to know that they’re only ever a phone call or 
message away. I find strength and solidarity in 
their friendship, and I make sure I’m there for 
them when they need me,” Owatemi says.

Brought up in south-east London by her 
mother (her father died when she was six, 
following a shortage of organ donors), Owatemi 
was “a free school meals kid”. “I remember 
leaving school quite often with police outside 
trying to deal with gang-related issues,” she 
says. “It was normal for us to either mourn the 
loss of somebody who died from knife crime, 
or somebody who went to jail for knife crime.”

“I got really angry and frustrated,” she 
continues. “And my mum said to me, ‘If you 
are not happy with something, you need to do 
something about it.’ And that is why I joined 
the Labour Party.”

Owatemi, similarly to Nichols, was 
introduced to politics by a senior Conservative, 
Oliver Letwin, though this time through an 
internship scheme with the Social Mobility 
Foundation. “He was a lovely man, and he was 
somebody who was always willing to hear your 
opinions – he taught me a lot,” she says. “But 
he also showed me why that wasn’t the right 
political party for me.” For Owatemi – who 
credits her tough upbringing for making her 
stronger and determined to be heard – what 
matters is “social mobility, and rectifying the 
inequalities that exist within society”. 

There are childhood parallels between 
Owatemi and her constituency neighbour Zarah 
Sultana, too. Representing Coventry South, the 
latter is originally from Lozells, a working-class 
area in Birmingham, where the assumption from 

“It’s really important to 
appreciate representation. 

But having a woman 
leader or prime minister 

doesn’t mean that women’s 
lives will improve”

ZARAH SULTANA

MP for Coventry South 

West Midlands-born Zarah  
Sultana, 27, has been active  
in politics since her student days  
at Birmingham University. With  
a Twitter following that rivals 
long-standing MPs, Sultana has 
made a name for herself as an 
outspoken critic of the Government. P
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authority figures was that she and her peers were 
destined to end up in gangs. As a young Muslim 
growing up in a post-9/11 world, she identifies 
“a feeling of not really belonging, but not really 
being able to pin that on anything specific,” 
which contributed to her political awakening. 
At the height of the tuition fees protests in 2010, 
she turned to activism, joining campaigns at 
university on anti-racism and Palestine solidarity. 
From there, she got involved in the National 
Union of Students and Young Labour, serving 
on the national executive council of both 
organisations. The public profile she built  
long before Parliament partly explains her 
prominence on social media, where she tweets 
to her 129,000 followers about politics, activism 
and, occasionally, football and K-pop. 

Sarah Owen, the MP for Luton North, has 
the most experience of the four. The daughter 
of a nurse and a firefighter, Owen’s first time 
on the ballot wasn’t in 2019 like the others; in 
2011, she was chosen as the Labour Party 
candidate for Hastings and Rye, but ultimately 

lost out to Amber Rudd in the 2015 general 
election. She did not stand in 2017, but 
returned to the fray two years later at the next 
snap election to stand for Luton North. “I still 
had that fire, that passion to want to make 
really big changes,” Owen says. “And the levels 
of inequality had just continued to get bigger. 
I was seeing that working in the trade union, 
I was working with care workers one day and 
shipbuilders the next, and life was just getting 
harder and harder.”

The timing could have been better, as Owen 
was pregnant with her first child when the 
election was announced. By the last week of 
campaigning, she could barely stand back up 
after pushing leaflets through low letterboxes. 
But being elected is only half the battle.

In spite of the changing demographics in 
Parliament, the House of Commons can still 
be an unwelcoming place for those who do 
not look like your “typical” politician (read: 
male, pale and stale). Often confused for 
parliamentary assistants, young women –  

and especially young women of colour – have 
to work that much harder to earn their place 
in the Commons.

“I can’t go to Parliament dressed how I feel 
most comfortable; I make a conscious effort 
to dress formally,” says Owatemi. “Whereas I 
know other women colleagues who can wear 
jeans and trainers, I can’t do that because I risk 
being stopped by security, asking if I should 
be there.” Florence Eshalomi and Abena 
Oppong-Asare, also both elected for the first 
time in 2019, have told of similar treatment 
– both have been mistaken for other black 
female MPs or junior staff in Parliament.

Owatemi’s fears aren’t unfounded. On the 
day she gave her maiden speech, she had to 
run back to the chamber for the closing of the 
debate. As she got near, a security guard spotted 
her and started advancing towards her, only 
stopping when he saw her security pass. “That 
experience will never leave me because it told 
me that people do not expect me, a young black 
woman, to be there,” she says.  >

CHARLOTTE NICHOLS

MP for Warrington North

Charlotte Nichols, 30, was once  
the women’s officer of Labour’s 

youth wing. Now, after swapping  
a career in the GMB general  

trade union for one in politics,  
she is the shadow minister for 

women and equalities. 

“It was hideous to go  
to synagogue” while her 
party was tearing itself 
apart over anti-Semitism. 
“People would be like, 
‘How can you be in the 
Labour Party if this is 
how they’re behaving?’”
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As Sultana points out, it isn’t just the people, 
even the building can feel hostile. “One of the 
interesting stats I learnt was that there are 
more horses in portraits in Parliament than 
women,” she says. As for women of colour 
specifically, she knows of one portrait of Diane 
Abbott, but is yet to spot any others.

Owen is acutely aware of this racial disparity, 
too. The first female MP of South-east Asian 
descent ever to be elected to Parliament, she is 
the chair of Chinese for Labour, and successfully 
pushed to change the organisation’s name to 
East & South East Asians for Labour earlier 
this year in order to be more inclusive.

“Politicians in this country should really 
explore the diversity within East and South-east 
Asian culture,” she says. “I really hope that the 
name change is a part of that, as well as hopefully 
bringing forward people from different 
backgrounds and cultures, because I don’t want 
to be the only one – don’t leave me hanging!”

Identity is important to all four women. 
Nichols, who is bisexual, is part of a new intake 

who have raised the number of LGBTQ+ MPs 
in Parliament to a record high. Then there is 
her religious journey: several years ago she 
heard a joke about Jewish culture in a sitcom 
and, while searching for an explanation online, 
fell into a Wikipedia rabbit hole and never 
came out. “I went through a period of a couple 
of months where I was reading everything I 
could find about Judaism, theology, practice, 
food, and I thought, ‘I’m vibing with this.’”

She started going to her local synagogue and, 
after several months, told the rabbi she wanted 
to convert to Reform Judaism. “I had my bat 
mitzvah on my 27th birthday, which was the 
day I aged out of Young Labour. So I became 
a grown-up in the eyes of the Jewish community 
and the Labour Party on the same day.” 

Though this experience was positive for 
Nichols, it took place while her party was 
tearing itself apart over anti-Semitism. “It was 
hideous to go to synagogue when that was 
happening, because people wanted to ask me 
about it, or were expecting me to justify it in 

some way,” she says. “People would be like, 
‘How can you be in the Labour Party if this is 
how they’re behaving?’ That has been very 
difficult to reconcile.” She is hopeful that the 
party is now on a better track.

The past few years have presented a number 
of challenges for Sultana, too. “Being seen as 
someone who’s outspoken, but also being a 
woman of colour and Muslim, means that I get 
a lot of abuse. That’s included death threats in 
the post, being told to go back to my own country, 
and people wishing me a slow and painful death. 
Hostility is always the most extreme when I’m 
speaking up for refugees and migrants.” Sultana 
has been on both sides of online conflict. In 
2019, she had to apologise for a remark made 
in 2015 on Twitter in response to a post 
claiming nobody’s death should be celebrated. 
She tweeted: “Try and stop me when the likes 
of Blair, Netanyahu and Bush die.” She has 
since been committed to making amends, 
attending interfaith conferences and travelling 
with an anti-fascist delegation to Auschwitz. 

SARAH OWEN

MP for Luton North

Born in Hastings, Sarah Owen, 38, 
is the first Labour MP of South-east 
Asian descent. She is committed to 
raising representation and ending 
discrimination against the UK’s East 
and South-east Asian communities.

“I still had that fire, that 
passion to want to make 

really big changes. And the 
levels of inequality had just 

continued to get bigger”
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As one of the most left-wing new Labour 
MPs, Sultana is particularly keen to highlight 
issues affecting her generation; from unaffordable 
rent to a precarious job market. When it comes 
to the climate emergency, she also worries  
that green policies can end up causing more 
harm than good. “Something that ’s truly 
environmentally friendly is also conscious of 
the impact it has on the global south,” Sultana 
explains. “We can’t just be talking about 
batteries that are using lithium, which have 
been dug out of places on the African continent 
in very unsafe working environments.”

Nichols wants to ensure that saving the 
planet involves creating green jobs in Britain, 
too. “My constituency has one of the highest 
numbers of people working in the civil nuclear 
sector. I’d like to see a Green New Deal be 
delivered but in a way that isn’t what we’ve seen 
over the last 10 years, where the share of 
renewables in the energy mix has massively 
increased but the number of green jobs has 
massively gone down,” she says. More broadly, 

she is “very interested in employment rights 
and protection, particularly when it comes  
to the gig economy”. 

As for Owatemi, she wants to continue the 
work her party started when it was last in 
power. “I grew up under a Labour government 
that believed in social mobility, and I want to 
see us continue to champion that,” she says. 
She is also keen to have more diverse voices 
involved across the policy spectrum. “It ’s  
one of the reasons I joined the International  
Trade Committee; although trade really affects 
women, it tends to be a conversation that 
happens among men.”

Owen knows how divisive it can be to have 
people at the top who aren’t looking out for 
the entire electorate, for whom women are a 
continuing blind spot. “Social care is something 
every government has promised to get right, 
yet social care workers are still paid an absolute 
pittance,” she says. Her constituents come to 
her to talk about “jobs, health, education and 
inequality; all of them are completely linked”.

In speaking to all four women, it’s difficult 
to ignore the fact that the Labour Party has 
never had a female leader. When do they 
think it will happen? “I don’t know what it 
will take, personally,” says Nichols. “Which 
is not to disparage Keir Starmer in any way, 
but on a fundamental level – in any selection 
in the Labour Party – if a bloke turns up in 
a red tie, he gets selected.”

“It ’s really important to appreciate 
representation,” says Sultana. “But having a 
woman leader or prime minister doesn’t mean 
that women’s lives will improve,” she adds, 
pointing to the refuges that lost funding  
under Theresa May.

Would one of them consider giving leadership 
a go? Sultana says no, but the other three offer 
variations on “never say never”. They may still 
be new to Parliament, but there’s no denying 
that their names on a future leadership ballot 
would be a refreshing change. Perhaps room 
will be made for their portraits one day? 
Westminster could certainly do worse.  n

TAIWO OWATEMI

MP for Coventry North West

A former senior oncology 
pharmacist, 29-year-old Londoner 
Taiwo Owatemi made her mark in 
Parliament when her impassioned 

speech about the Government’s free  
school meals U-turn went viral.

“There is a strong 
Labour sisterhood. It’s 
comforting to know that 
they’re only ever a phone 
call or message away”
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Offset Chanel’s sophisticated 
sequins with a playful nod 
to the beaded necklaces of 
childhood summers.

Jacket, £12,945. Top, £2,115. 
Jeans, £1,105. All Chanel.  
Gold earring, £770. Gold nail 
ring, £1,070. Gold band with 
screw motif, £1,570. Tricolour 
gold ring, £860. Tricolour  
gold bracelet, £5,850. Gold, 
tsavorite and onyx panther 
bracelet, £6,950. All Cartier. 
Multicoloured bead and gold 
necklace, £874, Diane Kordas. 
Gold chain, £7,400, Stephen 
Webster. Gold signet ring, 
£1,733, Tom Wood. Gold 
bracelets with quilted motif, 
from £3,525 each, Chanel Fine 
Jewellery. Gold bracelet with 
calligraphy engraving, £5,300, 
Van Cleef & Arpels. Gold and 
pavé-diamond bracelet, 
£6,310, Chaumet
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A Panthère de Cartier 
watch stacks up perfectly  
beside silver, diamonds  
and signet rings.

Shirt, £895. Jeans, £895.  
Belt, £250. All Balenciaga. 
Sandals, £400, Birkenstock  
& Faye Toogood, at 1774.com.  
Silver pendant necklace,  
from £225, Emanuele Bicocchi. 
Beaded gemstone necklace, 
£1,155, Rosa de la Cruz, at 
Matchesfashion.com. Silver 
pendant necklace, just seen, 
£219. Signet rings, from  
£277 each. All Tom Wood. 
Three-row diamond ring, 
£10,250, Gucci. Diamond line 
bracelet, £12,700, De Beers. 
Silver chain bracelet, £550, 
The Great Frog. White-gold 
bracelet with pavé-diamond 
detail, £4,060, Chaumet.  
Steel watch, £4,350, Cartier

 Play it 

COOL
Of course you care.  
(I mean you’re reading Vogue, 

right?) You’d just rather 
not make it too 
obvious. Welcome to the 

summer of denim and 
jewellery worn with 

casual aplomb.  

Photographs by Scott Trindle. 

Styling by Kate Phelan
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Contemporary nonchalance is the 
order of the day, with chains of 
yellow gold that beg to be layered.

Jacket, £1,950. T-shirt,  
£300. Jeans, £590. All Celine  
by Hedi Slimane. Gold earrings, 
£300, Stephen Webster. Gold 
cable-chain necklace, £4,500, 
Annoushka. Gold lariat necklace 
with toggle, £1,350, Zoë Chicco. 
Gold heavy gauge-link necklace, 
£9,250. Gold bangles, from 
£3,150 each. All Tiffany. 
Rose-gold circle bracelet,  
£6,700, Pomellato. Plain gold 
signet ring, from £750, Rebus. 
Cameo ring, £625, Ferian 
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The ’70s vibe is strong this season. 
Flashes of silver flatter flared jeans 

and a denim waistcoat.

Gilet, £1,605. T-shirt, £250. 
Jeans, £1,225. All Bottega Veneta. 

Silver earrings, from £35, 
Marlene Juhl Jørgensen. Beaded 

necklace, £575, Musa by Bobbie, 
at Matchesfashion.com. Silver 

cable-chain necklace, from £235. 
Silver byzantine-chain bracelet, 

from £425. Both Emanuele 
Bicocchi. Silver fine-chain 

necklace with pendant, £229. 
Thin silver bangle, £245.  

Silver box-chain bracelet, £215. 
All Tateossian. White-gold and 

pavé-diamond open bangle, 
£11,400, Piaget. White-gold rings 

with screw motifs, from £1,080 
each. White-gold nail ring, 

£2,310. White-gold bracelet with 
screw motif, £6,400. All Cartier. 
Domed silver band, £190, Bleue 
Burnham. Silver ring, worn on 
right index finger, £105. Silver 

paper-chain bracelet, £395.  
Both The Great Frog 



A glimpse of By Pariah’s blood-
red garnet is the only accent 

needed for a uniform of white 
shirt, denim and gold.

Shirt body, £680, Alaïa.  
Jeans, £95, Levi’s. Gold 

earrings, £2,950. Gold ring 
with quilted motif, £1,150.  

Both Chanel Fine Jewellery. 
Gold and diamond choker, 
Vanleles. Beaded necklace, 

£110, By Pariah. Gold chain 
necklace, £895, Annoushka. 

Gold chain necklace with 
pendant, just seen, from £290, 

Marlene Juhl Jørgensen.  
Gold honeycomb rings, £780 

each, Chaumet. Gold and 
diamond ring, £1,200. Gold  
and pavé-diamond bangles,  

£4,725 each. All De Beers.  
Small gold signet ring, £390.  

Gold geometric ring, £380. Both 
Vashi. Silver octagon bracelet, 

£525, Ferian. Thin gold bangles, 
from £885 each. Gold bracelet 

set with diamonds, £3,110.  
All Gucci. Gold ID bracelet, 

Bunney, at Dover Street Market
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Pops of carnelian and coral are 
the perfect foil for dark denim.

Jacket, £100. Jeans, £95.  
Both Levi’s. Carnelian swivel 
fob necklace, £495, Ferian. 
Beaded coral necklace, £1,005. 
Beaded lapis necklace, £1,045. 
Both Rosa de la Cruz, at 
Matchesfashion.com. Rose-gold 
necklace, just seen, £1,800. 
Gold LV bracelet, £5,650. Gold 
LV chain bracelet, £7,300. All 
Louis Vuitton Fine Jewellery. 
Gold necklace with ceramic 
pendant, just seen, £1,690, 
Dior Joaillerie. Rose-gold 
studded bracelet, £7,400, 
Cartier. Carnelian signet  
ring, from £860, Rebus. Gold, 
enamel and diamond ring, 
£2,330, Foundrae, at Browns



Toughen up a ladylike pearl 
necklace with silver chains in all 

manner of links and lengths.

Cropped jacket, £1,240, 
Alexander McQueen. T-shirt, 

£55, Sunspel. White-gold  
and diamond earring, £5,400,  

sold as part of set, Chanel  
Fine Jewellery. White-gold  

and diamond short necklace,  
De Beers. Pearl necklace, £245. 

Large silver chain necklace, 
£790. Both Hatton Labs. Silver 

three-chain necklace, from 
£495, Emanuele Bicocchi. 

Silver tag necklace, from £305, 
Marlene Juhl Jørgensen. Silver 

ID bracelet, £510, Bunney,  
at Dover Street Market. 

White-gold and diamond 
bracelet with quilted motif, 

£4,500, Chanel Fine Jewellery. 
Ring, £714, Tom Wood 
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Twice as nice: a confident  
girl doubles up her metals  
and her denim.

Coat, £2,470, Prada. Shirt, £65, 
Lee. Jeans, £100, Levi’s. Gold 
earrings, £165, PI London. 
Silver necklace, Slim Barrett. 
Gold T wire ring, £880, 
Tiffany. White-gold rings, 
from £2,760 each, Louis 
Vuitton Fine Jewellery. 
Rose-gold circle ring, £2,690, 
Pomellato. Gold ID bangle, 
Bunney, at Dover Street 
Market. Gold buckle bracelets, 
Rebekka Notkin. Gold and 
diamond bracelet, Dior 
Joaillerie. Prices on request 
unless otherwise stated.  
For stockists, all pages,  
see Vogue Information.  
Hair: Syd Hayes. Make-up: 
Janeen Witherspoon. Digital  
artwork: IMGN Studio.  
Model: Edie Campbell
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Amazing

GRACE
Her prolific career  

has encompassed hundreds of 
photoshoots and yielded  

decade after decade of 
seminal fashion images.  

On the eve of her 80th  
birthday, fashion editor  

Grace Coddington recalls 
her life in Vogue.  

Portraits by Craig McDean

T
he first time I walked into the British Vogue 
offices, it was spring 1959. The magazine was 
throwing a tea party for the runners-up of its 
modelling competition, of which I happened to 
be one. I was 18, had recently arrived in London 
from Anglesey in Wales, and was working in 
The Stockpot in Knightsbridge, my head full 
of fashion dreams from the copies of Vogue I’d 
grown up reading. Now I was here. 

I remember exactly what I wore – a little cropped suit with a V-neck, 
three-quarter-length sleeves and a box-pleat skirt in grey wool from 
Kiki Byrne. The room was filled with all the editors and some of the 
photographers who were there to pick the winners, and I made a beeline 
for Norman Parkinson, of course. He’d already taken my photograph 
– a nude – and would not only go on to take my picture many times 
for Vogue but, a few years later, when I made the move from model to 
fashion editor, photograph the first story I oversaw. He truly was one 
of the greats – and I’ve been lucky enough to work with a few of those. 
After 10 years as a model, 19 years as an editor at British Vogue, 30 at 
American Vogue, and now back contributing to the British edition again, 
it turned out to be a six-decade affair. 

Did I expect to still be working as a fashion editor at 80? Of course 
not. I started as a model, and back in those days – before today’s too-
fast churn of many models’ careers – that gave you a good few years. I 
remember holding a copy of the magazine featuring my first cover shot 
in August 1962 and feeling tremendous pride. It was taken by Peter 
Carapetian and, boy, did I feel like I’d made it. When it came to career 
milestones, there was nothing like a Vogue cover. There still isn’t. 

It was Parkinson who taught me to always be watching. In my 
modelling days, I was like a sponge on set, observing and learning. 
What made for a great idea? How to best show the clothes? What poses 
worked? What transformed a good fashion photograph into an > 



For this issue,  
Grace Coddington,  
a British Vogue 
contributing fashion 
editor, was shot at 
home in Long Island 
and in New York  
City – she is seen  
here at the former.  
Digital artwork: 
Silhouette Studio



exceptional one? After a car accident in my late teens, followed by a 
year and a half of recovery, I returned to modelling for a few more years. 
But with the arrival of Twiggy and co, a new mood was sweeping fashion, 
and I’ve always been one to get out while the going was good. I was 
ready for a change. 

A call came from Marit Allen, one of the young editors I knew on 
the magazine. “You must have a meeting with Beatrix Miller!” she cried. 
So, over lunch with Miss Miller, then the editor, it all snowballed and 
I went to work at Vogue as a junior fashion editor in 1968. With the 
shifting social landscape and the advent of the pill, London was starting 
to swing. It was the arrival of The Rolling Stones and The Beatles, the 
rise of Mary Quant and Vidal Sassoon, and we were all part of the scene. 

Though people seem to assume everything came easily to me, moving 
behind the camera was not a smooth transition. Suddenly, I had to 
make all these decisions, and my first call was a bad one. I decided that 
unisex was the thing of the moment – which it was – yet for reasons 
that still escape me, I chose to cast the artist Peter Blake and his then 
wife Jann Haworth. I thought I was super-educated in the arts because 
I was married to Michael Chow at the time, so I was showing off a bit, 
and opted to put them in the same shirt. But it really wasn’t easy. I can’t 
remember if it was her or him, but one of them refused to take the shirt 
off that they had on already, which of course made it look very lumpy 
on top. It was my first experience of dealing with a celebrity with their 
own opinions. I remember thinking: “Ooh, this is not for me.” It is not 
a coincidence that I’ve mostly worked with models in my career since.

When I first went to work at the magazine, my starting salary was 
£1,100 a year, which was insanely low even then. I had been earning 
for a few years already and I suppose most of the other girls had private 
means, because you couldn’t live off it. They had to give you luncheon 
vouchers of three shillings and sixpence (equivalent to about £5 today), 

which at first I turned my nose up at, but they turned out to be completely 
essential. The office itself was also a far cry from the glamour on the 
pages of the magazine – extremely cluttered and open-plan, with stuff 
piled everywhere, no decoration and the desks looked like they’d been 
found in the street. Michael came to visit me a few times, and used to 
say, “The office looks a real mess, you should ask to redesign it.” So  
I did. I can’t imagine why they listened to me, but I chose a wooden 
floor in pale wood, which nobody else was doing back then. Very narrow, 
very blonde boards so it looked almost cream. Then Michael and  
I chose some desks – glass held in a steel rim – and wicker and steel 
chairs, so that the whole thing was very uniform.

Everyone always wants to know what it’s like to work at Vogue, and 
of course it could be competitive. It still can be. Fashion, and especially 
fashion magazines, lend themselves to rivalry, and though it is mostly 
friendly you need to be able to stand up for yourself. You have to do 
the best job, so you get the best jobs. Back then, there was a respectful 
hierarchy that mostly kept people in check; with Sheila Wetton and 
Melanie Miller as the senior fashion editors, both in their sixties, then 
the younger editors including Mandy Clapperton and Marit, and me 
at the bottom of the pile. 

I learnt so much in those early years. Working with Guy Bourdin, 
for instance. He was masterly. He used to do drawings beforehand and 
it seemed like they would be impossible to achieve with photography, 
but he always worked out how he could make the girl fly or the colour 
pop. He was an artist, too. He painted and he had a very intriguing 
mind. Could be difficult, though. Could be a lot of things. But he’s 
influenced a hell of a lot of people. Likewise, Irving Penn was intense. 
Really intense. To be with him was to be ever aware that you were 
working with an artist of the highest calibre, and you didn’t want to say 

Above: modelling for photographer Eugene Vernier, British Vogue, August 1966.  
Right: shot at London’s Savoy by Eric Boman for the September 1973 issue
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or do anything stupid. So you basically kept your mouth shut. You 
presented him with something and you hoped that he liked it. In his 
studio, you would work in absolute silence. If you could hear anybody 
tittering in the background, he got mad.

I don’t think any of those brilliant image-makers were easy. There 
are often two kinds of photographer: the ones who are mean-spirited 
but, at the end of the day, are not worth it because the picture is not 
that great anyway; and the ones whose pictures are. Such as Helmut 
Newton. He had his idea, wasn’t big on surprises, and did it all in one 
roll of film. I’d ask, “Are you sure you got it?” and he’d reply, “I only 
need one frame, Grace.” He liked a certain style. He liked a certain  
girl. He liked a certain make-up, no matter what. And hair, no matter 
what. He could be very tough. He made a few models cry. And editors 
actually. I wasn’t one of them, fortunately.

An eveningwear shoot we did together in 1973 was a moment. I’d 
flown down to the south of France early, so the first three days we 
spent in his house outside Saint-Tropez, eating, lying in the sun and 
discussing what we were going to do. Helmut looked at the clothes 

and said, “These are really terrible f**king clothes, you know, Grace.” 
I was lying by his pool in my bikini and sunglasses, with my red hair 
and famous shocking-pink YSL heels. He said, “I know what we’re 
going to do, we’re going to put you in all the pictures dressed just the 
way you are now.” My first instinct was to say “No!” But then I thought 
for a second and replied, “Oh, yes actually. That’s a good idea.” Once 
a model, always a model. Working with Helmut Newton? How fabulous. 
It turned out to be one of those rare, magical fashion stories that stands 
the test of time. 

Another memorable trip was in 1974, when I went to Corsica with 
David Bailey to photograph Anjelica Huston and Manolo Blahnik 
for one of Vogue’s first fold-out covers. Bailey was so funny and 
outspoken, Anjelica brilliant and beautiful, and Manolo took up all 
my time figuring out his wardrobe. The mood was great, the clothes 
were right, the light was perfect. You can sort of feel when something 
is becoming iconic, I think, even as you’re doing it. 

It is an instinct that has served me well. The sense when everything fits 
and nothing feels uncomfortable or out of place. I’m sure the reason > 

      The mood was great, 
the clothes were  
  right, the light  
 was perfect. You  
           can sort of feel  
when something is 
 becoming iconic  
             

Above, from left: photographed by Barry Lategan against an illustrated backdrop, British Vogue, August 1969.  
David Bailey captures Grace in a leopard-print hat for the magazine’s September 1966 issue
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Photographed  
by Craig McDean  
in her New York  
City apartment, 

Coddington wears  
a taffeta coat,  
£4,650, Prada
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some of those Vogue shoots from the 1970s and ’80s still have something 
modern about them is that, despite the romance or fantasy in them, they 
are all rooted in human reality. It is as if the photographer has come along 
and found this amazing, once-in-a-lifetime scene unfolding. It’s the 
details that make it so. My first thought is always: what are the shoes 
going to be? Because the shoes literally root you and dictate the rest. 
I’ve worked with photographers who, when presented with a girl in an 
evening dress and high heels, want to stand her on the beach. “Don’t 
worry,” they say. “I’ll put a board under the sand and she won’t sink in.” 
“Yes,” I reply, “but she’s gonna look f**king stupid.”

I’ve always loved redheads. Hair is my thing. I like it big. Very big 
and very red. (Never underestimate how much an editor loves to see 
herself in her photographs.) Hair is where I think you can make reality 
a little more enhanced, because people should look to the pictures to 
dream, too. Everything has to be slightly exaggerated, but not to the 
point of insanity. On set, that’s my mission, though once the model is 
dressed I actually don’t go in and style very often. If I do go in to push 
up a sleeve, it’s so I have a chance to say to the model, “You know, you’re 
doing really well,” or, “Try to stay on this side because the dress looks 
better.” I can’t shout it out because that would be rude to the photographer, 
so I like to pop in and pretend to be just, you know, adjusting something.

Later, in the 1980s, I moved to New York to work for American 
Vogue, where I stayed for many happy years. The teams definitely got 
bigger. Instead of having one assistant, everyone had six or seven, from 
the photographer to the hair to the make-up. Unlike many fashion editors, 
I never take very many clothes on set. If I have 10 pictures, I take 10 

outfits and maybe one alternate. Though I can’t deny it was fun to have 
huge budgets, like the one for my Alice in Wonderland-themed shoot 
with Annie Leibovitz in 2003. That took an awful lot of preparation, 
a week to shoot, and a lot of money, with everyone flying in from all over 
the world to Paris. Funny to think I used to work out the back of a car.

Recently, I’ve been shooting for British Vogue again. During the 
ongoing pandemic, I ventured on to the streets of New York City with 
the photographer Craig McDean for a story called Living for the City 
that appeared in last month’s issue. We took the model Binx Walton 
on to the freezing sidewalks to record a moment in time, to capture the 
spirit of this crazy past year through the fashion, a model and those 
eerie, empty streets. It feels like a million words are written every day 
about Covid, but sometimes you need the imagery to take you there.  
I really do believe this past year is a time that must always be remembered. 
Because it would amaze you what can be forgotten. 

You know, it might surprise you to hear that there’s not much demand 
for 80-year-old fashion editors these days. It’s more about the young 
ones who are fearless and think they know it all. At home in Long 
Island, I do find my thoughts turning to legacy, and I suppose it is 
true that I have learnt a fair few things over the years. What advice 
would I like to give? To be patient, to be tolerant and to not fritter 
away your creativity by looking at a screen. A screen can open your 
eyes to a lot of wonderful things that you wouldn’t normally have 
access to, but mostly it’s not real. Look out of your window, because 
that is reality. When it comes to making an important photograph, 
reality is the greatest place to start.  n

        I really do believe this past year must always be 
remembered. Because it would amaze you what can be forgotten               

Above, from left: in black-and-white for British Vogue by Willie Christie, November 1977.  
On the cover of the September 1962 edition, photographed by David Bailey
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The 
EXHIBITIONIST

Draw glances as a living work of art  

               in the season’s most extravagant looks.  

     Photographs by Jamie Hawkesworth.  

                             Styling by Benjamin Bruno 



187

Wearable art: Anthea Hamilton recreates  
her Wavy Boot on the fabric of Loewe’s  

sculptural two-piece. (“She’s one of the  
most influential and underrated artists of  

our time,” notes Jonathan Anderson.)

This page: cotton shirt, £3,250.  
Cotton trousers, £2,300. Both Loewe

Layer Michael Kors’s little black sweater- 
and-sarong combo atop Elie Saab’s dramatic 

shirting for a DIY take on hybrid dressing.

Opposite: asymmetric cashmere  
sweater, £585. Cashmere sarong, £615.  

Both Michael Kors Collection. Taffeta shirt, 
£1,050, Elie Saab. Canvas boots, throughout,  

£490, Celine by Hedi Slimane. Vintage lace 
collar and headpiece, throughout, courtesy  

of Costume Studio. Pearl earrings,  
throughout, £325, Le Monde Beryl
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Celine’s latest offering elevates practicality to  
high-fashion territory: a camo windbreaker has  
never looked so desirable.

Nylon windbreaker, £1,250. Cropped cotton hoodie, 
£490. Cr•pe dress, £790. All Celine by Hedi Slimane
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Drawing on Mrs Prada’s love of the  
gesture, the brand’s coats and capes are  

worn clutched closed this season. 

Gaberdine coat, £1,300. Sleeveless  
gaberdine top, £605. Viscose poloneck, £880. 

Gaberdine trousers, £695. All Prada
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Dior’s billowing neutrals present  
the easiest way to segue from a WFH 

wardrobe into the real world.

Silk/linen smock top, £2,480.  
Cotton skirt, £3,100. Both Dior
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Want picture-perfect hair?  
Add shine and tame unruly 
flyaways with L’Oréal Professionnel 
Tecni.Art Fix Polish, £16.50.

This page: twill dress, £3,555. 
Twill scarf, tied around dress, 
£350. Both Chanel. Vintage 
choker and bracelet, courtesy 
of Costume Studio

Burberry’s swathes of sparkling 
jewels are good enough to wear 
anywhere and everywhere: simply 
add sensible footwear. (On that 
note, Celine’s Patapans go with 
anything. We’ve proved it.)

Opposite: above, tulle  
and crystal mesh cape dress, 
£9,900, Burberry

Chunky knits are Bottega  
Veneta’s fabric du jour. Clash 
pretty pink with tomato red  
to complete the vision.

Opposite: below, hand- 
knitted two-tone dress, to  
order, Bottega Veneta. Vintage 
bonnet, in hands, courtesy  
of Academy Costumes
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Teenage dress codes find fresh appeal  
through the prism of Miu Miu: at last, your  
old school blazer has renewed purpose.

Jersey jacket, £1,820. Technical-nylon  
shirt, £470. Beaded miniskirt, £4,700.  
All Miu Miu. Vintage handkerchief,  
courtesy of Costume Studio 
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Louis Vuitton’s graphic swirls and neon  
brights will illuminate even the darkest of days.

Cotton-jersey top, £1,760. Cotton  
trousers, £3,160. Both Louis Vuitton. Vintage 

bracelet, courtesy of Academy Costumes. 
For stockists, all pages, see Vogue Information.  
Hair: Anthony Turner. Make-up: Hiromi Ueda. 

Nails: Pebbles Aikens. Set design: David White.  
Casting: Ashley Brokaw. Production: Farago 

Projects. Digital artwork: Simon Thistle.  
Model: Merjem Cengic. With thanks to  

The National Gallery, London



Perhaps Hardison’s  
most famous walk was 
during 1973’s Battle of 
Versailles Fashion Show… 
her exhibition of sassy 
Brooklyn fierce whipped 
the crowd into a frenzy. 

This page: lace top, 
£1,060. Felt hat, £410. 
Brooch, on hat, £1,060. 
Lace turban, £360.  
Gold and diamond ring, 
£3,470. Gold and chrome 
diopside ring, £2,300. 

Opposite: crêpe blouse, 
£970. Belted wool  
skirt with leather detail, 
£1,320. Lace tights,  
£190. Canvas slingbacks,  
£610. Felt hat, £400.  
Silk headscarf, £335.  
Corsage, £320. Lion head  
brooch, £1,060. Raffia and  
leather clutch, £1,230.  
Clothes and accessories, 
throughout, Gucci



Mother
OF INDUSTRY

Like all the  

best matriarchs,  
trailblazing 

’70s model, ’80s agent and 

forever champion 

of diversity 
Bethann Hardison 

tells it like it is.  

Joan Morgan catches 
up with her. Photographs  

by Sharif Hamza. 

Styling by Dena Giannini
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    “Bethann is 
     Mother to anyone 
 black working in  
    fashion today, 
whether or not  
     they know it,”  
  says Bevy Smith

Sequined tulle dress, 
£8,620. Sequined 

turban, £345. Leather 
sandals, £610.  

Tights, stylist’s own
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ethann Hardison and I are sitting together 
in her Gramercy Park apartment in 

New York, revisiting memories. We 
are surrounded by collections of 
things that reveal her affinities. 
There are statuettes from her beloved 

Mexico, where she’s had an abode 
since the 1990s (her other homes are in 

Marrakesh and New York State’s Hudson 
Valley); jewellery acquired over many 

years of travel; and copious amounts 
of art, some from the Caribbean 
and some gifted by friends now 
gone – among them David Bowie, 
Keith Haring, Andy Warhol and 
Jean-Michel Basquiat (from back 

when the artist sold postcards on 
Downtown street corners for less than 

the cost of today’s greetings cards). On her 
living-room floor is Taschen’s big pink limited-
edition Naomi book, a visual ode to Campbell’s 
decades-long supermodel career. 

Hardison first met Campbell on a visit  
to the fledgling model’s family home in  
London, when she was looking to represent 
the then 14-year-old. Deliberately multiracial, 
Hardison’s eponymous model and talent 
agency, Bethann Management, was the first 
of its kind helmed by a black woman and 
unique in an industry that frequently turned a 
deaf ear to demands for diversity. “I just saw 
such sincerity,” remembers Campbell. “This 
woman’s more than just a model agent.  
This is someone I want in my life forever.  
If I’m honest, Bethann has been a mother to 
everyone that she embraces. And as you know, 
she’s not a pushy mother. But she is going to 
tell it to you like it is. She doesn’t mince words.” 

This combination of characteristic bluntness 
and elder-stateswoman wisdom has earned the 
Brooklyn-born, Bed-Stuy-raised Hardison  
the affectionate nickname The Oracle. Bevy 
Smith, the radio and television host who first 
dubbed her so, says, “Bethann is Mother to 
anyone black working in fashion today, 
whether or not they know it.”

A highlight reel of the now 78-year-old’s 
extraordinary career in fashion begins in the 
1960s in New York’s Garment District, where 
she held jobs as the first black salesperson to 
work in a showroom, as an office manager and 
as a fit model. By the early 1970s, she’d joined 
a cohort of groundbreaking black models, 
including Beverly Johnson, Billie Blair, Alva 
Chinn, Pat Cleveland and (Hardison’s best 
friend) Iman. With short natural hair and deep 
chocolate skin, Hardison’s look was completely 
in keeping with the era’s Black Is Beautiful 
movement. Her presence on runways for Willi 
Smith, Calvin Klein, Perry Ellis, Anne Klein 
and Oscar de la Renta broadened fashion’s 
visual vocabulary both in the States and abroad. 
Perhaps Hardison’s most famous walk was 
during 1973’s Battle of Versailles Fashion 
Show, which pitted American designers against 
French houses in the name of raising funds for 

the Palace of Versailles. Bethann closed for 
designer Stephen Burrows’s segment, with an 
exhibition of sassy Brooklyn fierce that whipped 
the crowd into a stomping, cheering frenzy. 

There are, of course, other occasions from 
her modelling years that are equally telling of  
who Bethann is as a person: that time she had 
no choice but to jump off Valentino’s yacht 
wearing children’s armbands (she couldn’t swim 
and lunch was on a nearby island); the time 
she suggested to Calvin Klein that he pair his 
new designer jeans with a stiletto and it became 
one of fashion’s most enduring trends; that 
time she went on a date with Azzedine Alaïa, 
though neither of them could speak the other’s 
language and they just sat there grinning at 
each other; or the time in Paris when Jean-Paul 
Goude punished her laziness in learning 
French by taking her to a party where not one 
person would speak a word of English. 

By the 1980s, Hardison was omnipresent in 
the industry: serving as creative director and 
producer for brands such as Kansai Yamamoto, 
Issey Miyake and Valentino; a swimwear 
designer for the brand Ibiza; and an agent at 
Click Model Management, which she would 
leave in 1984 to start Bethann Management. 

One of my favourite Hardison moments  
lasts all of three telling seconds. It takes place 
in 2018, at Ralph Lauren’s 50th anniversary 
show in Central Park. The post-show receiving 
line boasts luminaries from all corners of 
American culture, and includes Diane von 
Furstenberg, Oprah Winfrey, Hillary Clinton, 
Steven Spielberg and Chance the Rapper. 
Ralph Lauren – flanked on both sides of the 
aisle by the adoring, applauding throng – 
makes his way down, acknowledging familiar 
faces with nods and handshakes. He does so 
with necessary expedience and, one imagines, 
diplomacy. It is a very long line. 

What happens next is told from the camera’s 
point of view; only it can access the posterior 
view of the elegant black woman with the short 
silver afro, the one who breaks the uniformity 
of the line by stepping forward ever so slightly. 
She extends her hand and her fingers silently 
beckon, “Come.” The designer, in instant 
submission, steps into the woman’s embrace 
and emerges in tears. She ends the moment 
by taking his face in her hands, with a gentle 
squeeze. We never see her face. The moment 
is intimate, vulnerable and singular, as efficient 
as it is real AF. In other words, it is signature 
Bethann Hardison.

“I have known and respected Bethann for 
many years,” says Ralph Lauren. “That hug 
was an emotional embrace of a shared, mutual 
understanding of what brought us to that 
moment, without either of us having to say a 
word.” Intrinsic to that history is the role they 
both played in the making of model Tyson 
Beckford, the first black man to catapult to 
“super” status after signing an exclusive contract 
with Ralph Lauren in 1994 (the deal happened 
less than a year after Beckford signed > 202
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This page: cotton 
blazer, £1,750. Crêpe 
shirt, £485. Silk tie, 
£175. Corduroy 
trousers, £970. Felt 
hat with feather detail, 
£380. Corsage, £300. 
Turban and pocket 
square, stylist’s own. 
Rings, as before. 

Opposite: jacquard 
cardigan, £1,240. 
Sleeveless jacquard 
top, £610. Jacquard 
skirt, £1,150. Leather 
sandals, £610. Felt 
hat, £520. Sequined 
turban, £310. 
Sunglasses, £290. 
Corsage, £1,320. 
Tights, stylist’s own
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      Lest anyone  
think Bethann’s  
  opinions will  
      always easily  
align with the  
        prevailing logic  
of Black Twitter,  
      think again
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with Bethann Management). By the time the 
agency at 36 North Moore Street, Tribeca, 
closed its doors in 1996, it had successfully 
managed the careers of models Josie Borain, 
Bonnie Berman, Kimora Lee Simmons, Talisa 
Soto, Veronica Webb, pop star Brandy, and 
Bethann’s son, actor Kadeem Hardison.

It was to the Tribeca office, in 1991, that 
Bethann summoned a cadre of black women 
in hip-hop, journalism, publicity and academia 
– myself included – for a laying on of hands. 
Pioneering hip-hop television host Dee  
Barnes had been beaten publicly and viciously 
by Dr Dre and the press chose silence. I had  
yet to conceive my book, When Chickenheads  
Come Home to Roost, which yielded hip-hop 
feminism, an identity that still fits clumsily on 
my tongue. Still, I didn’t need it to know that 
Bethann was teaching us Black Feminism 101. 
As black women, we would face adversities 
that we couldn’t always control, and it was 
imperative that we show up for each other. 

Bethann’s achievements have long been 
undergirded by her tireless advocacy for racial 
and ethnic diversity and representation. In the 
late 1980s, she founded the Black Girls Coalition 
with Iman, giving models such as Campbell a 
platform to speak out against the ongoing lack 
of representation of black models in adverts, 
editorial and on runways. In the 1990s, during 
a period when agents were brazenly stating  
“no blacks, no ethnics” on casting calls, she 
made forays into TV as an executive producer. 
In 2008, she joined forces with the late editor-
in-chief of Italian Vogue, Franca Sozzani, to 
create the iconic All Black Issue. Then, in 2013, 
came the mic drop, as Hardison wrote an open 
letter to the fashion capitals of the world, which 
spelt matters out for white industry leaders in 
unequivocal terms: “If you use one or two models 
consistently for one or two, three seasons, of 
colour, or none, the result – no matter the 
intention – is racism.” The following year, 
Hardison received the CDFA Eleanor Lambert 
Founder’s Award for decades of championing 
diversity. Her work has been heralded, too, by 
the Black Girls Rock! Awards, the Fashion 
Institute of Technology and many more.

“I wrote that in a blink,” says Bethann of  
the letter. “I was sitting in my bed in Mexico. 
It was time.” Hardison has long known that 
“teaching is part of my calling. And I always 
say that I’m here to educate white people. When 
all the black people run up to me and they say, 
‘Oh, Ms Hardison, I’m so happy. Thank you 
for all you do for us.’ And I say, ‘Well, good. 
I’m glad it’s working out for us, but I’m not 
here to help us. I’m trying to help white people.’ 
And I know when I say that they’re going to 
have to grow into that reality because that’s a 
big thought. But we don’t need this shit.” 

Lest anyone think that means Bethann’s 
opinions will always easily align with the 
prevailing logic of Black Twitter, think again. 
She feels people are too thin-skinned about 
cultural appropriation. She also believes that 

“Sweatergate”, Gucci’s wildly condemned 2019 
black and red-lipped balaclava knit, had 
nothing to do with blackface. “I’ve said it on 
television. I’ve said it on radio. I just saw it as 
a silly sweater because I’d seen it on Rihanna 
in different colours a couple of months before. 
But if someone suggests blackface when you 
see it in black and red, that’s what you’re going 
to see.” Still, Hardison believes there’s always 
room for education. She’s bought a book on 
blackface for Marco Bizzarri, Gucci’s president 
and CEO. “I’m going to send it as a present.”

“The Oracle,” repeats Bevy Smith. “Bethann 
doesn’t suffer fools, she’s a Race Woman in 
the greatest meaning of the term. No matter 
your colour, if you’re out of line, Bethann will 
let you know.”

Finishing her regular Starbucks order (flat, 
white, tall), our conversation turns to her 
relationship with Gucci – where she’s served 
on the fashion conglomerate’s Changemakers 
Council since 2019. As part of her role, she 
helps identify the qualified recipients of the 
millions of dollars Gucci has allocated for 
community-based, social justice and arts 
organisations. She also weighs in on selections 
for the college scholarships for marginalised 
students pursuing careers in fashion and offers 
insight on how to give much-needed support 
for up-and-coming fashion talent. In her latest 
role as Gucci’s executive adviser for global 
equity and culture engagement, she reports 
directly to Bizzarri.

“They were just so happy I said yes,”  
she says, recalling Gucci’s reaction when she  
agreed to sit on the council. “I couldn’t really 
understand it.” Her bemusement is genuine, 
although I suspect no one else shares it, least 
of all Bizzarri, who describes Hardison as  
“a force of nature, with an energy and passion 
that all who are fortunate enough to come into 
her orbit cannot fail to be inspired by”. It is 
clear that he came seeking The Oracle. With 
Hardison as a consigliere, Bizzarri must know 
that he’s found a voice that may not always 
tell him what he wants to hear about race (or 
anything else) but one that he can always trust.

Several rings of her phone signal that our 
time together is coming to an end. Bethann 
prepares to depart for her native Brooklyn, 
where the fitting for Vogue’s shoot will be held. 
She emerges from her bedroom in a chic 
utilitarian ensemble of black sweater, Champion 
sweatpants, multicoloured Nikes, topped with 
a shamrock-green puffer from this season’s The 
North Face & Gucci collaboration. I think of 
all that awaits her when she returns: the memoir 
that she’s finally gotten around to writing; the 
documentary of her life she’s co-directing;  
the acting debut on the hit series Black Lightning, 
where she will have a recurring role as a 
therapist. I think of her response any time 
anyone asks her about ageing: “I enjoy being 
an elder and the wisdom that comes with it, 
but age is something I just don’t give in to.  
I think more about running out of time.” n

      “Bethann is  
a force of nature,  
     with an energy  
  and passion  
         that cannot fail  
 to inspire,” says  
       Marco Bizzarri
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Viscose jacket, £2,380. 
Crêpe blouse, £1,060. 
Waistcoat, £865. Tweed 
trousers, £1,150. Fabric, 
worn as turban, from a 
selection. Lace gloves, 
£385. Gold ring, £1,480. 
For stockist, all pages, 
see Vogue Information.  
Hair: Edris Nicholls. 
Make-up: Porsche Cooper. 
Nails: Rica Romain. 
Movement director: Brian  
Reeder. Set design: Stefan 
Beckman. Production: 
Honor Hellon Production. 
Digital artwork: Art 
Works Post Production
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my magazine in African?”, and this made her 
rebuff the organisation for years. Most of all 
she refused to pander to silencing. “I have a 
seventh sense for abuse and abusers,” she says, 
“which I believe is one of the reasons why  
I was rejected a lot in Hollywood. I’ll talk 
about it until the cows come home, because 
I know I’ll be helping someone.”

It was the American playwright, performer 
and feminist Eve Ensler who enabled Newton 
to move out of the victim mindset instilled in 
her by trauma. In 2011 she went to see Ensler 
perform The Vagina Monologues at the King’s 
Head Theatre in Islington, on a casual invitation 
along the lines of, “Do you wanna come and 
see that crazy lady talking about fannies?” 
Afterwards, the two women got talking and a 
whole other way of thinking emerged: “It was 
the first time, apart from with my husband, 
where I didn’t feel ashamed about what had 
happened. She was just this amazing, radiant 
energy.” Following this meeting, Newton became 
part of a community of victims-turned-survivors 
trying to make change. “When I started joining 
in I found myself around a lot more people of 
colour. Isn’t that strange?” she says. “Well, 
because there are so many women of colour 
who’ve been abused, and who are the spine of 
their community or the spine of their family. 
Black women are truly the nexus where all of 
this overlaps. Think of what else has the potential 
to heal if we support and care for black women.”

Newton has an activist soul, turned outwards 
to the world, magnanimous and wise, sharpened 
into an instrument of power. Alongside her 
TV and film commitments she advocates for 
the African American Policy Forum and the 
#sayhername campaign founded by her friend 
Kimberlé Crenshaw, who coined the term 
“intersectionality”. She is also a board member 

of Eve Ensler’s V-Day, through which she has 
supported women survivors of sexual violence 
in Congo with the City of Joy project, and 
helped establish One Billion Rising which 
campaigns to end violence against women, 
spurred by the UN statistic that one in three 
women will be abused in her lifetime. Activism 
now far outweighs acting in order of importance 
– it meant a lot to Newton that the OBE she 
was awarded in 2018 was for services to charity 
as well as to film. “Individuals count,” she says, 
buoyed by the hope and possibility of our 
troubled time. “We can make a difference.”

In Shona custom, the royal lineage passes 
down through generations, which means that 
Newton’s daughters, Ripley and Nico, are also 
princesses, like their grandmother and great-
grandmother, as well as Thandiwe herself.  
Her Twitter bio reads simply “Mother”, and 
this seems the most central of all of her roles. 
“When I had my children it was like, ‘Oh, 
finally I can love me.’ I could love them and 
not in any way question my love, whether it 
was worthy of them.” Her youngest daughter 
Nico, at 16, is already four years into her own 
acting career, with lead parts in Dumbo and 
The Third Day. “I went to every photoshoot 
with her,” Newton says with a fire in her eyes. 
“If there was an issue with the photographer, 
if there was inappropriate language I was on 
it, didn’t give a f**k what anyone thought. 
When it was time for her to get an agent,  
I spent a month auditioning for one, even 
though I knew half of them.”

Newton’s parents live in London now and 
their proudest moment is their daughter’s 
OBE – her mother never misses an opportunity 
to watch the royals on TV (“She’s got more 
national pride than I have”). Newton, though, 
posits herself as a Londoner as opposed to 

British, and remembers a British newspaper 
pointing out when she won the Bafta that  
she was not really British because one of her 
parents was black. “I remember thinking, ‘But 
it’s a British win! Why don’t you wanna take 
that? Why would you not wanna dig that and 
embrace it and feel really good?’” She is pained 
by the same old period dramas and lack of 
diversity that have traditionally sent British 
actors of colour seeking opportunity and 
visibility across the Atlantic. But things are 
changing, and she is one of the engines of 
change, a role model for little brown girls  
who want to be dancers or Hollywood actors 
or activists or one day see themselves on the 
cover of Vogue. It was essential to her that the 
clothes used in this long-belated photoshoot 
reflect her dual heritage, thus a bold Versace 
suit paired with a length of African fabric 
bought from Shepherd’s Bush, and the work 
of designers such as Duro Olowu, Kenneth 
Ize and Cheyenne Kimora featured alongside 
European-heritage brands. 

No longer is Newton afraid of the red carpet 
because of how much it reminded her of her 
invisibility, and she looks forward to a future 
where the illusion of race will no longer narrow 
who we are. “The thing I’m most grateful for 
in our business right now is being in the 
company of others who truly see me. And to 
not be complicit in the objectification of black 
people as ‘others’, which is what happens when 
you’re the only one.” All her future films will 
be credited with Thandiwe Newton, after the 
W was carelessly missed out from her first credit. 
Now she’s in control. Many lives lived and she’s 
come out triumphant, preserved in the magic 
of the mist and sun that made her, and wanted 
her to shine. “That’s my name. It’s always been 
my name. I’m taking back what’s mine.” n
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Newton has an  
activist soul, turned 

outwards to the world, 
magnanimous and 

wise, sharpened into an 
instrument of power
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diamond earrings, 

Messika. White-
gold, diamond 
and ruby ring, 

David Morris.  
Both price  
on request
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L
ondon has always been one of  

the most desirable places in 

the world to own a property. 

However, the last year has al-

tered the way that most of  us occupy our 

homes, and where we live has become 

more important than ever. The latest 

crop of  developments to come to the 

market are reflecting people’s changing 

needs, from bigger floorplans ring 

more room to spread out, to a greater 

emphasis on access to the outdoors. 

‘Covid-19 has completely revolutionised 

everything about how we live and work,’ 

says Moreas Madani of  Knight Frank. 

‘Buyers are prioritising space above all 

else – both indoors and out.’

Take Wardian London in the Dock-

lands, an ambitious new development 

that has been designed around the idea 

of  creating outdoor space for residents, 

with each floor completely surrounded 

by generous, wrap-around terraces to 

ensure that every apartment has its own 

private oasis of  greenery. The penthous-

es, in particular, have been designed to 

bring nature in – the four currently for 

sale have floor-to-ceiling windows to en-

sure maximum natural light, as well as 

far-reaching views across the city. Each 

has a generous garden terrace, and in-

teriors decorated with natural, organic 

materials, meaning that even in the heart 

of  the city, you can 

still be connected 

to the outdoors.

At Bayswater’s 

The Whiteley, 

there will be more 

than enough space 

to work from 

home in the large 

apartments and townhouses within 

this Grade II-listed building. The town-

houses have ceiling heights of  up to six 

metres and large outdoor spaces, with  

elegant interiors designed by Finchatton,  

A CAPITAL BUILD
Space, light and access to the outdoors are at the heart of   

some of  London’s most exciting new properties, from landmark 

developments to one- eations

WARDIAN, E14 

The penthouses at this innovative new 
development in London’s Docklands have 
spectacular views of the Thames and the 
surrounding cityscape. Each comes with a large 
garden terrace and has interiors designed to bring 
the outdoors in. From £2.35 million.
Ballymore: 020 3797 4535

BRITAIN | PROPERTY



HARCOURT HOUSE, 

LONDON W1

Overlooking Cavendish 

Square are 25 generously 

proportioned apartments, 

ranging from two to five 

bedrooms. Located in 

the heart of Marylebone, 

the development marries 

ornate period features with 

sleek contemporary design. 

From £5.5 million.

Knight Frank: 020 7861 5461

THE WHITELEY,  

W2

This ambitious new 

project transforms the site 

of London’s first luxury 

department store into a 

mixed-use development of 

139 new residences, along 

with shops, restaurants, a 

cinema, a gym and a new Six 

Senses hotel. Scheduled for 

completion in 2023.

www.thewhiteleylondon.com

OLD WAR OFFICE, SW1 

This remarkable development will see the transformation of the Old 

War Office in Whitehall into a new destination including a Raffles 

hotel, 85 private residences and a collection of restaurants and bars. 

Occupying a prime spot in St James’s – as well as in British history – it 

is expected to launch sales later this year. www.theowo.london

STANNARY STREET, SE11

This converted factory in Kennington has been 

transformed into a spacious property that brims with 

character. At 5,000 square feet, it has a vast open-plan 

living area, a private bar, an outdoor barbecue area, a 

gym, and even a sauna. £6.95 million.

Nestseekers International: 020 7190 9737



82 MOUNT STREET, W1

The interiors of these glamorous Mayfair apartments were inspired by Coco Chanel, who 
once owned a pied-à-terre in the area., with art-deco-style bespoke furniture. They are as 

practical as they are stylish, with super-fast WiFi for home working. From £5.5 million.
REDD: 020 8016 4350

LANGDALE HOUSE, SW15

This detached seven-bedroom house is situated just moments away 
from the green expanse of Richmond Park. The property has been 
finished to a high standard, and features a curving oak staircase, 

tulipwood cabinetry and a spacious master suite with two dressing 
rooms. £10.25 million.
Richstone: 020 8392 0312

also the project’s development manager. 

The impressive amenities will include a 

gym, a swimming pool, childcare facilities 

and co-working spaces, as well as access to 

the facilities of  the new flagship Six Senses 

hotel, which will also be in the building. 

There are some outstanding one-  

projects on the market too, such as Langdale 

House, located a few minutes’ walk from 

Richmond Park. Designed by Richstone 

Properties, this detached villa is set on a 

quarter-acre plot, with landscaped gardens 

and enough interior space for even the largest 

of  families to spread out. Spending so much 

of  the last year indoors has certainly made us 

all more aware of  the importance of  a home 

that’s built for the way we live today. 

ASPEN AT CONSORT 

PLACE, E14

Overlooking the River Thames, 
this new development in 
Canary Wharf certainly  
makes the most of its 
waterfront views, with floor-

to-ceiling windows letting 
in plenty of natural light. 
Amenities include a gym,  
a sauna and steam room,  
as well as a pool. From 
£563,000.
Knight Frank: 020 7718 5202

THE PORCHESTER BUILDING, LONDON W2 

Located in a converted Victorian warehouse in Notting 
Hill, this duplex penthouse is accessed via a private lift 
and has a bright open-plan layout. Standout features 
include the huge mechanised roof light above the  
living area, the hand-crafted copper kitchen, and a roof 
terrace with a private pool. £4.95 million.
Winkworth: 020 7355 0284
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The peerless Savills Private  is further expanding its team of  senior directors within 

Europe, the Middle East, Russia, Hong Kong, Singapore, China and India. Harnessing its 

network of  experienced operators in more t s throughout 70-plus countries,  

the team provides an authoritative, joined-up approach to provide ultra-high net worth  

individuals and their advisors with access to the full spectrum of  Savills global services

CLOCKWISE FROM ABOVE:  

Reception room overlooking courtyard garden at The Glebe; elevated beach 

life at Jungle Cove, the Bahamas; the drawing room in Bowden Park, 

Lacock, Wiltshire; first floor drawing room of  Rue de Rivoli, Paris

T
op-notch Super Prime portfolios might comprise a 

number of  exceptional properties – a magnificent 

primary residence, a city penthouse and Mediterranean 

villa perhaps, or a ski chalet, eco-lodge, Caribbean party 

pad or grand country sporting estate, not to mention a 

string of  investment acquisitions and commercial interests – but the 

common denominator will be a single point of  contact at Savills 

Private .

Established by David Forbes in 2007, The Private Office has 

become the undisputed market leader at the top end of  the global 

property business. Set up to apply a trusted boutique experience to 

help clients achieve niche and specialist sales and acquisitions, the 

operation is truly international, cross-discipline and seamlessly 

collaborative. The call to expand the network into Asia reflects the 

highest standards of  bespoke service delivered in real estate search, 

financing, investment, management or consultancy. “What we r 

over any of  our competitors is global connectivity,” says Forbes. “We 

can connect anyone, anywhere in the world, at any time, and r the 

best advice available for whatever asset class they are interested in.”

GLOBAL CONNECTIVITY



DAVID FORBES

Chairman, 

The Private Office
David established The  

Private Office to provide a 

single point of contact for 

UHNW clients to access  

the Savills network.  As the 

first port of call for private 

banks or family offices, he  

is on standby to provide  

in-depth advice with 

guaranteed discretion. 

dforbes@savills.com

JEAN-CLAUDE 
CAPUTO

The Private Office,  

Riviera & French Alps
Jean-Claude has unparalleled 

knowledge of the prime 

markets in the French 

Riviera, Monaco and 

Courchevel/Meribel. His 

experienced people-based 

approach has led to many  

of the most important sales  

and acquisitions in the last 

fifteen years. 

jccaputo@savills.com

ISABELLA BIRCH 
REYNARDSON

The Private Office, Prime 

Central London Lettings
Operating in Prime  

Central London since  

2007, Isabella’s clients 

range from various portfolios 

in Prime Central London, 

corporate and estate 

landlords as well as private, 

HNW individuals, world-class 

developers and investors.

ibreynardson@savills.com

ALEX CHRISTIAN

The Private Office,  

Head of  London
One of the founding 

members of  The Private 

Office, with a reputation 

for discretion and an 

encyclopedic knowledge  

of the market,  Alex’s role  

is to provide bespoke, 

tailored and personal  

service to those looking 

to sell and buy the capital’s 

finest properties.

achristian@savills.com 

CRISPIN HOLBOROW

The Private Office, 

Head of  Country 
Specialising in high-value 

country houses and estates, 

Crispin operates in a 

confidential sphere where 

discretion is paramount. 

With 35 years of experience, 

his longevity pays dividends 

as he can offer properties 

not known to competitors 

and which rarely reach the 

open market. 

cholborow@savills.com 

Typically, a client will have a wide-ranging portfolio. In tandem with 

their private wealth advisors (bankers, family s, lawyers, accountants 

or art advisors), they will be looking to manage assets with the savviest 

market knowledge available. Cue, The Private ’s hallmark ring: 

a people-based, 360-degree service that gives both institutional and private 

clients access to superlative real estate advice, drawing on local expertise 

and talent across the globe whether for development, consultancy, sales 

and marketing, or rentals.

The service is not just transactional; it is about understanding an 

individual’s lifestyle and business – from Europe to Asia, Los Angeles to 

Tokyo. One European client, for example, initially sought to acquire a 

principal residence in London and a leisure property abroad. He then 

engaged his point of  contact at The Private  to acquire four 

investment properties to be held in trust for his children and was 

additionally referred to the Country team with a view to securing a large 

sporting estate. The Savills leasing experts are also fulfilling his desire to 

find an alternative family  within a convenient walking distance of  

his principal residence.

“We can deal with any single aspect of  property that someone might 

want, whether it’s residential, commercial, rural or investment,” says 

Alex Christian, London Director of  The Private . “We have the 

unique ability to look after clients throughout their property journey and 

provide them with continuity and discretion.” Indeed, that same client 

has investments in renewable energies, and is now connected to Savills 

Energy and Sustainability Group for potential commercial synchronicity. 

The Private  has deepened its footprint in Asia and the Middle 

East with the appointment of  Frank Marriott, Head of  Regional 

Investment Advisory APAC. In India, Shveta Jain, Managing Director, 

Residential Services, funnels clients’ commercial/residential desires to 

the team, catering to a strong pull towards the Gulf  and London. Stan 

Ennor-Glynn, based in Dubai, works with the heads of  six countries in 

his role as Head of  International Residential Sales, Middle East. Through 

the acquisition of  Cluttons in 2018, the oldest property advisory firm  

in the Gulf, Savills has more than 40 years’ of  exceptional contacts with 

the region’s Royal and merchant families.

Further UK appointments add finesse to The Private  operation. 

William Duckworth-Chad joins Alex Christian with a focus on next-

generation wealth; Jonathan Hewlett, Head of  London, provides  

high-level consultancy advice; Isabella Birch Reynardson, Head of  Super 

Prime Lettings, adds a pivotal new residential service; and Poppy 

Chenevix-Trench, Head of  Communications, ensures a clear flow of  

information within the global team.

For further details, please visit savills.com/privateoffice or email

ThePrivateOffice@savills.com      @savillsprivateoffice

THE DREAM TEAM

P RO P E RT Y   P RO M OT I O N



NOTEBOOK 
A look at some of  the latest developments,

at home and abroad

ON TOP OF THE WORLD

Located on the edge of Canary Wharf, Landmark Pinnacle 

is set to be London’s tallest residential tower. At 75 storeys 

high, the apartments will enjoy some of the best views in the 

city – especially from the residents-only roof terrace. There 

are also plenty of amenities, including a 24-hour concierge, a 

private cinema, virtual golf, a pool table and Pilates studios, 

as well as a children’s play area on the 27th floor that spans 

the entire width of the building. From £559,000.

For more information, visit www.jll.co.uk

SMART CITY LIVING

Leading estate agency Winkworth has expanded its prime London development 

activities and is now marketing a range of high-end schemes across the capital. 

Headed up by Adam Stackhouse, it has launched a new department based in 

Mayfair, which also advises on new homes created from former commercial 

spaces. Current schemes include St Lukes Mews and Sarm West Residences in 

W11, and 49 Bassett Road in Notting Hill. The latter consists of five apartments 

set behind a Victorian façade – pictured here is the three-bedroom penthouse, 

£3.15 million. For more information, call 020 7355 0285, or visit www.winkworth.co.uk

REIGNING IN SPAIN

Stylish sunseekers will be captivated by EPIC Marbella, a new project by 

luxury developers Sierra Blanca Estates that has been furnished by Fendi 

Casa. It’s located in a 12-acre enclave in Marbella’s sought-after ‘Golden 

Mile’, home to some of southern Spain’s most impressive private homes. 

Set for completion next year, the apartments and penthouses blend 

indoor and outdoor living, with generous terraces and views towards the 

nearby beach. The interiors are suitably chic, with Italian marble bathrooms, 

bespoke joinery and kitchens by Fendi Cucine. From €2.5 million. 

For more information, call 00 34 952 829 313, or visit www.epicmarbella.com

MODERN CLASSIC

Across London, contemporary properties are being created behind 

period façades, such as this Chelsea townhouse, which has been 

completely rebuilt to create an airy modern home. Behind its Victorian 

front, 14 St Luke’s Street has been cleverly renovated, to create 

light-filled living across five floors, complete with plenty of in-built 

technological touches, from ceiling speakers to an automated lighting 

system. The property is on a peaceful street, a short stroll from the  

King’s Road and next to a pretty public garden. £6 million.

For more information, visit www.johndwood.co.uk
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VOGUE ASKS

What would  
Penelope Tree do?
Advice on life, style and beauty from the Swinging ’60s model

Whose wardrobe would you love to raid?
My friend Edina Ronay’s, for her Ossie  
Clark dresses. 
Where should I go for a chic London dinner?
You can’t really get past The Wolseley, sorry.  
And to buy great sunglasses? 
I love the Vintage-sunglasses-shop.com.
Any tips for recreating 1960s eye make-up?
Paste eyelashes under your bottom eyelids 
before drawing thin white lines in-between. 
And never colour, darling.
Where would you head for on a day out with 
your friend Manolo Blahnik? 
Wiltons restaurant followed by Sir John Soane’s 
Museum, and then to an animal rescue shelter, 
because we’re obsessed with dogs.

What did you learn from Diana Vreeland?
That style comes from your spirit.
Name something you’d bring back from the ’60s. 
Conversation pits.
Do you have a skincare secret? 
Plain yoghurt on your face for 20 minutes.
Tell me which film you last watched.
Pain and Glory Ð for the third time. 
Do you have a favourite memory of photographer 
Richard Avedon?
Dancing with him, Ara Gallant and Polly 
Mellen after a shoot when I was 17. 
What’s your afternoon pick-me-up? 
The Five Tibetan Rites. It’s like yoga, but harder. 
If someone copied your style, what would you do? 
My style from the ’60s? I’d be worried for them. n

Who makes your  
favourite jewellery?  

“I completely adore Pippa  
Small.” Pendant necklace,  

£2,440, Pippa Small 

Name a book  
that everyone 
should read. 
“Love in the  

Time of Cholera, 
by Márquez  

[£9, Penguin].” 

Is there a dress that 
changed your life? 
“One I designed with 
Betsey Johnson for 
Truman Capote’s 
Black and White  
Ball in 1966.”

Do you have a beauty routine? “A bath in  
Santa Maria Novella Melograno bath oil [from £57], 
then Kiehl’s Creme de Corps [from £12.50], Clarins 
Beauty Flash Balm [£33] and finish with Charlotte 

Tilbury’s Magic Cream [£75] and Airbrush 
Flawless Foundation [£34].” 

Where should I visit in Britain this year? 
“Budleigh Salterton in Devon, for the most 

wonderful coastal walks.” 

What’s your  
go-to party look? 
“When in doubt,  
I go for a classic, 
below-the-knee, 

black satin 
dress.” Dress, 

£1,400, Dolce & 
Gabbana



Hot tickets, cool fiction, screen gems and the sounds of the season… 
The Vogue Arts & Culture special is the definitive guide to summer 2021

ON SALE 7 MAY
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LIBRE, THE EAU DE PARFUM
& THE NEW EAU DE TOILETTE


